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New York Court Issues Injunction 
Against Hooper on Pulse Complaint 


Fair Traders 
Trade Blows in 
Merry Hassle 


Major Spokesmen Debate 
Propriety of Pressure 
on FTC Kodak Action 


New YorkK, Dec. 30—The mis- 
tletoe is still up in many homes, 
the joys of the holiday season are 
still at hand and the only discord 
is in the corner where the urchins 
of fair trade are scuffling. 

Last week the American Fair 
Trade Council wound up and let 
loose a blast at the Bureau of 
Education on Fair Trade, the Na- 
tional Assn. of Retail Druggists and 
its chieftain, John Dargavel. The 
AFTC fired its shot in a 


chairman of the Federal Trade 
(Continued on Page 47) 


DUANE JONES. . $300,000 worth 
of vindication. 


REEVES... The GOP 
changed its spots. 


ROSSER 


ietter | 
to Stephen J. Spingarn, acting. 


Order Stops Hooper 
from Issuing ‘False 
or Misleading Writing’ 


New York, Dec. 31—Two of 
broadcasting’s leading research 
companies, which have been fight- 
ing a war of words for years, this 
week took their differences to 
| court. 
| The battle between Pulse Inc. 
and C. E. Hooper Inc. was taken 
to the supreme court of New York 
County by Pulse, which obtained a 
temporary injunction to restrain 
Hooper from “issuing and circulat- 
ing false and misleading writing.” 

Pulse filed for a permanent in- 
junction against its competitor as 
'a result of an Oct. 7, 1952, letter 
Hooper 
agencies and stations following an 
earlier meeting with agency men 
there. 


\@ Pulse charges Hooper with “at- 
| tempting to appropriate Clients of 
(Continued on Page &) 


Hillman to Drop 
Cops, Comics Books; 
Starts ‘Man's Day’ 


New York, Jan. 2—Hillman Pe- 
riodicals Inc. is discontinuing the 


|Hillman’ detective and comic 
| groups, a total of 11 magazines, 
and will bring out a new 25¢ 
monthly, Man’s Day, this month. 
Morris B. Levine, secretary- 
treasurer, said the company de- 
cided to get out of the comic book 
field because the recent influx of 
new comics has tended to make 


profitable. The small profit pic- 
ture and the rise of men’s maga- 
zines are the reasons given for 
dropping the detective books. 
Mr. Levine said that, in recent 
months, returns 
group have been 40-42%, but he 
thought this was below the na- 
tional average. Detective group 
returns have been 30-35%. 


mailed to West Coast) 


@ The last comic publications— 
three monthlies and four  bi- 
monthlies—will have an April 
dateline and the four detective 
magazines a May dateline. Some 
editorial people are being dropped 
(Continued on Page 51) 


Last Minute News Flashes on Page 51 


HERBERT W. CHRISTENBERRY... 
Forced combinations out? 


ALBERT D. LASKER. . .His death re- 
vived an interest in reason- 
why. 


JOHN SCHWEGMANN  JR...Fair 
trade was Foul to him. 


E. L. REDDEN...He yanked the 
blinders off speculative pres- 
entations. 


Hillman’s comics operation un-' 


on the comic) 


Magazine Dollar 


Volume at Peak 


| 
| 
| 


for 1952: MAB 


| New York, Dec. 31—Dollar vol- 
|}ume of 1952 national magazine ad- 
| vertising will reach an all-time 
‘high of $550,000,000, according to 
/an estimate by the Magazine Ad- 
vertising Bureau. The total will be 
8% over 1951’s $511,000,000. In 
| 1950 the figure was $458,000,000. 


The estimate is based on the 11- | 
month total recently made avail- | 
able on the advertising volume of | 


all general and farm magazines in- 
cluded in the Publishers Informa- 


tion Bureau service. The figures 


cover consumer magazines and ex- 
clude the ad volume of Sunday 
newspaper supplements and com- 
_ics sections. 
PIB general and farm maga- 
zines showed an 8% revenue gain 
(Continued on Page 51) 


H. W. (HIKE) NEWELL. . .Reorgani- 
zation, and a $100,000,000 tar- 
get. 


WAYNE COY...He thawed the 
TV freeze. 


Marketing Men Hear 
About ‘Mind Probing’ 


Projective Methods, 
Other Psychological 
Techniques Discussed 


| CuHicaco, Dec. 30—Marketing 

men heard a lot during the past 
'three days about various psycho- 
logical techniques that are being 
used to probe the minds of con- 
sumers. 

They heard about the projective 
techniques that dig into the sub- 
conscious and reveal hidden moti- 
vations that don’t show up in the 
straight question-and-answer type 
of research. They heard about the 
|influence that personal and group 
behavior has on marketing. And 
they also heard about the import- 
ant part that prejudices and stere- 
, otypes can play in the preparation 
of advertising campaigns. 

The occasion for this psycho- 
logical field day was the three- 
day winter conference of the 
/American Marketing Assn., which 
| got under way here last Saturday. 
|The AMA was one of 17 associa- 
| tions participating in the 1952 

(Continued on Page 48) 


They Made Advertising News in 1952 


See ‘Highlights of the Year’ on Page 2 ~ 


DAVID OGitVY...He turned an 
eyepatch into a trend. 


O’NEILL RYAN JR...Green grow 
the lyrics. 
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ADVERTISING IN 1952: Hottest News Was Made in Court, 
But Realignments, Reappraisals, Reshutfles Were Common 


By John Crichton 

New York, Dec. 31—The year 
1952 was characterized by upsets; 
upsets not so much in the sense 
that the favorite was overturned, | 
but that traditional concepts were | 
erased. 

It was a year for consolidation, | 
a conservative year. It was a year, 
which demonstrated that business, 
adaptable as ever, has learned to 
live in the twilight era of half-| 
peace, half-war, half-control, half-| 
free. 

Some of the upsets came by liti- | 
gation. The top story of the year | 
was the Duane Jones trial, and the 
$300,000 judgment won by Mr. 
Jones (still subject to appeal) ap-| 
pears to have far-reaching conse- 


| skill with which the techniques 


of the business had been applied, 
but seemed to augur well for the 


future of those businesses under a | 


Republican administration. 


's Some of the upsets were still to. 


come. Many an advertising ob- 


server remarked a new tendency | 


process, signalizing ‘practically 
universal adoption in the roto- 
gravure industry” of the half-' 


tone intaglio method... 


NBC’s “Today” went on, with | 
Dave Garroway bewitched, be-| 


mused and befuddled by the gadg- 
ets around him—but “Today” be- 
came a fixture and a solid adver- 


to reappraise advertising, its tech-|tising property... Progressive 


niques, objectives, 
There were signs of a reversal in 
the advertising trend, away from 
merchandising and research, to- 
ward the old notion that copy was 
the bedrock upon which the adver- 
tising structure was based. The 
death of Albert D. Lasker, and a 
reexamination of his principles, 
was partially responsible. So, too, 


admen who fol-| 


Many 
lowed the case felt that the terse. 
comment of Joseph Scheideler, | 
when he snapped that the “jury 
didn’t understand the advertising 


quences. 


business,” was clearly true; others 
thought that perhaps the decision 
proved the advertising business 
doesn’t understand the law. 


@ It seems likely that if the Jones 
verdict stands, the time-honored 
way of starting an agency by lift- 
ing one’s employer’s accounts will 
slip into decline; the ambitious 
account man has new barriers to 
overcome. 

Some of the upsets came by leg- 
islation. In signing the fair trade 


cucaco, July 17 


reigned this week | 
the National Assn 
= 


bill, President Truman (tradition- 
ally conceived as an opponent of 
fair trade) threw the subject of 
price maintenance back to the 
manufacturer, who had miserably 
watched the retailer kick it around 
ever since the Schwegmann case 
was decided by the Supreme Court. 
Investigating committees prowled 
the publishing and broadcasting 
business, which took business 
men’s time, and so far with no evi- 
dent results. P 
s Some of the upsets came by evo- 
tution. The supermarket, no inno- 
vation itself, was increasingly the 
place where a product was made 
or broken. It was more and more 
evident that without supermarket 
acceptance, a product was dead, 
And it was evident that the trend 
in supermarket operation is to a 
wider number of lines but compar- 
atively few brands in each. In 
other words, for a brand ranking 
third or fourth in a field, the going 
is getting tougher, and its chances 
of maintaining a supermarket 
franchise are slimmer. 

Some of the upsets came by de- 
mand. For the first time since the 
advent of the depression, a Re- 
publican Presidential candidate 
was elected, by a tremendous ma- 
jority, in a record vote. And mil- 
lions of Americans watched him 
do it via television for the first 
time. The advertising and pub- 
lishing business had a lot to do 
with the Eisenhower sweep. The 
eminence of representatives from 
those businesses in the general’s 


camp not only spoke well for the 


were the successes of agencies 
which had staked their future pri- 
marily on spectacular copy. 

In advertising, as in the nation, 
the wheel seems to have swung 
full circle, and the prevailing tem- 
per is for recovery of past powers, 
and against gimmicks. 

Specifically, let’s see how the 
various segments of the adver- 
tising business fared during 1952: 


MEDIA 


Cowles Magazines boosted Mar- 
vin Whatmore to general manager, 
Vern Myers to publisher of Look, 
Jack Reiss to a similar job on 
Quick, Harold B. Hawley to ad 
manager of Quick, S. O. Shapiro 
to the board of directors.. .CBS Ra- 
dio in August started the second 
round of industry-wide network 
radio rate cuts; next to fall in line 
was National Broadcasting Co... 
Niles Trammell left NBC for a 
new TV company in Miami. 

Magazine Advertising Bureau 
found magazines billed $511,200,- 
000 in 1951; a few months later, 
the Bureau of Advertising, ANPA, 
figured newspapers’ national bill- 


ing at $513,000,000 for the same 
year. All year long, the United 


Paramount-American  Broadcast- 
ing Co. deal hung fire, and the 
network burned while FCC fid- 
dled... 

Symbol of the times: 33 western 
newspapers started a _ $5,000,000 
expansion of West Tacoma News- 
print Co...James Gediman moved 
into American Weekly and Puck— 
the Comic Weekly as executive 
v.p., as Robert Levitt took over as 
co-publisher, with W. R. Hearst 
.) a 


@ J. K. Lasser told a Chicago ABP 
meeting that business paper vol- 
ume would be up, profits down 
(Printer, let those lines stand)... 
Frederic R. Gamble, Four A’s 
prexy, urged that mewspapers 
adopt Jan. 1 and July 1 dates for 
rate changes, and asked for 90- 
day notice...The New York News 
licensed Parade to use its Dultgen 


reasoning. | 


ithe guarantees 


Grocer found that the number of 
food stores selling drug items is 
double that of ten years ago... 


Cosmopolitan started a monthly | 


guarantee plan, with a refund if 
were missed... 
There was a hassle over the sale 
of the Cincinnati Enquirer; even- 
tually employes won the right to 
buy the $8,000,000 newspaper... 


® Book paper held fairly steady, 
but newsprint (spurred upward 
by appreciation in the value of 
the Canadian dollar) continued to 
move up... Time Inc. and ex-FCC 
chairman Wayne Coy bought KOB 
and KOB-TV, in Albuquerque... 
Saturday Review (formerly ° of 
Literature) published 20 pages of 
Miracle of America advertising... 
The Dorothy Darrow column was 
all set for the Dell-Macfadden- 
Fawcett groups; it folded before 
publication, in the same week that 
Faye Emerson’s ad column 
dropped out of sight... 
Point-of-Purchase Advertising 
Institute figured display volume at 
$560,000,000. .. Arnold 
& Co. took a chilly look at pub- 
lishing stocks, found them poor 
risks... Liberty Network folded, 
and a court refused an injunction 
against the baseball clubs... The 
TV freeze was lifted, there was a 
struggle for channels, and _ it 


FCC Will Lift Freeze 
in Two Weeks: Walker 


oft hoped the FCC chal 


M fling of 
e the ji 
ssn. of Radio and oe ea 4 to drop even 
oday 
,- ed- aly 


seemed likely that the unfortu- 
nates on the deal were the cities 
which already had service of some 
kind. They might have to wait a 
long time for additional chan- 
nels... 


a The Tacoma News-Tribune and 
the Rockford  Register-Republic 
and Star were both hit by strikes 
which stopped publication. So 
were the Davenvort Times and 
Democrat, Rock Island Argus and 
Moline Dispatch...TV came (in 
a severely limited way) to Canada, 
and independent broadcasters, al- 
ready smarting at the tight rein 
of the Canadian Broadcasting 
Corp., were not happy about it... 
An increasing number of AM sta- 
tions were programming in the 
after-midnight periods, an AA 
study showed... 

The American Weekly got the 
new look ... Life announced a new 
edition in Spanish, fortnightly... 
ABP found national advertisers 
want more business paper data... 
Federal Judge Herbert W. Christ- 
enberry made legal and newspaper 


history; he found the forced com- 
bination of the New Orleans 
Times-Picayune was illegal... 
Other forced combinations either 
changed rate cards or sat tight, 


Bernhard, 


watching the status of the ap- 
peal...Curtis Publishing reduced 
page size and cut °’53 rates on 
Country Gentleman... 


# The National Assn. of Maga- 
zine Publishers became the Mag- 


_azine Publishers Assn. ...The Na- 


tional Assn. of Radio and Televi- 


sion Station Representatives (a. 
name which would consume a 20- | 


second spot in itself), which later) 


became Station Representatives | 
Assn., figured that AM spot costs 
|have actually dropped _— since! 


1941 ...Sen. Joe McCarthy wrote | 
Time’s advertisers, after publica- | 
tion of an uncharitable profile of | 
the Wisconsin solon, but nothing | 
much happened. 

John Fox, Boston financier, 
bought the Boston Post, and shook | 
up the ad department... The Reg- | 
ister-Republic and Morning Star, 
as well as Station WROK, in Rock-| 
ford, Ill., were sold to Kenneth | 
Todd and Frank Just... The At-| 
lantic Monthly and Harper’s fig- | 
ured they had little duplication, | 
and combined saies staffs with | 
good results...All year long, net-_| 
work affiliates were forming com- | 
mittees and issuing critiques of | 
network sales tactics, but the rate | 
cuts came anyhow ... The Ridders | 
bought dailies in San Jose and) 
Long Beach... William S. Paley | 
won the Poor Richard Club’s Gold 
Medal for Achievement... 


® Verified Audit Circulation | 
started on the West Coast, headed 
by John B. Knight; NBP would 
have none of it, and neither would 
Standard Rate & Data... Ideal an- | 
nounced Today’s Family, to be) 
distributed through F. W. Wool- 
worth in January ...lowa broad- 
casters griped at WOI-TV, state 
college station at Ames, which 
they said was much too commer- | 
cial...W. R. Grace bought into) 
and eventually controlled 95% of 
Foster & Kleiser, West Coast out- 
door titan...Robert L. Smith 
headed a syndicate which bought 
the Los Angeles Daily News... 
A controversial study by Jet 
seemed to rip Negro newspapers, 
which got up in arms; publisher 
Johnson denied any intention of 
hurting the newspapers... 

The National Council of Indus- 
trial Editors figured there were 
6,500 house magazines published 
in 1952...W. W. Hawkins and 
Roy Howard gave up titles at 
Scripps-Howard in favor of young | 
blood—Charles E. Scripps and | 
Jack Howard...To no one’s sur- 
prise, Frank C. Braucher, presi- 
dent of Periodical 


Publishers | 
Assn., told the Affiliated Adver- 
tising Agencies Network that the | 
15% is adequate... 
| 

@® Macfadden was set to produce | 
a variety store magazine, Family | 
Life...J. K. Cooke bought Con- 
solidated Press (Saturday Night, 
Canadian Home Journal, et al.) 
...Family Weekly, new Sunday 
supplement, would bow in March, 
with W. H. Marriott as publish- 
er...John Bassett bought the 
Toronto Telegram...National 
Business Publications urged au- 
diting organizations to audit both 
paid and controlled circulations... 
William A. Hart, ad director 
of du Pont, was elected president 
of Audit Bureau of Circulations; 
G. K. Thornton, ad manager of 
Scoville Mfg., is new president of 
Controlled Circulation Audit... 
In New York, year-end seemed 
to be open season on advertising 


| directors of magazines; the scythe 


swept high in a number of pub- 
lishing companies... National vol- 
ume of outdoor advertising was 
estimated at $96,600,000 in 1952, 


$100,000,000. 
RESEARCH 


It wasn’t a big year in research 
About the most striking develop- 
ment was the rise of the Adver- 
tising Research Foundation, due 
to the hard work of men like B. B. 
Geyer, Fred Manchee, Henry 
Schachte and Edgar Kobak. By 
late summer, ARF was “in.” It had 
broken down some of its stoutest 
opponents, and seemed to offer a 
new possibility of impartial, tri- 
partite research to a field which 
needed it badly ... National Indus- 
trial Advertisers Assn.’s Advertis- 
ing Research Institute also 
boomed, with Bennett S. Chappie 
of U. S. Steel doing the push- 
ing... Puck figured that newspa- 


— | 


ertiser Needs 10% More Dollars 


in ‘52: Brorb 
Same Coverage In $2: beers Y ie 


Adv 
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pers are hurt least by TV... Mel- 
vin Brorby, partner of Needham, 
Louis & Brorby, showed the Four 
A’s it cost at least 10% more to 
advertise in 1952... 

Gordon Hughes, of General 
Mills, was tapped for president 
of American Marketing Assn.... 
Life showed how its cumulative 
audience study applied to house- 
holds...Standard Audit & Meas- 
urement and Nielsen decided they 
couldn’t get together, and Nielsen 


hiahe 
Dec 18 Sharpest ad 
4 the fir 


Yor« 
+. the findings 


New 
brought out his own Broadcast 
Coverage Measurement later. As 
might have been expected, their 
figures on coverage varied widely. 


@ The Chicago Tribune consumer 
panel, Dr. George H. Brown of 
the University of Chicago, and 
ADVERTISING AGE collaborated in 
the publication of an illuminating 
series of studies on brand loyal- 
ty. The election brought a dif- 
ferent kind of debacle to the pub- 
lic opinion pollsters, who erred 
this time by underestimating the 
Republican sweep; from the most 
charitable viewpoint, it looked as 
if the ‘don’t knows” represent an 
insoluble problem. From the least 
charitable viewpoint, it looked as 
if the pollsters could predict nei- 
ther a very tight race nor a land- 
slide. Among the polls which were 
on the nose: The Chicago Sun- 
Times, New York Daily News, 
Macfadden’s “Wage Earner Fo- 
Pum” 6.2 

Rack jobbers were the stars of 
This Week’s fourth study of the 
drug business...AA _ published 
Market Research Corp. of Ameri- 
ca charts to show the growing pen- 
etration of food stores into the 
selling of drug items, still heaviest 
in the West and Southwest. 


ADVERTISERS 

Chevrolet announced a $55,000,- 
000 budget, which even with the 
Chinese arithmetic prevailing in 
the motor city, meant that the au- 
to business was back to selling... 
Toni division of Gillette Co. an- 
nounced a $12,000,000 budget, and 
at year-end, Foote, Cone & Bel- 
ding said goodbye to an adver- 
tiser it had helped build from 
scratch... 

Lever moved its brands around: 


|Jelke and Rinso to Hewitt, Ogil- 


and ’53 should see outdoor breakvy, Benson & Mather, Spry to 
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Advertising Age, January 5, 


1953 


Foote, Cone & Belding. Rinso and | retired after 37 years with the) 
company...Charles Antell Inc. was. 


Spry were longtime accounts at 
Ruthrauff & Ryan, an agency 
which also got clipped when the 
Dodge account went to Grant Ad- 
vertising ... The Wall Street Jour- 
nal came out with a story reveal- 
ing the closely guarded sales and 
earnings figures of Ford Motor 
Oe acs 


# Some advertisers worried brief- 
ly when Rep. R. L. Ramsey (D., 
W. Va.) attacked political adver- 
tising by corporations. ..Kellogg 
started using kid copywriters for 
its corn flakes, an ad approach 
dreamed up by Leo Burnett Co... 
The investigation of the New York 
state insurance department into 
Equitable turned up _ interesting 
data on the handling of Equitable’s 
account by C. V. Parkinson As- 
sociates, Manhasset, N.Y.; C. V. 
Parkinson, the agency’s head, is 
the son of Thomas Parkinson, 
president of Equitable... 

Westinghouse reported a $12,- 
000,000 budget, with $3,000,000 
ticketed for cooperative advertis- 
ing, and $1,650,000 for “Studio 
One,” plus special convention, 
election and get-out-the-vote cov- 
erage... 


# Marshall Field & Co., the grande 
dame of Chicago’s State Street, 
celebrated its 100th anniver- 
sary...Park & Tilford actually 
advertised price for its whisky in 
ads in Life and Look...J. Stan- 
ford Smith of General Electric was 
tapped for Industrial Marketing’s 
“Industrial Advertising Man of 
1951”... Charles G. Mortimer was 
an adman who was_ obviously 
making good; he was named ex- 
ecutive v.p. of General Foods... 
The devious practices of coopera- 
tive mewspaper advertising got 
top billing at the University of 
Missouri’s newspaper advertising 
clinic .. 

The American Bankers Assn. 
found that banks would spend 
$489,000,000 in advertising in 
1952...G. W. Cunningham re- 
tired as dean of the Sears, Roe- 
buck mail order catalog... Wine 
Corp. of America built Mogen 
David wine into a volume of 5,000- 
000 gallons, and a million-dollar 
advertiser... Schlitz snapped its 
cap, fired Young & Rubicam, re- 
placed the agency with Leo Bur- 
nett Co. on print, Lennen & Mit- 
chell (then) on AM and TV, Ir- 
win Viadimir on export; Burnett 
was only around for a short beer, 
and Lennen & Newell now has 
the entire domestic account... 


® Catalina held a Miss Universe 
contest, mit cheesecake, pleasing 
everyone except the contestants, 
some of whom complained that 
vile politics had intruded...P. 
Lorillard introduced Kent cigarets, 
with an atomic filter so sterile 
that you could spot Kent smokers 
by their dedicated look... Robert 
M. Ganger, an agency man turned 
legit, was named president of 
Lorillard... 

The advertising freak of the 
year was the rolling green wave 
of chlorophyll, which blossomed 


Chlorophyll Products 
-and Sales-Multiply 


trend continu 
The green 


Advertisers Will Invest 
Many Millions This Year of lonenaee 
Backing Greener ines toothpaste 
_— - pil hat 
By Lawrence Bennane mat 
New Youu March 2 


ves * 
stuff has become par 
hewin 


in almost every product except 


whisky and catgut; biggest bene- | 
ficiary of the chlorophyll crusade | 


was Rystan Co., the creation of 
Henry Stanton (still with J. Wal- 
ter Thompson) and O'Neill Ryan 
Jr., onetime Thompson v.p. and 
new business man...The Chicago, 
Rock Island & Pacific celebrated its 
centennial... 


8 Donald B. Douglas, v.p. in charge 
of advertising for Quaker Oats Co., 


_looking more like a sensation each 
‘day. ..Chesterfield cut Godfrey and 


|/kayoed Hope and Crosby on AM;) 


eral Foods...It was just another 
year when American Tobacco Co. 
did not move the Lucky Strike ac- 
count...James J. Nance, the Hot- 
point hotshot, moved to Packard 
as president, where he lifted the 
Packard name from the cheap line 
(it'll be called the Clipper), and 
got set with an $8,000,000 ad budg- 
et for 1953... 

E. L. Redden of Motorola could 
double as Diogenes’ handy man for 
1952—he forced the subject of 
speculative presentaticns out of 
the committee rooms; he said they 
were necessary and he wouldn't 
have bought without one. . John F. 
Apsey, retiring NIAA president 
and ad boss of Black & Decker, 
warned that advertisers cannot 
take rate increases indefinitely. 
Waltham came back under the 
guidance of Teviah Sachs, wooed 
jewelers, and switched its account 
to Ben Sackheim Inc. . .It was hard 
to tell who was more nervous, the 
brewer who was about to switch 
his account, the agency which was 
about to lose it, or the agency 
about to get it... 


s A creditors’ committee was 
formed for Tintair, once a miracle 
product itself, which had liabilities 
in the million-dollar range. . .Pret- 
ty much the same thing happened 
to Wm. H. Wise & Co., book ad- 
vertiser whose debts to agencies, 
publishers and such totaled more 
than a million...On the basis of 
advertising dollars spent to dollars 
of sales, R. J. Reynolds and Amer- 
ican Tobacco looked like the 
wisest spenders in the cigaret 
business. ..Doeskin battled Kleen- 
ex over fair trade, and sought to 
win friends in the grocery trade. .. 
Harry Goldsmith, onetime Grove 
Laboratories exec, was named as 
president of LeBlanc Corp., to 
start the Hadacol bandwagon roll- 
ing again... 

General Foods owned up to 
spending $43,500,000 on advertis- 
ing, and President Austin S. Igle- 
heart confessed to being really 
“amazed” at advertising costing 


Borax Co. revived “Death Valley 
Days,” this time for TV...Lieb- 
mann Breweries’ Miss Rheingolds 
went on and on and on...But the 
Lydia Pinkham package was re- 
styled, presumably to reach more 
of the human race...Rybutol 
moved out of Duane Jones for 
Kastor, Farrell, Chesley & Clif- 
ford, and was acquired by Rexall, 
before facing an FTC complaint 
against its advertising... 


# Stuart Ball, fourth president of 
Montgomery Ward & Co. since 
1935, resigned, leading observers 
to wonder if Sewell Avery were 
about to employ the two-platoon 
system...Admiral became the 
sponsor of Bishop Fulton J. 
| Sheen...The FTC tried its in- 
_ Junction plan on Chesterfields, 
| but Judge Irving Kaufmann de- 
| nied the injunction... 

| The leather industry and the 
Tanners Council were singing the 
praises of hide against ersatz, and 
the Boston Wool Trade Assn. was 


Hope later was signed by Gen-| 


men...Biow resigned its Schenley 
business, Grey got it, and Biow 
picked up National 
brands. .. 


|publicans, later BBDO was added, 
and Ted Bates & Co. handled the} 
Distillers | Citizens for Eisenhower spots, at- 


tributed to v.p. Rosser Reeves. 


Robert E. Healy, Colgate-Palm- Young & Rubicam, agency most 


Olive-Peet advertising v.p., 
checked out, and wound up at 
McCann-Erickson; John R. Gil- 
man, another C-P-P v.p., wound 
up at Roy Durstine Inc...J. M. 


prominently associated with the 


Ike boom in pre-Chicago days, 
|never appeared for the GOP... 
| Joseph Katz Co. handled the Dem- 
‘ocrats, as they took an _ historic 


Hickerson quit as president of Al-|lacing...John Owen brought the 


bert Frank-Guenther Law, went 


/ back into business for himself... 


only 7% of sales...Pacific Coast}. 


,the way newspapers shrank his| 


talking about a $2,000,000 promo-_| 


tion war chest to defend honest, 


friendly woo] against the dastard- | 


ly synthetics... 


AGENCIES 


As it has been for three years, 
the big news in the agency busi- 
ness was merger. There were a 
good many during the year, and 
they reached high into the billings 
bracket. Otherwise, Gerold Lauck, 
longtime N. W. Ayer executive, 
bowed out to set up a consultant 
company...The Four A’s figured 
that 25% of the aspirants who 


took the aptitude tests are now ad- | 


Ruthrauft & Ryan celebrated its 
40th anniversary, shortly before 
losing Dodge, followed by the 
Lever brands; R&R acquired Mela- 
med-Hobbs in Minneapolis and 
Strang & Prosser in Seattle... 


@ AA found seven - advertising 
agency networks had 150 mem- 
bers, and billed collectively more 
than $100,000,000...Donald Arm- 
strong, McCann-Erickson research 
chief, reported on the agency’s ef- 
forts to find out why drinkers 
drink, and uncovered—among 
other things—the fact that while 
some people drink to be with their 
friends, others drink to stand 
‘em. ..Tom Johnston, then a v.p. of 
Hewitt, Ogilvy, Benson & Mather, 
said in a speech to the Metro- 
politan Advertising Men (a young 
men’s group) that the Guinness 
campaign was great, but it didn’t 
sell the brew. The Guinness ac- 
count is now with Compton, Mr. 
Johnston is now with Geyer, and 
the young men must have found it 
instructive. .. 

Marion Harper, president of Mc- 
Cann, blithely predicted an ad- 
vertising expenditure of $11. bil- 
lion in 1972...Fred Gamble of the 
Four A’s predicted $9 billion, no 
date set...John P. Cunningham, 
of Cunningham & Walsh, was 
elected chairman of the Four 
A’s...Most of Federal Advertising 
Agency’s’ executives, with ac- 
counts, shifted over to D’Arcy; 
Jules B. Singer, with the remain- 
der, went to Grey. 


@® Huber Hoge & Sons was taking | 
the rap for a TV repair book, | 


which made repairmen furious; 
later in the year, Hoge was to be 
criticized sharply by the National 
Better Business Bureau for a 
variety of campaigns... 

The American Newspaper Pub- 
lishers Assn. counted up, found it 
now recognized 923 agencies, com- 
pared with 567 in 1943...Thomas 
L. L. Ryan closed Pedlar & Ryan, 
Camay going to Benton & 
Bowles...Lennen & Newell was 
formed, much to the surprise of 
Ray Vir Den and B. B. Geyer... 
Creditors pondered the status of 
Dorland Inc. and its $190,000 lia- 
bilities...Young & Rubicam got 
Piel’s from Kenyon & Eckhardt, 


which also lost Kellogg and Na-.| 


tional Distillers. .. 
H. R. (Russ) Van Gunten, dean 


of Chicago space buyers, retired | 
from Foote, Cone & Belding, and | 


Robert Hussey took over as a 
v.p...A battle loomed in Canada 
as McCann-Erickson opened up in 
Toronto, with plans for Montreal, 
after severing a long relationship 
with Cockfield, Brown. 


s C. Wendel Muench burned over 


——_—,«£, 


Muench Protests 
Mat Shrinkage in 
Letter to ANPA 


cmcaco, July 


y head 6 


mats as they reduced them to the 
new 11.6 pica column width... 
Lennen & Newell lifted Embassy, 
United Aircraft, Chicopee Mills 
from Geyer, got all of Schlitz, and 
was named by Emerson Drug; 
meantime, Continental Oil left 
Geyer for Benton & Bowles... 
Kudner started off for the Re- 


‘bulk of Owen & Chappell’s ac- 


counts into Kenyon & Eckhardt... 
J. D. Tarcher did the same thing 
for his agency, joining up with 
Cecil & Presbrey...Dancer-Fitz- 
gerald-Sample got the Army ac- 
count...Peter Hilton, of Hilton & 
Riggio, calculated that 98% of new 
products fail...The Lasker series, 
and thoughtful analyses like the 
one delivered by Charles L. Whit- 
tier of Young & Rubicam at the 
Four A’s meeting, raised the ques- 
tion in many agency men’s minds: 
Are agencies doing what they 
ought to be doing; are they drift- 
ing far afield?...Emerson Foote, 
one of the original Foote, Cone & 
Belding partners, garnered a top 
spot at McCann-Erickson as exec- 
utive v.p. 


MISCELLANEOUS 
Douglas MacArthur got a Poor 


3 


|the result that some of the most 
lackluster games ever watched 
were televised this fall. ..The Fed- 
eral Trade Commission (with Low- 
ell Mason baying in dissent) af- 
firmed that free is free and the 
way the book clubs (specifically 
the Book-of-the-Month Club) use 
it is wrong. Book-of-the-Month 
appealed...The Bureau of Labor 
Statistics found that New Orleans 
was the cheapest of 34 cities to 
live in... 


@ Max A. Geller, the agency man 
who doubles in scholarship, ex- 
panded on his doctoral thesis to 
turn out “Advertising at the Cross- 
roads,” which plugged for wider 
powers for FTC, and would drag 
media into FTC actions. Nobody 
liked it...President Truman 
okayed fair trade, much to the 
shock of the fair traders, who had 
their protests all rehearsed... 
Many advertisers were under 
some kind of suit by the govern- 
ment, including Pillsbury, Procter 
& Gamble, Lever Bros., Colgate- 
Palmolive-Peet, Seagram, Schen- 
ley, du Pont, American and Union 
|News; good year for lawyers... 
Matter of fact, it was a legal year. 
|Along with Duane Jones, the 
forced combination case, Schweg- 


Richard medal, and a $100,000 job mann Bros.’ test of the new fair 
with Remington Rand...National trade act, and others, Raymond R. 
Better Business Bureau champi- | Morgan won $375,000 from Benton 
oned door-to-door selling...J. K. & Bowles and General Foods, when 


—— 


The Unseemly Economics of O 


omic Theories Apply ina 


nomy and the role of adverti = 
ing book by |. K. Galbraith. cout 

s saetes for every advertising 
issue of Harpers Magazine. 

: of Counter pron 

lism: The Concept 

y Houghton Miltlin. with whose 


Econ 


ept of the American eco’ 
this chapter of @ torthco 
Harvard, is must 


for its new conc 


Prot. Golbraith's 
vailing Power.” will 
permission this chapter is 


that wht 


the Puri ante 
lear, that - 


isa de mar 
There ‘ot which ® " spd a good © 
t nm to hime! ' 


tan antecedents 


it a wealthy 


|Galbraith, who used to be one of; he sued them for appropriating a 

advertising’s bogeymen when he technique he’d used... 

was with the OPA, wrote a book | 

called “American Capitalism: the) @ Sears, Roebuck and Simpson 

Concept of Countervailing Power,” Ltd. set up Simpson-Sears in Can- 

which won plaudits from business | ada. ..The TV coverage of the con- 

men... ventions was sensational and the 
Nicholas Rashevsky, University networks lost money; every time 


| plans were poppin’ out all over... ‘7 


of Chicago professor, says adver- a delegation was polled, a network 
‘tising could be a mathematically comptroller quietly died...The 
precise science, but his reasoning, American Heritage Foundation- 
| confused some admen...Ira Rubel, Advertising Council get-out-the 
| the advertising accountant, figures | vote campaign was a big success, 
the 15% commission isn’t enough |even if it missed the 63,000,000 
‘and supplementary fees will be- goal...Every beer in New York 
‘come more common...Freezer, was dry, drier or driest... 
Shepherd Meade, Benton & 
|Bowles v.p., wrote “How to Suc- 
| coed in Business Without Actually 
| Trying,” an acute exposition of 
/how to move up without an eleva- 
|tor...Howard Winter and Richard 
|Robeson, who threatened a big 
suit against FC&B, backed down in 
a hurry, settled for a fairly nomi- 
‘nal sum...The Bureau of Labor 
Moe | Statistics published a _ controver- 
| Denver civic groups were outraged | sia} study purporting to show that 
,when an Old Forester bottle (some | the average family in 91 cities in 
47’ high) was hoisted atop a build- | 1950 spent % more than it 
ing, and marred the famous sky-| earned; later BLS amended the 
line. It came down... ‘finding, against a wailing chorus 
lof economists...Cameron Hawley, 
s Standard Rate & Data Service| onetime Armstrong Cork ad chief, 
unveiled a revolutionary direct | turned out a book on business men, 


California Sales 
of Freezer-F ood 
Plans Hit Peak 


April & Appr 


image offset process...The and “Executive Suite” got fine 
American Civil Liberties Union) reviews... 
asked the FCC to _ investigate 


blacklisting, and sponsored Merle|« Fortune figured out that “ad- 
Miller’s “The Judges and the iness” actually handicapped an 
Judged,” which turned out to be ad...Joe Browning of Badger & 
both murky and dreary...AA}| Browning, and Badger & Brown- 
found that 594,000 corporations |ing & Hersey turned up as “Cap’n 
spent 87/100ths of 1% for adver- | Joe,” peacefully selling seafood 
tising in relation to income for and lobsters by mail... 
1948...AA also found that two out) In Washington, where much 
of three farmers belong to a co- happened this year, Marine Cor- 
operative (gee, what you get from poral Frank Farkas faced a law- 
reading this paper!). suit for painting a lemon on his 
The National Collegiate Athletic Ford; the case was quashed by a 
Assn. reported in May that TV did D.C. commissioner, and auto deal- 
too hurt football attendance, with ers must use libel or civil reme- 
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Advertising Age, January 5, 1953 
dies...Roy Norr blasted cigarets;James Johnson, ad director and;Lasker, longtime head of Lord &| 9 

as causing lung cancer in Chaaien +o. of Melrose Distillers, who fell ‘Thomas, ota skill as an adver- Highlights of the Week ) News 
Herald and Reader's Digest...Ev- from his Empire State bldg. of- tising man was perhaps second to. , ; , 
erybody discovered Canada.. J. K. fice... his ability as a trainer of men, and. Apparently, to do a selling job today you have to keep up with the 
Lasser analyzed the tax reasons ‘who trained a whole generation, /atest in social psychology, witness the annual meeting of the Ameri- 
pressing for agency mergers...|@ Gilbert Kinney, senior v.p. of!of agency executives...Charles C. an Marketing Assn. Page 1 
Cinerama looked like three-dimen- J. Walter Thompson Co. ..G. Lynn Carr, retired advertising and pub- The intramural battle among the fair trade forces is on again. And 
sion plasma for the motion pic- Sumner, v.p. of Abbott Kimball licity director of Aluminum Co. of| John Schwegmann Jr., the tireless foe of fair trade, has been slapped 
ture industry, which could cer- ' with two more suits 


overseer eeeeeseeeeeseeeeseeseeeeeeseses 


eco e eee eese ese reese ee eereereeeeeeweeseeeee 


tainly use it...The Advertising 
Council celebrated its 10th year. 


DIED 


David M. Frederick, 43, business 
manager of Harper’s...Henry C. 
Link, v.p. of Psychological Corp... 
Clarence Lindner, publisher of the 
San Francisco Examiner and 
Hearst Consolidated v.p...AA fig- 
ured that the average adman dies 
at 87.3 

In a plane crash, John F. Ches- 
ter, p.r. director; Carl U. Spriggs, 
manager of sales, and H. Lee Step- 
py, all of Carrier Corp., along with 
Kenneth R. Wilson, Financial Post 
and AA correspondent in Ottawa, 
and Judge Robert P. Patterson... 
Sherman Bowles, publisher of the 
Springfield, Mass., newspapers... 


Indelible Mark 


x, June 
to dean of advertising 


Thomas, 
leader, died here 
ness Pas 
“- 


geicall 


Co...Burnett W. Robbins, chair-| 
man of General Outdoor Advertis- 
ing...Paul Patterson, publisher, 
Baltimore Sunpapers. . .Richard M. 
Howland, mysteriously, on a busi- 
ness trip to Chicago; he was a sales 
representative for This Week... 
F. H. Marling, advertising man- 
ager, Pure Oil Co...Albert D. 


on Advertising 
Left by Lasker, Agency Pioneer 
Multi-Millionaire 


Philanthropist; = A.D. Lasker iM 
Fomed Admon Rose to one public spre avert 
Luncheon Conversation conse quenc ion 
AA's Editor Recalls men during his & 
S RK Beawerew in the busines 


handful of times, and 
» Foote, Cone & Bele, 
Si rine 


America, and former chairman of 


ANA. 


s J. Fred Henry, 53, founder and 
president of Henry Publishing 
Co...Wilson Ewing, 51, chairman 
of the board of Shreveport and 
Monroe, La., newspapers. . .Merlin 
H. (Deac) Aylesworth, first pres- 


REMEM 


als 
“\~ 


BER... 


ONE MILLION PEOPLE with a buying 


income of $1,500,000,000 


central 52 counties. 


THE DES MOINES DAILY 


live in Iowa’s 


REGISTER 


and TRIBUNE reaches 71% of these 

households . . . minimum coverage 40‘¢. 

Des Moines (Polk County) 97% coverage 
. additional 51 counties 63% coverage 


This is an “A” schedule newspaper in 


a BIG, MUST MARKET. 


ABC Circulation March 31, 1952: 376,658 


people have little belief in ads 


/Twenty agencies bid for the Washington apple account 


Or | 


_Gas-fired garbage burners are making a big impact in northeastern 


Ohio, with expansion into other markets under way also . 


...Page 44 


-Here’s a new study of the farm market, done by Erwin, Wasey with 


the help of nine farm magazines 


Page 53 
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ident of NBC. ..Edward L. Greene, 
' president of National Better Busi- 
-ness Bureau...Frank Gerber, pio- 
/neer in the baby food business... 
‘David A. Smart, 60, president and 
\founder of Esquire Inc. ..Leonard 
|K. Nicholson, chairman of the 
board, Times-Picayune Publishing 
Co...Harold LaFount, radio con- 
sultant for Bulova, once federal 
radio commissioner. . . 

George A. McDevitt, head of a 
newspaper representative com- 
pany and pioneer in the business. .. 
James A. Gray, chairman of R. J. 
Reynolds Tobacco Co., who re- 
viewed all advertising. ..Robley 
Feland, v.p., treasurer, and chair- 
man of the executive committee of 
BBDO, and famous copywriter... 
George W. Kleiser, pioneer in out- 
door advertising on the west coast 
.. John H. Perry, owner of West- 
ern Newspaper Union and a num- 
ber of newspapers. .. 

Donald B. Hause, 54, ad mana- 
ger of Armour & Co...Paul E. 
Faust, noted agency man and one- 
time Lord & Thomas v.p...Gene 
Howe, chairman of Globe News 
Publishing Co., Amarillo. . .George 
McCullagh, 47, publisher of the 
Toronto Globe & Mail and Tele- 
gram. 


Bachenheimer-Lewis Moves 


Bachenheimer-Lewis Inc., New 
} aia has moved to 161 E. 37th 
a 


Avon Publishing Names Five 

Avon Publishing Co., New York, 
has promoted Charles R. Byrne, 
editor-in-chief for Avon and Eton 
pocket-size books, to a v.p. and 
member of the board. Wallis E. 
Howe has been named v.p. in 
charge of special sales. Frederick 
A. Klein has been appointed v.p. 
in charge of circulation, and Jo- 
seph Mann is now v.p. in charge of 
production. Bruce Roberts has 
been named art director. Mr. Howe 
formerly was a v.p. and board 
member of Pocket Books Inc., 
while Mr. Klein was associated 
with Breskin Publications and 
Macfadden Publications. Mr. 
Roberts has been art director for 
several agencies. 


Postpone Supreme Court 


Hearing on N. O. Newspapers 

The Supreme Court has post- 
poned from Feb. 2 to March 9 a 
hearing of arguments in the ap- 
peal on U. S. District Judge Her- 
bert W. Christenberry’s ruling that 
the New Orleans Times-Picayune 
and States violated the Sherman 
anti-trust act by requiring adver- 
tisers to buy the newspapers as a 
unit. Judge Christenberry’s ruling 
was made six months ago. 


Appoints D. P. Brother & Co. 

The Hyatt bearings division of 
General Motors Corp., Detroit, has 
appointed D. P. Brother & Co., 
Detroit, to handle its national ad- 
vertising. Previously, the account 
was handled by Campbell-Ewald 
Co., Detroit. 


NEWSWEEK 
gained 199 
new advertisers 

In 1952 
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Haire Shifis Top Execs 
Directors of Haire Publishing 


Borden Merges Divisions 
| Borden Co.’s fluid milk and ice 


Swift Machines to Waters 
| Swift Business Machines Corp., 


Co. have elected Thomas B. Haire cream divisions have been con-|Great Barrington, Mass., has ap- 


president, succeeding Andrew J. 
Haire Sr., who becomes chairman 
of the board (AA, Dec. 29). An- 
drew J. Haire Jr. becomes vice- 
chairman of the board and execu- 
tive v.p. and treasurer. Other of- 
ficers elected include John J. 
Whelan, Francis A. Lederle, and 
Justin C. C. McCann, v.p.s, and 
John E. Mitchell, secretary. 


IT'S IN THE BAG 
when you use fos in your 
promotions. rveys prove 
people prefer them. Pictorial 
mags. and newspapers reach 
stop circulations because of 
SH ithem. SINGLE PRINTS or 
“3 ps age sub. avoil- 
>) able. Write for FREE Proof- 
» book No. 11. 
| £YE*CATCHERS, inc. 
| 207 E. 37th St., N. ¥. City16 


'solidated into a single division. 
Roy D. Wooster, v.p., who has 
|headed the ice cream division, 


| pointed Norman D. Waters & As- 
| sociates, New York, to handle ad- 
| vertising and merchandising. Al- 


Advertising Age, January 5, 


Bostonians Have 
Little Faith in 


| will be in charge of the combined fred Paul Berger Co. is the pre-. 


division. W. H. Marcusson, v.p. 
in charge of the fluid milk division 
| for the past 40 years, has retired. 
Joseph O. Eastlack, who has been 
an assistant v.p. of fluid milk op- 
erations under Mr. Marcusson, will 
be general manager of fluid milk 
operations under Mr. Wooster. 


KMTV Appoints Petry 


KMTV, Omaha, has named Ed- 
ward Petry & Co. to represent it 
nationally, effective Jan. 1. 


ABC-TV, CBS-TV and DuMont, 
formerly was represented by Katz 


Agency. 


This 
station, which is affiliated with | maker of disposable aluminum foil | 


vious agency. 


Paul Baker Joins Biddle Co. 


Paul Baker, formerly on the 
Chicago sales staff of farm Jour- 
nal, Philadelphia, has joined Bid- 
| dle Co., Bloomington, IIll., and Chi- 
|Cago agency, as an account ex- 
ecutive. 


Foil Kraft to Clark Collard 
Foil Kraft Inc., Los Angeles 


|food containers, has appointed 


‘Angeles, to handle its advertising. 


Clark Collard Advertising, Los | 


Most Advertising 


Boston, Dec. 30—A pretty dim 
view of advertising emerges from 
a field survey conducted by a 
market research class of the Bos- 
ton College school of business ad- 
minist: ation. 

The class, numbering 120 stu- 
dents, interviewed 2,500 Boston- 
ians to find out their opinions of 
/ advertising. One sentence in the 
final report sums up the findings: 

“The conviction that most ad- 


“Keep the top 
of the market sold” 


Ny , 
tittle 
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| —— 


VORACIOUS READERS. Our newest market study for quality goods shows that over 


72% of all book and stationery store sales in the U. S. are made in 47 city trade 


areas where 81% of THE NEW YORKER 'S U. S. 


circulation is concentrated. It pays to cultivate 
NEW YORKER subscribers—the best customers of 
the best stores from coast to coast. You may 


obtain a copy of THE NEW YORKER’S market 


study by writing us on your business stationery. 


THE 


NEW YORKER 


No. 25 WEST 43npo STREET 
NEW YORK 36,N. Y. 


SELLS QUALITY 
IN QUANTITY 


+ ga ae cee 
1953 


| vertising is exaggerated has ap- 
parently become part of a mental 
attitude with which most con- 
sumers approach the entire field of 
_advertising.” 


s Specifically, the survey found: 
1. Less than 30% of those in- 
terviewed expressed belief in most 
advertising they see, read or hear. 
2. Women, in comparison with 
men, show about 10% more ac- 
ceptance of advertising. 

3. Companies which use testi- 
monial advertising may be throw- 
ing away their money. 

4. About 75% of those inter- 
viewed believe advertising should 
be subjected to some form of cen- 
sorship. 


@ The men interviewed cited ad- 
vertising of soap, automobiles and 
toothpaste as being particularly 
untrustworthy. Women named ad- 
vertising of shampoos, toothpaste, 
beer and home permanent waves 
as being exaggerated. 

The criticism brought out by the 
survey was not all destructive. 
Women showed a definite prefer- 
ence for advertising which ex- 
plains how to use a product, giv- 
ing as an example the television 
commercials of Kraft Foods Co. 
Men said they liked advertising 
which tells how or of what a prod- 
uct is made, citing as an example 
the demonstration commercials 
given by Dr. Roy K. Marshall on 
the “Ford Festival.” 

A majority, 58%, of those inter- 
viewed were able to cite specific 
examples of recent advertising 
which they liked. The Muriel cigar 
ads and Arthur Godfrey commer- 
'cials scored a high preference. 


|@ Regarding testimonial advertis- 
| ing, only 29% of the men and 36% 
‘of the women expressed belief in 
-endorsed advertisements. The men 
|singled out as insincere all en- 
dorsements offered by baseball 
| players and both men and women 
| were critical of testimonials by 
motion picture stars. 

The survey showed that few 
/people do anything about adver- 
| tising they don’t like. While 27% 
|of the men and 21% of the women 

said they had been “personally 
offended or disgusted” by some re- 
|cent advertising, only 8% of these 
}men and 11% of these women 
| stopped—or decided against—buy- 
ing the product. Of this group, 41% 
of the men and 36% of the wom- 
en switched off the radio or TV 
program or turned away from 
the printed offering of the offen- 
sive ad. Only 1% wrote a letter of 
disapproval and 9% of those who 
were offended took some other 
'form of action, such as deprecia- 
tion of the product to friends and 
merchants. 

A copy of the full report, “Bos- 
ton Views Modern Advertising,” 
can be had by writing to the Bos- 
ton College school of business ad- 
| ministration. 


WKNB-TV to Bow in East 


| WKNB-TV, New Britain, Conn., 
| will make its television debut on 
Channel 30 in late January. The 
station signal will blanket the 
Hartford-New Britain metropoli- 
tan area as well as including the 
|New Haven and the Springfield- 
Holyoke districts. 
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SET TYPE 9) 


Ohi *. 
DESK watnpnelin way! 


Business men everywhere use FOTOTYPE 


to beat high type costs. A sure, quick 


way of preparing copy for offset or any 
photographic reproduction Anyone 
can doa professional job (A stenog 
rapher set this entire ad). Send 
for free catalog over 100styles 
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If you believe in Testing before Investing, then Omaha, 
the 2 in 1 Test Market is the answer for you. In one 
package you get the vital small town-rural area reaction 
as well as that of a metropolitan center. 


In the Omaha 2 in 1 Test Market, World-Herald adver- 
tisers have a non-competitive, one-paper market where 
Mr. and Mrs. Average have’ an income that practically 
matches the national average buying power. 


Use this 2 in 1 yardstick in pretesting new products, old 
products in a new market, or increasing volume in estab- 
lished markets. This is a partial list of advertisers who 
have used the Omaha World-Herald’s 2 in 1 Test Market 
to pretest their products ... Swifl’s Premium Franks, 
Armour’s Dial Soap, Lever Bros.’ Shadow Wave, Pepsodent 
Chlorophyll Toothpaste, Rayve Home Permanent and 
Rayve Shampoo, Glaser Crandall Preserves and General 
Foods’ Swansdown Angel Food Cake Mix. 


The quick accessibility of Omaha, by air just two hours 
from Chicago or five hours from New York, makes it 
possible for key personnel to take part in your testing. 


Pave The Burgoyne Grocery and Drug Index, established in the 
Omaha 2 in 1 Test Market for years, provides comprehen- 
sive sales audit reports in metropolitan Omaha and your 
choice of 10 small town-rural areas. 


For the advertiser who wants the sales answers by pre- 
testing his product, the low-cost Omaha World-Herald, with 
its dominant 2 in 1 Test Market coverage, is the answer. 


GET the FACTS... 


contact your nearest O'Mara & Ormsbee office 


or write 
oo Omaha World-Herald 


\ eee Omaha, Nebraska 
O’MARA & ORMSBEE National Representatives 


NEW YORK « CHICAGO « DETROIT ¢« SAN FRANCISCO « LOS ANGELES 
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AS OF JANUARY Ist, 1953 


MR. ROBERT W. REGAN 
WHO HAS BEEN ASSOCIATED FOR FIVE YEARS 
WITH 


URBEN FARLEY, PUBLISHERS REPRESENTATIVE 
BECAME A PARTNER IN THE ORGANIZATION 
WHICH IS NOW KNOWN AS 


URBEN FARLEY & CO. 


Advertising Age, January 5, 1953 


New York Court Issues Injunction 
Against Hooper on Pulse Complaint 


(Continued from Page 1) 
the plaintiff and attempting to for agency subscription to San 
have said clients either cancel or | Francisco Hooperating reports for 
refuse to renew their said contracts both TV and radio’ and further 
with the plaintiff.” | expressed preference for one rat- 

Pulse further charges that on or | ing service only for radio and TV’ 


|nia meeting ‘expressed preference 


about Oct. 1, 1952, a meeting was’ 
held in California at which five of 
the country’s largest agencies were 
represented—-J. Walter Thompson | 
Co., Batten, Barton, Durstine & 


and in addition ‘expressed desire 
that the one service be Hooper’s’ 
and further that the meeting re- 
sulted in the adoption of a plan 
‘to cooperate with the stations to 


Osborn, Foote, Cone & Belding,| the end that Hooper radio and TV 

McCann-Erickson and Young & reports be adopted as a single 

Rubicam. | standard of service for the Bay 
Also represented were Brisacher, | Area.’” 

Wheeler & Staff, Richard N. Melt-| 

zer Advertising and Honig-Cooper|s The gist of the argument pre- 

Co. ‘sented by Pulse’s counsel, Isidore 
The court was told that Hooper Levine, who presented photostats 

then circulated a letter which said of telegrams from agency men and 

“unqualifiedly that the advertising| cne station executive, was that 

agents who attended the Califor-' “at least three, if not more, of the 


Circulation Shatls “Jyped” 


The greatest circulation in the world is the circulation of 


the blood, but it has to be “typed” before modern 


medical science can use it effectively ... Same with maga- 
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There are more Cadillacs owned 
by readers of Harper's and the 
Atlantic than there are Cadillacs 
registered in the entire state of 
Michigan. 


YORK «+ 


zine circulation ...If an advertiser’s product is “typed” 
for people who count, then his magazine circulation 
should be “typed” for those particular people . .. The 
350,000 readers of the Atlantic and Harper’s are recep- 
tive, responsive and financially responsible citizens 

..+ People with the taste to appreciate and 


the money to buy life’s finer 
things... People accustomed 
to the best accommoda- 
tions when they travel... 
People who buy a fine car 
not alone to get from 
one place to another but 
to conform to their own 
place in society... 
People who set a fine 
table, serve choice liq- 
uors, cultivate their social 
equals, and who occupy in 
the theatre of life the position 
which Harper’s and the Atlantic 
give to the advertiser . . . "Two 
on the aisle.” 


Harper-Atlantic 


SALES INC. 


BOSTON + CHICAGO + SAN FRANCISCO 


eight persons present made no such 
statement of preference,” and 
therefore the inference of unani- 
mous or overwhelming majority 
endorsement was untrue and mis- 


leading. 


Mr. Hooper’s affidavit opposing 
the motion for injunction said that 
the affidavit of Sidney Roslow 
_ (director of Pulse) included a mis- 
quotation of part of the letter, “as 


‘the words ‘expressed preference’ 


jas alleged by Roslow, do not ap- 
pear at that place in my letter.” 

The Hooper reply added that 
five agencies at the October meet- 
ing did subscribe to the San Fran- 
cisco Hooperatings for radio and 
TV and two agencies continued 
subscriptions. Granville M. Pine 
of Morgan, Finnegan & Durham, 
is the lawyer for Hooper. 


@ The affidavit continued: “A 
number of those agency represen- 
tatives present did express the de- 
sire that this single service be that 
of C. E. Hooper Inc. and no one 
expressed preference for any other 
service.” 

As confirmation of the “ex- 
pressed desire” for one service, af- 
fidavits from Richard N. Meltzer 
of Richard N. Meltzer Advertis- 
ing and John W. Davis of Honig- 
Cooper Co. were presented. 

Hooper denied that the letter, 
which brought about the court 
action, stated or inferred “that 
there was any final accomplished 
agreement on the part of agencies 
and stations in the San Francisco 
area to adopt a single standard of 
service or to adopt Hooper’s as 
such a single standard for the Bay 
Area. The fact is, the letter shows 
exactly the opposite, and that fur- 
ther cooperation was necessary 
between stations and agencies if 
such a_ standard were to. be 
adopted.” 


@® The Hooper affidavit outlined 
highlights of the protracted West 
Coast controversy between the two 
broadcasting researchers. Refer- 
ence was made to a KJBS (San 
Francisco) ad in 1950 calling for 
a decision on whether Pulse or 
Hooper is the “right umpire.” 

This station’s plea for an end to 
the confusion brought about by 
conflicting radio reports led to the 
formation of an industry test sur- 
vey committee, which recom- 
mended a thorough analysis of all 
radio and TV rating methods. 

A project of this general nature 
is on the 1953 calendar of the Ad- 
vertising Research Foundation, 
which has received an appropria- 
tion for that purpose from the 
Broadcast Advertising Bureau— 
provided it can get enough funds 
from the television industry to pay 
the rest of the cost. 


8 Announcing his decision in favor 
of temporary relief for Pulse, 
Judge Samuel Dickstein indicated 
that it was not necessary at this 
time to ‘“‘determine finally the 
truth and fairness of the letter.” 
He added: “It is shown suffi- 
‘ciently that the letter may well 
| import the existence of a situation 
|} beyond and broader than the 
'actualities. In the circumstances 
‘here, there is sufficient appear- 


foones of possible subtle shading to 


persuade the court to exercise rea- 
‘sonable discretion in favor of the 
_application.” 


679 N. Wells. St. - Chicago 10, - WHI 4.3451 
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WHAT’S HAPPENING TO YOUR MARKET 
IN METALWORKING CONNECTICUT ? 


Ney es 


metal 
workers are POW 


of goods. 


Visit practically any city or state in America today and the story is the 
same... new metalworking plants are springing up and established 
Lik " af plants are booming. It’s been going on since 1940 resulting ina 
twice-size growth in number of plants, workers and physical output. 
And today, this tremendous market is standing at the threshold of even 
Metalworking Ame» f toni ea Your share of this increased penne depends on 
: % ow well you pace competition through an effective sales and 
. advertising program. And that’s where STEEL can help you. 
it has doubled in LTEEL enables you to reach more of the top men who run U.S. 
metalworking than any other metalworking publication. The man 
from STEEL can help you get started now in your program of 


size and buying power! pocketing a bigger share of metalworking. 


STEEL + Penton Building + Cleveland 13, Ohio 


J 
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Metalworking industry 
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ed Advertising Age, January 5, 


W. W. MacDonald Promoted MacDonald to editor of Electronics. ate editor of Electronics in 1941, ABP Extends D.C. Setup; 
McGraw-Hill Publishing Co., Mr. MacDonald, who joined the managing editor in 1944 and exec- ‘House & Home’ Joins 


New York, has promoted W. W. company in 1926, became associ- utive editor in June, 1952. 


House & Home, New York, a 
Time Inc. publication, has joined 
Associated Business Publications, 
New York. The association’s roster 
now includes 129 publications. 

William P. Tidwell, formerly 
with the Wall Street Journal and 
Barron’s Weekly, will represent 
members of the association in 
Washington, effective Jan. 1. His 
office will be located at 1757 K 
St., N. W. 


Files Fair Trade Suit 

Sterling Drug Inc., New York, 
has filed suit against Crown Drug 
Stores Inc., Brooklyn, charging vi- 
olation of the company’s fair trade 


on the great Chicagoland 
ae market. | ea Ries 

TV Forecast has all the answers _ 

their CHICAGO TV MARKET STUD’ 
prepared by Market Facts, Inc. 


“It’s easy as pi to get all the facts — 


|'order against Crown has been is- 
| sued, pending a hearing in U. S. 
| district court, Jan. 7. This is the 
first suit brought by Sterling since 
passage of the McGuire Act. The 
company says a number of other 
| suits are in preparation. 


Lester Loeb Agency Moves 
Lester Loeb Advertising, New 
York, has moved to larger offices 
at 25 W. 45th St. 


‘Jeoreca ST 


contracts. A temporary restraining | 


THE INDIANAPOLIS NEWS 
Evening 


THE INDIANAPOLIS STAR 
Morning and Sunday 


In Indianapolis as in Bagdad . . . there’s a potent pair on the job to min- 
ister continuously to your every want. In the morning, the big medicine 
is The Indianapolis Star, Indiana’s largest newspaper. Evenings, it’s 
The Indianapolis News, the state’s number-one evening paper, 96% 
home-delivered. Together, they give you the prescription for healthy 


sales in this 2-billion dollar market which includes all of central Indiana. 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


YOUR FIRST TEAM FOR SALES IN INDIANA 


1953 


Boston Woven Hose 
Realigns Ad and 
Agency Setups 


Boston, Dec. 30—Boston Woven 
Hose & Rubber Co. has appointed 
Brooke, Smith, French & Dor- 
rance, New York and Detroit, as 
its advertising and merchandising 
counsel. The account formerly was 
handled by Sutherland-Abbott, 
here. 

In addition, H. Stanley Johnson. 

formerly New England _ district 
manager of the rubber company, 
has been named director of mer- 
chandising and George A. Taylor, 
former advertising manager of the 
Plaskon division of Libbey-Owens- 
Ford Glass Co., has been appointed 
advertising and sales prornotion 
manager of Boston Woven Hose 
& Rubber Co. 
/ In announcing the’ changes. 
Whiting N. Shepard, director of 
sales, said the new appointments 
“are part of the company’s sales 
|reorganization occasioned by its 
‘expanded marketing program.” 


‘Two Manila Newspapers 
Reduce Column Width 


Manila Times (morning) and 
Manila Daily Mirror (evening) 
| have both adopted the new column 
|measurements of 11% picas re- 
commended recently by the Amer- 
ican Newspaper Publishers Assn. 
and the American Assn. of Adver- 
| tising Agencies. 
| Both newspapers believe the 
/new column width will be more 
practicable for American adver- 
| tisers, and will contribute toward 
| standardization of production ma- 
| terials in the Philippine advertis- 
ing field. 


| 
Gets Canadian Cosmetics 


| The Toronto office of O’Neil, 
| Larson & McMahon, Chicago, has 
acquired three cosmetic accounts. 
They are Up-To-Date Cosmetic 
Co., New York and Toronto; Cameo 
Co. and Smartee Co., Toledo, O.. 
and Toronto. For Up-To-Date, 
plans call for newspaper ads in 
Windsor, London, Toronto and Ot- 
tawa. For Cameo and Smartee 
there will be ads in both the Can- 
adian dailies and the weekend 
/ newspapers. 


Bruner-Ritter Names Agency. 


Bruner-Ritter Inc., New York 
manufacturer of Bretton watch 
bands, has appointed Alfred J. Sil- 
berstein—Bert Goldsmith, New 
York, to direct its advertising. An 
extensive national campaign for 
magazines, radio and television 
plus an extensive dealer aid pro- 
gram, has been planned. Previously 
| Lawrence C. Gumbinner Advertis- 
ing, New York, handled the ac- 
count. 


Forms ]. ]. Kuscher Co. 


Jack J. Kuscher, who has been 
,associated with Keystone Mfg. 
Co., Agfa Ansco Co. and De Jur- 
Amsco Corp., has formed J. J. Kus- 
cher Co., at 12 E. 41st St., New 
York. The new corporation will act 
as sales representative of photo- 
graphic products for a number of 
non-comp ting manufacturers. 
Names of the companies will be 
released later, 


Wieland to pyre Oil Co. 


John Wielana, v.p. and account 
supervisor for “Leo Burnett Co., 
Chicago agenc’, has joined Pure 
Oil Co., Chica in the new post of 
merchandising aenager. Prior to 
joining Leo Bu: nett last March. 
Mr. Wieland was Wdvertising and 
j}sales promotion manager for 
| Standard Oil Co. (Ohio), Cleve- 
land. 


KSL, KSL-TV Names B-ren 


| 
| 
| 
| 


J. Henry Boren, who has been 
in the meat and grocery business 
| for the past 18 years, has been ap- 
| pointed merchandising director of 
| KSL and KSL-TV, Salt Lake City. 


|Rejoins Timely Associates 

Howard Bauman has rejoined 
/Timely Associates Inc., New York, 
/as account executive and director 
‘of a new merchandising division 
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Shrager Book Gives 
Formula for Mail | 
Order Advertising 


New York, Dec. 30—“How to 
Make Money in Advertising” is the 
provocative title of a 120-page 
book which gives “the proven rules 
for successful advertising.” 

Written by John Shrager, treas- 
urer and copy chief of John Shra- 
ger Inc.,New York, the book points 
out that hard work is a virtue in 
the mail order advertising business 
and that “along with intensive la- 
bor you will need great faith. Only 
astrologers and fortune-tellers 
never fail.” 

Mr. Shrager then presents 12 
rules for advertising success and a 
good many reproductions of ads 
run for Shrager clients and for the 
agency itself. One of the latter, 
headlined“‘Ad Men Are Not Gods,” 
reads in part: ““You’ll feel comfort- 
able here. Not a stuffed shirt in the 
house. .. We might be just the lean 
and hungry dog you need to carry 
your message to Garcia.” 

This formula for “How to Make 
Money in Advertising” has been 
published by the Mail Order Ad- 
vertising Assn., 2 W. 46th St., New 
York, where it is available for $5 
a copy. 


MINNESOTA U. ISSUES 
WHOLESALING ANALYSIS 

MINNEAPOLIS, Dec. 30—As a part 
of its series in economics and busi- 
ness, the University of Minnesota 
Press has published a study of 
“Wholesaling in the Twin Cities.” 

The 48-page book, written by 
Edwin H. Lewis, associate profes- 
sor of economics and marketing at 
the university, is divided into two 
sections, the first of which is a 
description of the structure of the 
wholesaling business in Minnea- 
polis and St. Paul. 

The second section is an analysis 
of hardware wholesaling in the 
two cities, outlining the develop- 
ment of the business and its cur- 
rent status. 

The book is available from the 
university press at $1.50 per copy. 


‘T.ibune’ Shows Sales Guide 


The Chicago Tribune is showing 
Chicago retailers a timing and 
r’inning guide covering the first 
sl> months of 1953. The guide is 
intended to help in finding con- 
sumer buying patterns. Monthly 
fluctuations in various categories 
during 1952 are outlined, as cal- 
culated from departmental sales 
data compiled by the Federal Re- 
serve Bank of Chicago, and the 
proportion of the total newspaper 
advertising budget allotted to each 
commodity each month. 


NBC Names Coast Heads 


The western division of National 
Broadcasting Co. has completed 
the integration of radio and tele- 
vision operations in Hollywood 
with three appointments. They are 
Thomas C. McCray, director of 
network program operations; Ear] 
Rettig, director of finance and op- 
erations, and Lewis §. Frost, di- 
reetor of public relati: ns. 


1953 


P&G Co-Sponsors AM Trio 


Procter & Gamble Co., Cincin- 
nati, will expand its radio spon- 
sorship Jan. 7 when it becomes co- 
sponsor of three Columbia Broad- 
casting System programs, 
in Peace and War,” “Meet Millie” 


and “Mr. Keen, Tracer of Lost 


Persons.” On a 52-week basis, 
sponsorship is shared with Bryl- 
creem. Biow Co. is the P&G agen- 
cy. 


‘Times’ Promotes Williams 

Tom L. Williams, with the paper 
since 1941, has been promoted to 
retail advertising manager of the 
Seattle Times. 


Appoints Hilton & Riggio 
National Yeast Corp., New York, 


has appointed Hilton & Riggio, 


New York, to direct its advertis- 
ing, effective Jan. 1. 


“FBI | 


| Appoints Franklin Spier 


| St. Martin’s Press Inc., New| Robert L. Greason, formerly in 
/York, has appointed Franklin|the fashion merchandising depart- 
Spier Inc., New York, to handle ment of Good Housekeeping, has 
its advertising. St. Martin’s is a| been named assistant to the adver- 
new corporation which will dis~ tising and sales promotion mana- 
tribute the books, with world’ ger of the textile resin department 
rights, of Macmillan & Co., Lon- 


don, England. 


| 
| Names Lambert & Feasley 


| The Saturday Evening Post, 
|Philadelphia, has appointed Lam-| maker of pole 
/bert & Feasley, New York, as mer-| stampings and forgings, has named 
chandising consultant for its drug| John A. Farmer sales manager of 
| RNS programs. \the appliance parts division and 
Fred G. Weston sales manager of 
Dr. Pepper to Harshe-Rotman the special products division. 


Harshe-Rotman Inc., Chicago, 
| has been appointed to handle pub- | To Carr Liggett Advertising 
lic relations for Dr. Pepper Co., Continental Hospital Service 
| Dallas producer of soft drinks and Inc., Cleveland, manufacturer of 

syrups. 


Appoints Robert Greason 


York. 


Slater Co. Names Two S.M.s 
N. Slater Co., Hamilton, Ont., 


} 


| oxygen therapy equipment, has ap- 


line hardware, | 


of American Cyanamid Co., New | - 


' 


| 


| 


il 


pointed Carr Liggett Advertising, 
Cleveland, to handle its national 
promotion program. 


“LT BEL oF 
~ sLANDER | 


ADVERTISERS © AGENCIES @ CLIENTS 
are all exposed daily to claims for LIBEL, 
SLANDER, Invasion of Privacy, Violation of 
Copyright. 

INSURE THIS HAZARD! 
Our unique policy is adequate and amazingly 
inexpensive. Experience proves it's smart 


to be protected 
WRITE FOR DETAILS ANDO -RATE'S 


EMPLOYERS REINSURANCE 


- CORPORATION 


Insurance ,Exchange — Kansas City, Mo 


1949 


1950 1951 


a. | oem 338,608* 
LINEAGE GAIN. ee 
IN 4 YEARS is 
231,048 
215,368 : | 


1952 ; 


aoe 


ae, 


*Orders as of Noon, Dec. 8, 1952 


Because advertisers have proved they get so much 


extra from their dollars spent in Missouri Ruralist! They 
get a friendlier reception—an extra chance to tell thei: 


story and close the sale. 


And, here is why: Ruralist editors and writers get 
around! They actually know the folks to whom they’re 
writing. They visit the farms and get out in the fields 


for first hand information. They know the county agents 


Werner Michel Joins DuMont | 

Werner Michel, formerly asso-| 
ciate director of the radio-televi- | 
sion department at Kenyon & Eck- | 
hardt, has joined DuMont Televi- | 
sion Network. New York, as as-| 
sistant to the «tor of program-! 
ming and pr on. 


Promotes J. 4. Dowling 


J. H. Dowling, general manager 
of the meta! rehouse division of 


Follansbee corp., Pittsburgh, | 
has been ted to v.p. in| 
charge of weting. The com- | 
pany’s w’ ouse activities will 
remaii. un er Mr. Dowling’s di- 
rection. 


Fisher Joins Guild Films 


George Fisher, formerly with 
United Television, has joined 
Guild Films Inc., Los Angeles, as a 
district manager. 


and get their side of the story. And, they keep up on 


all the latest developments and how they apply to farm- 


ing in Missouri. 


full of honest, usable facts—the kind of information a 


farmer can take to the fields and use. 


It’s pay dirt! This kind of editing helps farmers make 


more—to spend 


As a result, the editorial columns are 


on your product or service. And, it 


creates the friendly atmosphere that makes sales for you! 


Get the advantage of this extra boost—-when you want 
to sell to the Missouri farm market. 


Missouri = 
Ruralist | 


ssouri 
ralist 


Published By Capper Publications 
Business Offices—Topeka, Kansas 
Editorial Office—Fayette, Mo. 
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A Measure of the Problem 


Publication of “Markets After the Defense Expansion” by the 
Department of Commerce deserves the careful attention of all adver- 
tising and marketing men. It is, in a very real sense, a measure of 
the problem facing the nation’s marketers. 

The study estimates that to maintain a prosperous economy com- 
parable to that currently enjoyed, a gross national product of $365 
billion, in terms of 1951 prices, will be required in 1955. This not 
only represents an increase of 8% to 10% above present levels, but 
in view of the likely declines in capital investment and a slowing 
down of defense expenditures, probably means a $20 billion increase 
in personal consumption expenditures. 

Accustomed as we have become to tossing astronomical figures 
around, this increase of $20 billion in personal consumption expendi- 
tures is still something to be given the most serious thought. It is a 
vast increase—one that most of us would have considered fantastic 
a decade or two ago. 

It is interesting to see how the Department of Commerce and its 
experts set up breakdowns for the projected increase. With personal 
consumption expenditures visualized as rising from $208 billion to 
$228 billion, the experts visualize durable consumer goods moving 
up from $27.1 billion to $31 billion; non-durable goods climbing from 
$113.5 to $124 billion; and services moving up from $67.3 to $73 bil- 
lion. 

The largest potential percentage increase in the durable goods field 
is estimated as in radios and TV receivers, pianos and other musical 
instruments, which are put down for an increase from $2.4 to $3 
billion, while major appliances such as refrigerators, washing ma- 
chines, etc., are scheduled for a rise from $2.5 to $3 billion, and ex- 
penditures for cars and parts are visualized as expanding from $10.8 
to $12.3 billion, with other durables moving up moderately. 

Food, including alcoholic beverages, is seen moving from $69.2 to 
$75.5 billion, with other non-durable goods moving up moderately. 

The Department of Commerce emphasizes that its study is not a 
forecast, but merely an attempt to indicate how various segments of 
the economy can move, assuming a high level of business activity. 

The study emphasizes that the picture of possibilities presented is 
just that—and not a certainty. To achieve this high level will take 
salesmanship and marketing ability of a high order, mixed with en- 
trepreneurial courage. 

Will business achieve the job? We don’t know, but we do know 
that if it doesn’t come reasonably close, the American economy and 
the American way of life will be in serious danger. 


End of an Advertising Saga 


With this issue ApVERTISING AGE completes the presentation of the 
talk which the late Albert D. Lasker, longtime head of Lord & Thomas, 
made to his own staff in 1925. 

It has been a privilege and a pleasure to present this fascinating 
document, and we hope our readers have enjoyed it. Mr. Lasker’s 
philosophy, his historical comments, and his incisive comments on 
what he believed the advertising business to be—as well as what he 
believed it not to be—are, to our mind, among the most interesting 
expositions ever made by any advertising man. 

The business has changed a great deal since Mr. Lasker made his 
talk some 27 years ago. In many respects it has improved enormously. 
But the Lasker “warning” that advertising must continue as pri- 
marily a business of creative minds concerned with “salesmanship 
in print,” and must not let excursions down side roads obscure its 
principal and all-important function, has developed a rebirth which 
is a fine augury of better advertising to come. 


Advertising 


~—Alumination, published by Follansbee 
Metal, Kaiser Aluminum distributor 


“Well, if it isn’t old Frisby. . .after twelve years on the Congo assignment.” 


What They're Saying 


On the Advertising Methods 
of Cigaret Manufacturers 

There is, for someone who is) 
equipped to do the work com- 
pletely dispassionately, material | 
for an interesting and useful book 
in the advertising methods of cig- | 
aret manufacturers. 

There are several phases of the 
great enterprise which would lend 
themselves to a lively discussion in 
a judiciously-written book. One is 
the paid advertising and the pub- 
licity through which amazing in- 
crease of consumers has_ been 
achieved legitimately. One is the 
lengths to which manufacturers 
have gone in competitive efforts; 
the means they have relied upon, 
the moral level at which they have 
operated. A third is how cruelty 
to animals has been practiced by 
manufacturers. 

A fourth phase might be the 

cheapness of scientists, whose 
names are more or less known, 
who can be hired by cigaret man- 
ufacturers to practice personally 
the abominable cruelty through 
which some manufacturers seek to 
prove by tests that their cigarets 
are less hurtful to smokers, phys- 
ically, than cigarets made _ by 
others. 
_ The book-writer might recall 
the old days, with the blindfold 
on the easily persuaded famous 
actress and her statement that she 
recognized the better cigaret by 
its flavor. 

The Federal Trade Commission’s 
numerous regulations requiring 
cigaret manufacturers to abandon 
this or that form of fraud would 
make a fascinating chapter. Names 
of responsible magnates could be 
siated, their social positions, their 
wealth, their churchgoing and giv- 
ing to charities dwelt upon. It 
could be shown that scoundrelism 
and the pious front often are rep- 


| 


|/employers, according to an article 


‘useful book for someone who is 


resented in what might bea wholly | 
respectable and fairly profitable | 
business. 

The crookedness of politics is 
nowhere discussed with more ap- | 


parently righteous indignation) 


than among crooks in business, | 
| big or little, who spend part of their | 
| time in efforts to corrupt law- | 
‘makers and part of it practicing | 
fraud upon consumers. The con- | 
_sumers are defenseless because of | 
‘the success in Congress and in leg- | 
islatures of crooks whose goods | 
they buy... 

Injecting cigaret smoke into 
eyelids, windpipes, lungs of rab- 


bits, then killing the rabbits to 
find what the nicotine did to their 
eyelids, windpipes or lungs, first 
heaving out the rabbits that do 
survive, is one of the disgusting 
cruelties in which scientists co- 
operate with their cigaret-making 


published by Time and reprinted 
by the Humane Review. 

Vivisection has its defense—to 
some persons not complete—in the 
fact that its purpose is to save 
human lives. Blowing smoke into 
rabbits’ eyes and into their respir- 
atory organs is not a life-saving 
project. The aim of the beastly 
scientists and their beastly bosses 
is nothing but money. 

I said at the beginning that there 
is material for an interesting and 


equipped to do the work dispas- 
sionately. The book would have to 
be written by a cigaret smoker— 
lest the author be charged with 
bias—and not by one who smokes 
occasionally. It would have to be 
written by one who could avoid al- 
lowing his devotion to cigarets to 
mellow his attitude toward un- 


worthy means relied upon by 
manufacturers. 

Lives there such a man? Or such 
a woman? 


—Tom Wallace, editor emeritus, Louis- 
ville Times. 


Too Much to Ask? 

There isn’t a man in this room 
with a gallon size brain. There 
isn’t a quart size brain in this 
room. You and I have pint-size 
brains, and, even at that, we are 
only using up to 30% of our pos- 
sible capacity. It’s as if we were 
born with a six-cylinder brain 
motor and someone jerked out 
three spark plugs. With the coming 
compiexities of the sales manager's 
job, is it too much to ask a sales 
manager to use three cylinders? 


—Morris I. Pickus, president, Per- 
sonnel Institute Inc., speaking at the 
New York Sales Executives Club. 


Wide Range 
Want Ad Run by Local Employ- 
ment Agency: 


Positions Available 
Copywriters, 3-5 yrs. exp. 
jasiatnads $8 to $10,000 
Top Art Director ...$5 to $6,000 | 
Two Layout Men ........... $3,500 @ 
Sir. ..uh...that last salary? You| 
mean that each man gets the whole 
$3,500? 
—SAAD News, organ of the Society 


of Artists and Art Directors, Min- 
neapolis. 


Age, January 5, 1953 


| Rough Proofs 


Detroit sports fans hope the 
championship atmosphere of 
Briggs Stadium, engendered by the 
ferocious exploits of the football 


_Lions, will be absorbed in ’53 by 


the baseball Tigers. 
e 
Gladys the beautiful reception- 
ist says she enjoyed the Christ- 
mas broadcast of Queen Elizabeth 
to the Commonwealth and the Em- 
pire, especially the parts she could 
understand. 
e 
“‘Must know problems of dealers 
retailing mew passenger cars,” 
says an automotive manufacturer 


| looking for field representatives. 


Unfortunately, they are much 
the same as the problems of the 
dealers retailing used passenger 
cars. 

e 

With the new project of the ARF 
in researching the buying habits 
of American men, there may be 
some rebuttal offered to the popu- 
lar assumption that the hand that 
rocks the cradle rules the bank ac- 
count. 

. 


Books are the favorite type of 
business gift, a new study con- 
cludes, and if you don’t mind look- 
ing a gift horse in the mouth, it 
was made at the instance and with 
the cooperation of the Book Man- 
ufacturers Institute. 

* 

George De Pue narrowly missed 
finding his vocation as a preacher 
or an actor, but is learning that 
the agency business offers ample 
opportunity for the exercise of the 
same talents. 

* 

Purists who objected to the use 
of “less calories” in a La Rosa 
headline will probably be invited 
by the copywriter to try to count 
them. 

6 


A publisher started a classified 
ad for a space salesman by saying, 
“If you are in good health and 
want to work like the devil,” and 
lost half his audience right there. 

- 


“Sawyer condemns anti-trust 
laws,” reports the world’s greatest 
advertising journal. 

Now he tells us. 

. 

The Supreme Court’s decision 
that a U.S. citizen in Mexico can’t 
promote locally-made watches as 
Bulovas took into account the idea 
that an advertiser is permitted to 
use only a little bull. 

* 

The Department of Commerce, 
realizing how the pollsters and 
forecasters have fallen in popular 
esteem, presents its estimates of 
1955 expenditures with the warn- 


ing, “These are not forecasts.” 
. 
economic 


Previews of trends 


| projected several years into the 


future are based on arbitrary as- 
sumptions, which for a lot of hard- 
boiled realists will be labeled pre- 
sumptions. 

* 

Tobacco manufacturers” dis- 
turbed by the numerous crusades 
against cigarets may paraphrase 
Rudyard Kipling’s lines, “A wo- 
man is only a woman, but a good 
cigar is a smoke.” 
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DELAWARE VALLEY, U.S.A. 
— the Greater Philadelphia Market! 


FROM TRENTON TO WILMINGTON ALREADY THE WORLD'S GREATEST THE INQUIRER, first and foremost 
bop ...centered around booming Phila- ext | INDUSTRIAL AREA, the Delaware constructive force throughout the 
a T | delphia... you'll find the Delaware HM “ah! ——s- Valley focuses on the future, builds for Delaware Valley, constantly encour- 
‘ &)/ Valley. Second center of shipping and WUE, _ the future. By 1955, wellover $2 billion | yp ages and promotes Valley progress. 
Lett. “it commerce in the United States, this “== will have bedn spent On postwar con- ‘As an advocate for both people and 
region bustles with more diversified struction in the Delaware Valley. More industry in this whole area, there’s no 
industrial activity than any other in people, more income, more sales ahead! topping THE INQUIRER’S influence. 

the world. 


ot Ya The Philadelphia Mnguirer 


Constructively Serving 
The World's Greatest Industrial Area 
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Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., Son Francisco, Garfie’d 1-7946 © 1127 Wilshire Boulevord, Los Angeles, Michigan 0259 
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A... all business men develop blind 
spots from time to time—and _ business 
magazine publishers aren’t an exception. 

The basic reason for the existence of 
business magazines is, of course, the service 
they render by furnishing information to 
specialized groups that helps them reduce 
costs, increase productivity and improve 
the economic strength and health of the 
country. Over the years American business 
magazines have done a fairly good job of it. 
This is attested to by the fact that there’s 
scarcely an industry, trade, or profession 
that can’t boast of one or more good busi- 


ness magazines—all of which are helping 


them fulfill this need. 


But the development of the business 
magazine industry, like many others, hasn’t 
all been a bed of roses. It, too, has had 
its growing pains. It was also visited by 
a serious internal conflict. 

As our industries, trades and professions 
grew and many new business magazines 
were established to serve them, some pub- 
lishers developed a different method of 
getting their magazines to the people whe 
could benefit from them. This caused a lot 
of trouble. Publishers forgot about the 
basic fact that the true measure of the 
worth of a business magazine is to be 
found in the value and use that is made of 
its editorial content, together with the skill 
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with which it serves the field. They de- 
nounced the magazines that had strayed 


from the beaten path. The industry chose 


up sides and the sound and the fury echoed 
and reechoed throughout the land, until the 
buyers of advertising (who pay the bills) 
cried out in anguish, ‘‘A plague on both 
vour houses!”’ 

At long last, a group of business magazine 
publishers awakened to the fact that they 
were spending a lot of time, and money, 
fighting over a problem that really didn’t 
exist. They woke up to a fact that both 
readers and advertisers had known for a 
long time—that both methods of reaching 
readers were fine, providing the magazine 
was doing a conscientious, worthwhile edi- 
torial and publishing job. 

So in April, 1951, this young group of 
business magazine publishers decided to 
open its membership to business publica- 


tions employing either or both circulation 


at Nobody! 


methods, providing these publications were 
members in good standing of either ABC 
or CCA. The time, energy, and effort for- 
merly wasted in arguing circulation methods 
would be spent collectively improving edi- 
torial content and publishing services. 

The soundness of this decision is now a 
matter of record. In but 18 months, the 
membership of NBP mushroomed to 140 
magazines, with an aggregate circulation of 
more than 3 million! NBP now has sub- 
stantially more member publications than 
any similar business magazine group in the 
world. And during these 18 months of united 
effort not a single disagreeable word has 
passed between an ABC or CCA member. 

We’ve already done many things that 
have improved all business magazine pub- 
lishing. We have a lot more on the drawing 
boards. 

In fact, we’re having a perfectly wonder- 


ful time—and we ain’t mad at nobody! ! 


First for the Business Press 


NATIONAL BUSINESS PUBLICATIONS, INC. 


1001 FIFTEENTH STREET, N.W. © WASHINGTON 5, D.C. e¢ STerling 3-7535 


The national association of publishers of 
140 technical, scientific, industrial and pro- 
fessional magazines, having a combined 
circulation of 3,202,477 . . . audited by 
either the Audit Bureau of Circulations or 
Controlled Circulation Audit, Inc. 

serving and promoting the Business Press 


of America... bringing thousands of 
pages of specialized know-how and ad- 
vertising to the men who make decisions 
in the businesses, industries, sciences and 
professions ... pinpointing your audience 
in the market of your choice. Write 
for complete list of NBP publications, 
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Bendix Says: ‘Buy 
a Dryer and Throw 


Away the Liniment 


Soutu Benp, Inp., Dec. 30—Lini- 
ment makers will probably be a 
little unhappy about the unusual 
winter months campaign being 
launched by Bendix Home Appli- 
ances for its dryers. 

When they first look at the na- 
tional magazine ads to be run by 
Bendix, the liniment people may be 
pleased. For they will see a huge 
liniment bottle. However, the copy 
will tell homemakers they won't 
need that bottle if they own a Ben- 
dix dryer, which will “end back- 
aches, sore muscles, and colds due 
to exposure.” 

The liniment bottle pictured is 
so large that it actually dwarfs the 
illustration of the Bendix dryer in 
the lower right-hand corner of the 


ad. The first ads in the new series | 
will run in the January Better 


Homes & Gardens and the Jan. 19 
Life. 

The same ads will be available in 
mat form for newspapers and deal- 
ers will get a promotion kit that 
includes huge blow-ups and lini- 
ment bottle labels. 

Bendix Home Appliances is a 
division of Avco Mfg. Corp. Earle 
Ludgin & Co., Chicago, prepared 
the campaign, which will be con- 
tinued with another unusual copy 
slant in the spring. 


Industrial Editors Elect 

Robert H. Braithwaite, an as- 
sistant secretary of Manufacturers 
& Traders Trust Co. of Buffalo, 
and editor of “After 3 O’clock,” 
the bank’s employe publication, 
has been elected president of the 
Niagara Frontier Industrial Edi- 
tors’ Assn. Other officers elected 
are Walter C. Van Buren, Moore 
Business Forms Inc., Niagara Falls, 
N. Y., v.p.; Raymond A. Booth, 
Symington Gould Corp., Depew, 
N. Y., secretary, and Herman B. 
Dumbleton, Durex Plastics & 
Chemicals Inc., North Tonawanda, 
N. Y., treasurer. 


Two Join'G. M. Bastord 
Roy A. Duffus Jr., formerly pub- 
licity manager for Yale & Towne 


Mfg. Co., Philadelphia, has been | 


named an account executive in the 
publicity department of G. M. Bas- 
ford Co., New York. Edgar A. 
Hatcher, formerly director of mer- 
chandising and research for 
Deutsch & Shea, has joined Bas- 
ford as an assistant account ex- 
ecutive. 


No. 6 in a Series 
AND 
Setter 


The Pioneer Now Offers the 
Finest Equipment on the Highways 


ee a} 


NATIONAL 


VAN LINES, INC. 


The ultimate in moving ~¢ 
equipment. Every movement 

can now be handled even more effi- 
ciently. This, with 50,000,000 miles of 
moving experience, is your assurance 
of complete satisfaction in every detail. 


YES SIR ... for the best in moving 
service, contact your nearest National 
office or agent — refer to the yellow 
pages in your telephone book. 


pt AGENCY Ongay, 
Pl bs 747 10y 


FRANCISCO NEW YORK 


NATIONAL VAN LINES :. 


WASHINGTON, D.C. 
DALLAS 


CHICAGO, ILL. 


EXEC. OFFICES: 2431 IRVING PARK ROAD 


| 


} 
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Louis Allis Promotes Two 


Louis Allis Jr., v.p. for sales of 
Louis Allis Co., Milwaukee, has 
been named a v.p. of the company, 
joining in general management. 
C. G. Skidmore, sales manager, 
has been promoted to v.p. for 
sales. He will continue the duties 
of sales manager. 


‘Crescent-News’ to Cullen 

The Crescent-News, Defiance, 
O., has joined the Ohio Select List 
of newspapers, 
tionally by John W. Cullen Co. 


Graphic Arts Forum Elects 
James Murray, Peerless Engrav- 


ing Co., Philadelphia, has been 


elected president of the Philadel- 
phia Graphic Arts Forum. Other 


officers elected are Albert J. Cap-. 


lan, Albert J. Caplan & Co., v.p.; 
Quentin Jaxon, Franklin Printing 
Co., treasurer, and Laura Arnold, 
John C. Winston Co., secretary. 


Mandel Shortens Name 
| Mandel Engraving Co. & Art 


)its name to Mandel Co. 


Advertising Age, January 5, 


'Louis Sherry Names Agency 
Louis Sherry Inc, New Yuik| 
producer of ice cream, preserves, | 
and a catering service, has named | 
Hilton & Riggio to handle its ad-| 
vertising. Formerly, Sherry adver- 
tised direct. 
| 
Issues Minnesota Rate Book 
The Minnesota Editorial ‘Assn., 
‘Minneapolis, has issued its annual 
‘rate and data booklet for 1953. 
Minnesota’s 433 daily and weekly 


port. 


1953 


Names |]. D. Harmison 


J. D. Harmison has been ap- 
pointed agricultural tractor sales 
manager of Allis-Chalmers Mfg. 
Co., Milwaukee. Mr. Harmison 
succeeds W. L. Voegeli, who be- 
comes assistant director of engi- 
neering of the tractor division. 


Thomas to Vickers & Benson 

F. E. Thomas, formerly a v.p. of 
Erwin, Wasey of Canada, has been 
named a senior account executive 


represented na- Studios, Milwaukee, has shortened newspapers are covered in the re- in the Toronto office of Vickers & 


Benson. 


Chilton readers 


j 


Rar tak Mea shied IRE he) Sate REPO. cae eee" te ea mater ye es, Sit ok PAROLE ee te cy we By ok at kY eee geen ere alae ahs Ce a mm Je lycra Wide 08 Cah Mec.) eh gen A Me AE SE MRA ee | LRAT Wiehe MN de SOMBIE tg ne igs Adis oe Oe A oe teenie vei. mea Sec aie yi Oia a YO Se ROR. oc aa a Ga a cs 7) cS my | 7 re eee 
pee tte idee ca Hee Poe 6 Pale ea eae Se ray, ole gas < Seagate OR Na Lees yt EN 5 allo ea eae pie ik ae at a Le ae ay ES Ge 1B aa a AR ey i Set Ree GALT eer a, aaah To iets Ci vam Odie Sauer nee tae oe: coal ag i ct Ree (s'S 2G RWn By. Mo lene BR i ae 
les as rane oe ie A a epee es are te ae ae ee Mae a ats ee tae 3 SAS Po ves ager? aS ge Rae his ia ee ; isa, nee ae ee pay Ee tages ae hs o Aes, She ary oe jen ES ae eae é ae Re. OSA eae ee Mae eet hts: Nicer. ee 
Darras Pere exc eter peaekiie tice or Be Ny a done eae & Be es do Se EE ry See er ve Bie aA Ae Os Ray ER EDE Ree A eh Bad) 2" tee a Dra ne ge rs Ds wk ia ae eat SPE citet ph heh coe Tg mmm e Po RAR Cae I Oras Geaape at Be eee Maa S ne ee al ELT ; outa Nee ee fh eo cat a. Caer ee 
Mi eeiaiE iad. Ne «SES Me Sages rege oe ae: Rs eR eu stat. gE GAS pierre Ganen (aes eis og PID OS REN a Meat gg my 2 <a eee eh aan ae an : ve eon ge 8 ROIS soi Ste Re cas 
Mey teed AN gk Sg tage GIR Ae SN La ee, ch Ne jute, A al eu me i oe ge eS gee eee. ee a iets: 
Na Ne IS gE aa ay dg ea eat OSS a el eae” aa ae ieee’ Ciena pica esc) a yam ee SRN Saray. ait re abe ge Seeman ty a Cher eee caeetge Cte tae! Pn ee Ogee ge PO PRES IN aT a . Lena ce 2 a ea eo eee “ee Fae cas A 
ce sig amen i he ain he es ee a ee He Sige ven Pe ae Bs, RE Gis Ce. iB Sn A Ghee pe th Nes Raila ati « Sm Sp SES, Set Wa a try Ss, ce pee a se SRL | aglhnee t DS a Pts eg aa “ ae” ts Ses oS ee 2 ees 
Ait ‘Ge mae : eu? hades i oe Bie. Fee at 3 Fi egueiee Sea RAS ou ere ESN Ry: Cah ny geet See Rag et Se RNR, aa fi SA ek ER URE Cet pe ae a ig oe oe oe Saas oe a ee eee SET A ee aes Age Gee 7 ee on ae pales at Ae ce 
Ce Ta RR See cong PEEP ptr e eee pas ae eS. sEeaMnias net ies Latte pedir tani aetna ei atts ees aa gis ioe cated: ep a ig ere ee ORR EO <n ee > Mae se pan ae ae to Meet ace se ee 
aie Pca 3 AD igs pe Oe RE ge ee a a tae =o ed Se, sane ee real ei gait FI ht uber ies ae Cie eRe ae eS = beats nee ge RiGee at ne ener ee ch ‘oo i Manet iach emg so RO Sc Se EI Ses S Sg pce Ce ee ict ae 
ea Fe naa ate a I al i ei a a RS) es SS I ke ee ee eee eae 
rie ee : . * 4 , z : aaa ten precisa ent oe teria ca 1 een : e : aa ; “ = ‘ . a - 
‘ ee r | / 
ae ! 
| 
i 
. 
F P 
1 
LL LL LLL_ LL T_T = 
. 
| 
' 
| 
: | 
4 
eres fs 
i 
ine aati 
Ue | 
St 
055 a ‘ 
ae 
a . 
wien! 
a 
Srat4 | 
eae 
aia | 
ce } 
. 
| | 
spayiees | 
Bo ; 
i 
re : a | 
ae | aad Y, 
hee a is 
ae | { } 
6 
i 
ieee adi fe i 
ey | Y/ : | 
: | 
ec = ( a 
* | pre. | 
ee Le he | 
bs Jat | SOS, Taam 5 s 
Ny ere ee oe ¥ 
Eee Pe Pe eee <\* 
pee ge poe ae ee N | 
se: | en Ea neh a | 
oe fe we ae a Or £F S 
Jase } SEP Et LNT | 2 Shahid e * y] 
ee | Bi uy fie + eee » Ps at ke 
i ar a AS i Mase 9 5 Tena A i r » oi Os 
pee pl gise gies Ae GRE Oe | Pe e 
eee er ee ee . Jee * Voges | 
ee aS a Mes) ch. iam, Toca he hei Pit on j 
epee pe cme ae oe are re ee ee Sh, iP at | 
Pee TREE h Ss aa Sh gee Memperee eee ae mig Te acc a es ee em “ . Peretetetctaceeeess 
ag ath SEL RON RES eS Roa ae Sa ears i a = as e. SRR | 
nes eek tg eC Nn es Be eee re : Pree 
ered cline jee Seana IE SS Nicest est cehtnts ai SB AS enue u sssteteledetegenesteteceteterereres 
ae | Beg RM Re Wit est ee PE ey , ——, [u srealsteleteetanetesensseeretenesetes 
ee SN Nes sot sage MEN aR “Suing 
oe Ra ae eon AN get ton ee aint, My us SR No ie 
a ae 2 copa CO oie ated ae Hcy ay BO ’ , RI SI 
ae Jer js Jo ae . = ae st a ze Aber b preset srelefeseretensterse efieresereteteed 
UREN SOMES pea a. ee ere Dav ean scent : Seescey Seenies 
ce Ti a: eee 4 * ia Sap igs ory Aine terete. fy ies ad Sete S oseretetatetetetes o%e . 
Be is } CP gan eps Sos komen se SE atcsesntcnsts , SSSR NY | ORM 
bar gre | PS a Rea aa, Pee em BN a a eG . - : setae Telelelels 
Oe er “Sag i aineas Mc 2 al cor ‘ ; : ; : weielelete 
sia Pe aa eee ee eee See : ieee 
ti ‘ = See e sahara TY tI ne m seetete 
tea! a ae ae eee) Re BS rs Sagi 
ike Fae iss heap eek <m Sei : sefetetecenessses 
% S é is oP ae ; se “ 
‘ | ‘ a i | aaa nie se ' selereteeteget : | 
als 8 | aa. ae ae. pete See: SS 
ccs ood pe Seg Ge r Or aap te Mt ieee aoe g ae grates , s ° 
Serer Bl te gC etaes eee pees tt a et wetetatetets ys 
Septet 25a rc aie f ia, 72 pou ees Oe a sa Pg % ote : i 
Cote. Hames 8 el SBE pv eee ae AT eee vr easy Sones 
Tie eu Sehr ee ee See : ssetcsnengg | 
ae poe f rar eee a A eels dal “ee A | 
ie 3 oa tes = Bek ba : tes ah deal : et } 
ee te Ae ie BE har ag are fs 5 . m 
oe ye >, ee aah si etag ares | 
si Psat, Wes SM og , nol, i : 
Me, Jo NSS Pe dine AS Hot ; : —- 
RS | =. ae Sy ae nade rm x 
oe te Ge ee eee 
ae i Sons eke he PESO oe ~ ~ ae 
fs ee. Sa. ees Mate. Stee sy? : “ ‘ csenate 
: te, ata a eo . 
7 So eo 
a } i tee eae 3 x tal pee co are Ri at" . . ‘ 
a = eam a, 
hicks ota | ret) vee ptaics So. ws ia iy XQ . : 
erie } eRe Pp eae eee : 
say eee eee Pape caste i gh ed . 
pes Jet ones eee ip . t * * 
See P Se he y = 
crs POPE P a eT egos oe RCULATIO GER 3 
i: ! ¥ es = : . A Cl CULA l N MANA 
eae poet Ss. f ; . RA —~- 
eae . soit cs ities ban. ee 
pe EPS | # Cae ao is gin 
oe a ee Pee, eee 
He Aandi See a ae 
cnet mateo See Be LF TT 
os Dork. oem RET 
Shee ” : Ne ae % peg Lae S 
Sr fale Pagers Meena © bee eta, 
sa TELS a CoS ems Cte Wr. 
e r A ae Web en I ‘ 
ah beer te a3", 
~_— PR I” eS dee, 
eee ts i caeg t dees ¥ ‘ Seay 
i ; ————— ee oe ee ee | 
i r ~wRy pha erie ee a Sete Fue i 
Riad ———— ee, ane bas 
a a. a Alia Sever as Sh eee 
pape ey. J , 2. pekierrs Cn Seer gga 0s. ie - Maal ww 
* = t . Spee er rita = = 
silage — 1" a | coe ae gees ~ -~w~eo ™ 
en ‘ Ck . =_ —-~* 1 
eee Fs t r a en —- ww i} 
eee , er ‘2 | F Bao + ~w ww i 
* ye a \ RSER F a ae _— 2 ‘ 
ee: " : nts a ~ saa pal 
es : oy tel ; ite fo _ 
igh Laede “i mee it ~~ = — ’ 
en: So ieee Pee oe i} 
en eben ce y i a, _-_-_>_— —_ ie 
ay sie s St teh ci Ge fo, a - 
gee te gh Sen ae eee hale - ee & — = 
om gee a BAe ae — 
een, —e _ hates rit eda Sea —- > | 
ee P Hs ap ae oe See Pre a -_——_—_-_ = 
= as A a he 
ia ‘ Ree Pe 
Fs 5 —— a oe ot E « -_- atl . eal 
; os e ea ae —_— — j 
Bert: a — = a ‘ — — — i 
s = —_— -_ —_ = 
—_ ee 
nS ar. & —_-_— a - 
-> =» © ae 
cae 
| ee 
= nf - 
: ‘ 
ee . | 
pare 
r } 
2 00 sane | | 
meme ® 
gee - | | 
ae | 
oe een a | 
pie ae 
ee soot = > : Pes 
‘teers as, . , A ‘ Re : ie : ~~ “, ; Gi; mine cl . . Se Tate nF ea alae Pa 5 j it ben Bw ica ; cpaehs Ned ‘ 
OF te Bette aha i ae i ee <s my oe : a + Rstaerdoes tt. as : , ict oe ‘2 2 be ee r : a ee te: 
i Ws wap hae te ate : “7 i ies “s é % (e * We i fs Rae os tp ; a mn Si ais e = — mee Srey: co Oe ta L Paar en : : - x NA : " i . . 4 i cee ere sot 
ee ee ie Fie : pe Mm " Fair has Coa POPE Ieee R wh ghee as pe Me NS 2 Ree: eee ee a ; dl Za ii Aaa ce soa Ete SRR Teka Oot dee ee a i ee Nga Se te a ee or ad” podece aah em was eS my Py a en 
irises v6 MEL een T US one ewe Wad se a tite fs at * cara Mes aes I Se he Pope ie eS Or SR ae pC et ea Nigh eS atte Sa Seen A eden WER EY Soe a OA Get ier wg PL AGE pie MR gg tis Oe art: and 
Pe Fie eh Se ae ee eee tn Sea yr ar ie pawn Babes 8 Fi hse ERR Stee Saree YS eee eee y bites GADARarnone S53 ee Sate? Ges (ae amis ol Yeh Thode Drie Ay Mss AO ad de ee MI - Ty alae CAP Weg ALE ng i ae 1 Ming Gee Bem ees .,\ et or, a hd AE Sar, BP SA 
a Nt pen De meihde Sef ay Sep ah gg Ba ie ep ite SP ha Ae eet ige eon ag Mee ot hee anes NiGiMinad ie? MELO gs Magar isp ee Oh, re ih eno ied aie antag sar ein Sf Poe Pee Rs aaa che PnP een Wyeeet ak a i a AES SEES ESTES 
UBER ie a Ci ipl Vere oie Fee thas = a lad <a. home ay. Aral ait reecn Se igre SR cd re) CARER See ek ere wee os Meee eae tee ee a a eas as AS” sce VOU SRT Pee Se Rat FON A ay int ee. oe Primed et ee tery Ri Ape 
. ye! aNE * md a Si eae a f r ie ee ee ee eR 7 % a aye “Te aes M-! Seg ee ere 4 eters o Fix8 > Se ede West A ne ey el ines es iF Ned es pee ee fy . f * 9 ~~ pe be es Fe! a d . ie a, OR 
Oy ae eg Ie ay ise MOR gt ee PO eer ee RS Ps wee OL a By Tae ORS aie eee eo he NON aS IER eae dian 7 Ghas, PRemear at. 2 Dora ae Oo CP eit Pe aor a A mi es a>, See Tr ae, eee Eye ae Vib em Sai 
ro | mens >. = # iat ant, ee Ps wf Bf, ia S oe _ - ve - a> ~ = he rk ae ee Ow ee Pi ee 2 oe: aa ae al re - 4) <= ie, Se 1 ge iY eye oe @ ae “ae Eee. ban ti ge re a AS 2) 2- Re - ~~ > aa S a ae — » oe YY — = ef fe, ~ — ge ee 8 Qe 


Advertising Age, January 5, 


Reinhold Promotes Hoagland 


Donald Hoagland, for the past 
11 years Chicago district manager 
for Reinhold Publishing Corp.’s 
catalog division, has joined the 
company’s main office in New 


York as sales manager of Chem-' 


ical Engineering Catalog and 


Chemical Materials Catalog. 


Auto Electric to Walsh 


Walsh Advertising Co., Toronto, 
has been named to handle adver- 
tising and merchandising for Auto 
Electric Service Co., Toronto. 


1953 


Armstrong Appointed A. M. 


J. A. (Jim) Armstrong has been 
named advertising manager of New 
Liberty, Toronto. Previously he was 
with CKEY, Toronto, which is 
owned by Jack Kent Cooke, who 
also owns and publishes New Lib-— 
erty. 


Joins Advertising Associates 


Rube Blavat, formerly with 
Leonard Fellman & Associates, 
Philadelphia, has joined Adver- 
tising Associates, Philadelphia, as 
coordinator of art and production. 
William J. Barber has been pro- 
moted to director of copy and me- 


| dia. 


Appoints William Jenkins 


Superior Wall Products Co., | 
Philadelphia maker of hardboard | 


wall and ceiling panels, has named | ufacturer of heating systems and! boken, N. J., maker of Tootsie | 


William Jenkins Advertising, Phil- | 
| adelphia, to handle its advertising. | 


O'Neil Named Dunham A. M. 
Cc. A. Dunham Co., Chicago man- 


'Duttus Joins Basford 


Roy A. Duffus Jr., formerly 
publicity manager for Yale & 
Towne Mfg. Co., Philadelphia, has 
been named an account executive 
in the publicity department of G. 
M. Basford Co., New York agency. 


‘Sam Rich Elected V.P. 


| Sam E. Rich, sales manager for 
| many years, has been elected v.p. 
,of Sweets Co. of America, Ho- 
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McKim Boosts One, Adds Two 


McKim Advertising has pro- 
moted J. C. Balson, space buyer in 
its Toronto office, to media and 
|research director for all McKim 
| offices. P. H. Boultbee, previously 
| with Kenyon & Eckhardt as media 
manager, joins the Toronto office 
to succeed Mr. Balson. N. C. Vis- 
|ser, formerly research manager of 
| Consolidated Press Ltd., has joined 
the Montreal office as research 
manager. 


equipment, has appointed Jack W.| Rolis and other Tootsie candy ‘Introduces Vapor-Stik Rub 


O’Neil advertising manager. 


| products. 


must measure up 


to rigid standar 


That's because we recognize our obligation to our 


manufacturers. 


To us, readers are not mere digits in circulation figures. 


We think of readers as actual persons with definite 


interests 


and needs. 


And the readers we select so 


carefully are the persons who make the buying decisions 
in the fields Chilton serves. 


Quality control of circulation is a part of the Chilton 


creed of good publishing. Selection of readers under 
rigid regulations assures Chilton advertisers that their 
message goes to the most valuable prospects for their 


products 


NB P 


and services. 
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THE SPECTATOR 
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100 E. 42nd Street 
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Northrop & Lyman Co., Toronto, 
will introduce a new chest rub, 
Miller’s Vapor-Stik, during Janu- 
ary in Canada. Car cards, news- 
papers and farm publications will 
be used. The campaign will run 
to . March. Tandy Advertising 
Agency, Toronto, is handling the 
promotion. 


Reports on L. A. Statler Hotel 


The Hotel Monthly, Evanston, 
Ill., in its January issue will carry 
nearly 60 pages devoted to a report 
on the recently opened Hotel Stat- 
ler, Los Angeles. Full color will 
be used throughout. 


Colbit 
influence 


‘THE DALLAS NEWS 
"quickens your cooking” 
in the North Texas Market 


| 
_@ The way of progress is some 
places slow and half-done. But not 
\in The News’ North Texas. Call it 
influence... News readers respond 
to the new as to the word of a long 
respected friend. Conveyed to adver- 
“tising, it pressures a readier response 
and proves itself in increased sales. 
| 
‘ 

«@ The News is proud of its part in 
influencing the acceptance of new 
ideas, its constant urging for a bet- 
ter way, its incessant insistence for 
_improvement. You'll be proud, too, 
when you use the advantage of The 
| News’ influence upon a larger cir- 
culation in the larger, ncher, Double 


Dallas Market. 


. domivating the — 


Oba 


2 


DOUBLE DALLAS MARKET 


allas & 
Morning Maes Bl 


CRESMER & WOODWARD, INC., REPRESENTATIVES 
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Phoenix Adclub Backs Contest | 


The Phoenix Advertising Club) 
is sponsoring a statewide compe- | 
tition for the most outstanding ad- | 
vertising in all media for 1952.. 
Deadline has been set for Jan. 15. | 
Entry blanks are available from) 
Phoenix Advertising Club, P. O.| 
Box 1586. 


Appoints Jay Morse Ely 


Jay Morse Ely has joined Cas- 
ler, Hempstead & Hanford, Chica- 
go, aS an account executive. Mr. 
Ely formerly was executive v.p. 
for Symonds, MacKenzie & Co., 
Chicago agency. 


(+-) these little dots 


A PAUSE, IN YOUR COPY 
give the reader a chance to absorb 
what was said before. Their proper 

JAY P, vse is often seen in ads set by Walk. 

WALK ye he elected 
advertising typographer 

42 EAST HUBBARD roy bie 44, LL. 


Close Joins Patterson 


E. Burt Close, formerly adver- 
tising and sales promotion man- 
ager of the RCA room air condi- 
tioner department, has joined Pat- 
terson Productions, Philadelphia, 
to handle planning and creation of 
sales promotion and sales training 
programs. 


Adams Appointed Sales V.P. 


Jack Adams, formerly general 
manager of Independent News Co., % — 
has joined the New American Li- 7% 
brary of World Literature, New 
York, as v.p. in charge of sales. 


| CRADLE SOCK BOX—Milprint Inc. made 
| these cradle cartons for Rudin & Roth’s 

Pal Blade Co., New York, has Kiddie Socks. The New York company ex- 
named the international division Petts millions of sales because of the dis- 


Pal Blade Names Grant 


of Grant Advertising, New York, play and toy valve. 


to handle foreign advertising. 


McCarty Opens in Chicago 
Goulston Co. Moves McCarty Co., Los Angeles agen- 
Goulston Co., Boston, has moved cy, haS opened a Chicago office at 
to new, enlarged quarters at 54 20 E. Huron St. H. L. Bauer is the 
Devonshire St. manager. 


Advertising Age, January 5, 


1953 


| 20 Agencies Seek Washington State Apple 


YaFIMA, WasH., Dec. 30—The 
search for a new agency has been 


Apple Commission. 


to handle the commission’s ad- 
vertising, which has 
$250,000 to $300,000 the past five 
years. 


viewing the agencies has been 
turned over to Commission Man- 
ager Harold Copple, at Wenatchee, 
and Robert Johnston, 
commission manager here. 

They are the commission’s two 


to narrow the field to three or 
four agencies. Their recommenda- 
tions will be given to the commis- 
sion at its January meeting and 
formal applications probably will 


<< od 
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out of 10 


of your prospects read 
THE DENVER POST 


) Here’s unique, single medium coverage of a major 
ba metropolitan market of 563,832 consumers. In addi- 
: tion, The Denver Post saturates its retail trading zone, 
_ \, blankets the State of Colorado, and penetrates the 
: > entire Rocky Mountain Empire. 


a 


#% 
fet’ 


CIRCULATION 


222,134 


350,243 


Magazine and Comics......300,106 
A. B.C. Publisher's Statement 
September 30, 1952 


Represented Nationally by Moloney, Regan & Schmitt, inc. 


started by the Washington State. 
'@J. Walter Thompson Co., the 


Twenty agencies have applied 
averaged | 


The job of screening and inter-. 


assistant | 


top staff officers and are expected | 


Account; Decision Likely in February 


be sought from the selected agen- 
cies in February. 


commission’s present agency, has 
resigned the account, effective at 
the end of the current season, and 
all other accounts handled by its 
Seattle office, which it is closing. 

Meanwhile, the commission ap- 
proved a $125,000 promotion to 
move the balance of the Wash- 
ington 1952 apple crop. An even 
higher expenditure is authorized if 
| special marketing problems arise. 
| Principal media for the late 
| winter and early spring push will 
be newspapers, radio and outdoor 
posters. 


# In other developments, the com- 
mission heard a proposal from the 
National Apple Institute for a na- 
tional “eat apples” campaign. 
Reuben Benz, shipper and chair- 
man of the institute’s board, told 
the commission that the campaign 
is designed to build consumer ac- 
ceptance and to draw financial 
support from all producing areas. 
The commission also went 
record as approving a national ad-. 
vertising program and being 
willing to carry its pro rata share 
whenever other districts are or- 
ganized. 


KSD-TV to Boost Its Power 


KSD-TV, the St. Louis Post-Dis- 
patch station, has been authorized 
by the Federal Communications 
Commission to increase its power 
two-and-a-half times and to in- 
stall a new six-bay antenna and 
amplifiers. Cost of the project will 
be $150,000 and work will 
begin as soon as the new equip- 
ment is delivered. The station’s 
picture signal will be boosted from 
from 16 to 100 kilowatts. 


Quictfrez Promotes Freezers 


Quicfrez Inc., Fond du Lac, Wis. 
(formerly known as Sanitary Re- 
frigerator Co.), will use Better 
Homes & Gardens, Good House- 
keeping, House Beautiful and Sun- 
set in 1953 to promote its line of 
refrigerators and home freezers. 
Page, half page and quarter page 
ads have been scheduled. Trade 
papers will be used also. Fulton, 


Morrissey Co., Chicago, is the 
agency. 
WNBK Has New Rate Card 


WNBK, Cleveland, has a new 
rate structure going into effect 
Jan. 1. While rate card #6 indi- 
cates an increase in some portions 
of the rate structure, provision is 
made for expansion of discounts 
for both program and announce- 
ment advertisers. The increase is 
based on an 18.2% increase in cir- 
culation since Jan. 1, 1952, when 
the last card was issued. 


Kanzer, Feit Buy in Agency 


Leonard S. Kanzer, account ex- 
ecutive, and Marvin E. Feit, art 
director, have purchased equal 
shares of stock with Julius Rosen- 
field, president, in Rosenfield Ad- 
vertising, Boston. Mr. Kanzer has 
been named v.p. in charge of sales 
and service, and Mr. Feit execu- 
tive v.p. 


Illinois Paper Prices Up 2% 


As a result of the Illinois retail- 
ers’ occupation tax, effective Dec. 
13, 36 paper companies operating 
in the state have announced a price 
increase of 2% of billing price for 
Illinois paper buyers. 


Hammermill Boosts Franzen 


John E. Franzen, manager of 
sales research since 1948, has been 
promoted to sales manager of the 
industrial paper department of 
Hammermill Paper Co., Erie, Pa. 


Drops National Clothing 


Charles S. Tempkin Inc., Chi- 
cago, has resigned the account of 
National Clothing Co., Chicago, a 
local radio and TV advertiser. No 
' new agency has been named. 
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Should 


an advertising medium = 
accept responsibility 


for merchandising your campaigns? 


Te answer is simple economics... 


As a business organization, NBC 
thinks as you must think—in terms 
of your total advertising effort, and 
the sales it must produce. 


NBC knows that when your busi- 
ness prospers, network radio and 
television will gain accordingly. 


From this philosophy — 
a unique merchandising service 


Because NBC accepts the relation- 
ship between its own business health 
and the value you get from each ad- 
vertising dollar you spend, it has set 
up an unusual ‘merchandising serv- 
ice. No other such service is vaguely 
comparable. 


] It merchandises all your advertising, in 
any media, anywhere. 


? It is tailor-made to your individual needs. 
NBC has no pat solution to fit all prob- 
lems. 


3 It is planned at local market levels. 
Twelve district merchandising managers 
—operating in the field—and all NBC 
cooperating affiliated stations are your 
local agents, to merchandise your cam- 
paign. 


Specifically, NBC’s Merchandising Depart- 
ment will help you get distribution in 
problem areas. It will place displays, make 


spot checks and surveys, function asa 
troubleshooter. It will help train your 
salesmen—and those of your distributors 
or wholesalers. It is ready at any time to 
help make your advertising dollar go 
farther. 

NBC Merchandising is free to radio-TV 
advertisers, with such special materials as 
you may need supplied at cost. 


Not only unique 
but the first in its field 


When introduced, NBC Merchandis- 
ing was the first such service offered 
in network radio—truly national in 
scope, and with proved effect. 


It helped a proprietary maker sell 
233,000 cook books in a special offer, 
increased sales of a major beer in 
supermarkets, got better shelf posi- 
tion for a well-known laxative, 
moved a nationally advertised tooth- 
paste into food stores. 

And now, because even powerful TV is 
more effective when properly merchan- 
dised, NBC has extended this same serv- 
ice to television. Another first. 

Actual case histories show how NBC 
Merchandising can make your advertising 
dollar—in any media—work overtime to 
produce more sales. We have all the evi- 
dence. A letter or phone call will bring 
it to your door. 


NATIONAL BROADCASTING COMPANY 


a service of Radio Corporation of America 


How many of these services 
can you use?... 


all are based on recent NBC case histories 


SALES INCREASES through working with wholesalers to 
secure more intensive backing by their salesmen, 
of special drives. 


CONTEST HELP by rallying retailers to enthusiastic sup- 
port of the contest. Obtained increased use of 
all point-of-sale material. 


PROMOTIONAL SUPPORT through working with distrib- 
utors to build dealer support. 


TRAINING AIDS for sales forces on merchandising the 
impact of a new show to customers. 


GAINING DISTRIBUTION through indoctrination of sales 
forces in fieldstnew to them. 


MERCHANDISING SHORT-TERM CAMPAIGNS by lining up dealer 
promotional support through zone managers. 
* 


ASSISTANCE AT SALES MEETINGS by presentations on the 
power of a company’s advertising program. 


FIELD CHECKS to determine the impact of a broadcast 
at the retai! level. 


The services already given to NBC advertisers 
can be equally helpful to you. NBC Merchandis- 
ing will be glad to develop a tailor-made plan 


suited to your advertising and sales campaigns. 
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New Britain Press Club Elects 


Gerald E. McCourt, head of the 
New Britain, Conn., office of the 
Hartford Courant, has been elected 
president of the New Britain Press 
Club. Other officers elected are 
John T. Heath, national advertis- 
ing manager of the New Britain 
Herald, v.p.; Bernard P. Lancaster, 
Herald editorial page director, 
treasurer, and Charles W. Smed- 
ley, Herald reporter, secretary. 


Appoints Kampmann Agency 


Universal Ball Co., Willow 
Grove, Pa., maker of precision | 
balls of chrome and stainless Rob | 
and other metals, has named Rob- 
ert S. Kampmann Jr. Advertising | 
Agency, Willow Grove, to handle 
its advertising. 


Kaye-Halbert Boosts Budget 


Kaye-Halbert Corp., Culver City, 
Cal., television manufacturer, will 
spend $500,000 for advertising and 


new area promotion in 1953. Ad-| 
ditional outlets are being opened | 
Cal., | 
This to-| 
tals an approximate 200% increase | 


in eastern Texas, Fresno, 
Washington and Oregon. 


in the number of outlets over the 
previous year. 


Names Rollins, Livingston 


Joseph R. Rollins Jr. has been 
named media director of Doremus- 
Eshleman Co., Philadelphia, fol- 
lowing the merger of Doremus & 
Co. and Benjamin Eshleman Co. 
(AA, Nov. 23). Philip R. Living- 
ston has been named production 
manager. 


’ 


STAMAT?Y 


Incomplete... like a 
media schedule without The Elks 


Over one million mature family men, with incomes 


double the national median, 


want your ads to succeed 


in The Elks. It is their magazine, fraternal in nature, 
nationa/ in scope, high in editorial excellence. At only 
$2.14 per page per thousand, The Elks delivers a mass 
market with class incomes. 


THE 


MAGAZINE 


j 
1 


NEW YORK « CHICAGO « DETROIT « LOS ANGELES 4 


color and 


W. do only one thing 


but that one thing we 
do superlatively well. 
We make engravings... 


black-and- 


d AEE 


_ Minots Str 


~ Telephone: | 


and NIGHT SERVICE 


‘Bakers’ Drive for 
Better Breakfasts 
Gaining Impetus 


Cuicaco, Dec. 30—Added impe- 
tus is being given the drive to. 
promote better, complete break- 
fasts to be launched during the 
months of February and March 
under sponsorship of the Ameri- 
can Bakers Assn.’s_ Bakers of 
| America program. 

Producers of juices, cereals, 
breakfast meats and dairy prod-. 
ucts will join in the promotion. 
Bakers of America is sending out | 
newspaper mats, news releases, | 
radio and television scripts and 
other promotional material pre- 
pared with the cooperation of the) 
consumer service department of | 
the American Institute of Baking. | 

Independent Grocers Alliance is | 
adopting the slogan “Good Break- | 
fast Means Good Morning” as its 
merchandising slogan for the two. 
months of the campaign and is 
supplying its 10,000 allied grocers | 
with a merchandising kit contain- 
ing material for banners, rad 
cards and shelf strips. 

General Mills Inc. will run full- | 
page, four-color ads in Life and 
Look during January and Febru- | 
ary on “Why a Big Breakfast for | 
Betsey?” 

Penick & Ford, Crowell-Collier 
Publishing Co., Campbell Soup_ 
Co., Doughnut Corp. of America, 
Look, and Snow Crop Marketers 
will supply display and other such 
promotional material. 


ANPA, Four A’‘s Form Joint 
Committee to Study R.O.P. | 


The American Assn. of Adver- 
tising Agencies and the American 
Newspaper Publishers Assn. have 
formed a joint subcommittee on | 
run-of-paper color to study prob- | 
lems involved in the reproduction 
of r.o.p. color advertising. Wher- | 
ever possible, the group will es-| 
tablish r.o.p. color standards, from | 
preparation of original art work | 
to finished product. 

Four A’s representatives in-| 
clude George B. Dearnley, Mc-. 
Cann-Erickson; Ernest Donohue, 
| Batten, Barton, Durstine & Os-| 
born; Eli Gordon, J. siege, 


_Thompson Co.; Henry Krieger 
Honig-Cooper Co.; Erwin Miessler 
| Needham, Louis & Brorby, and) 
John F. Aldinger, Young & Rubi- | 
|cam. ANPA representatives are | 
James H. Armistead, Nashville 
Tennessean & Banner; Julian J. 
Eberle, Cox Newspapers; Earl J. 
Gaines, Pittsburgh Press; Henry | 
Garland, Pittsburgh Post-Gazette; | 
| Joseph E. McMullen, Milwaukee 
Journal; Fred Shafer, Chicago} 
Tribune, and Herbert T. Stanger, | 
Christian Science Monitor. 


Caples Co. Boosts 3, Adds 1 
Caples Co., Los Angeles office, | 
has promoted Marion Welborn, | 
production manager, to account| 
executive, handling the Southern | 
Pacific Railroad account in South- | 
ern California. Edward R. Mc-'! 
Neilly, formerly a producer-writer 
| with Television Productions Co., 
Los Angeles, has been named pro- 
duction director of radio and TV. 
| Peter Stacey has been promoted | 
| to production manager, and Ralph | 
Nelson 
manager. 


to assistant production 


‘Daily Times’ Bows in Maine 


The Daily Times, Rumford- 
Mexico, Me., is a new five-day 
newspaper being published by 
Rumford Publishing Co. The price 
is 5¢ per issue, 10¢ for the Thurs- 
day editions. The newspaper, pub- 
lished Monday through Friday at 
42 Prospect Ave., Rumford, is 
owned by Melvin L. Stone, presi- 
dent and publisher, and Albert A. 
Rowbotham, treasurer and general 

| manager. 


Shure Bros. Boosts Machin 

Victor Machin has been pro- 
moted from assistant general sales 
| manager to sales manager and v.p. 
| in charge of sales for Shure Bros., 
_Chicago maker of microphones 
and acoustic devices. He succeeds 
J. A. Berman. 


Sk 


Advertising Age, January 5, 


Getting Personal 


The newly created Board for Development at New York Univer- 
sity has four members whose names are familiar ones in the adver- 
tising business. They are Bernard C. Duffy, president of Batten, Bar- 
ton, Durstine & Osborn; Edgar Kobak, business consultant and 
former MBS president; Alex M. Lewyt, president of Lewyt Corp., 
and Leroy A. Van Bomel, chairman of National Dairy Products Corp. 
Members of the new board will help determine and implement 
policies relating to the university’s ten-year $102,000,000 program 
for new buildings and endowment... 

Lyle Spencer, president of Science Research Associates, is the 
newly elected chairman of the Chicago chapter, Young Presidents 
Organization. Others with new titles are Victor von Schlegell Jr., 
president, Forty-Eight Insulations Inc., vice-chairman, and Myron 
Goldsmith, president, Lag Drug Co., secretary-treasurer. .. 


RECOGNIZE HIM?—Here’s Bob Eirinberg, president of Kling Studios, playing Santa 

and host at a Christmas party for the youngsters of Chicago art directors. In his 

special favor at the moment are Iris Susan and Linda Lee, twin daughters of TV 
director Manny Pautt: 


Edward D. Madden, v.p. and assistant to the president of National 
Broadcasting Co., was the network representative at a joint civilian 
orientation conference held by the Department of Defense at Elgin 
Air Force base... 


Robert H. Irvine, who made a flying two-week trip from Chicago 
to Britain to work on the English edition of Industrial Equipment 
News, had one of his objectives blocked by the heavy London fog. 
He took along some family mementos which he planned to present 
to a cottage shrine—a memorial to his author-father, Dr. Alexander 
Irvine—in Antrim, Northern Ireland. Grounded by the weather, he 
turned over the material to trustees of the memorial, who completed 
the project for him... 


CHRISTMAS CAROLERS—The 30-voice J. Walter Thompson Co. chorus, directed by 
copywriter-guitarist John Thayer, is shown rehearsing for its debut in Grand Cen- 
tral Station’s Christmas program. 


The Women’s Advertising Club of Portland made news this week 
by organizing other business women’s clubs in gathering dolls for 
Portland’s Toy & Joy Makers, an organization of the Portland fire 
department started about 25 years ago. The 13 women’s clubs 
pledged themselves to gather 4,000 used and new dolls for distribu- 
tion to underprivileged children in the Portland area. Edna Waller, 
project chairman of the Women’s Adclub, and Irma Boon, ad man- 
ager-of Fred Meyer, locally owned food and general merchandise 
chain, and president of the club, accounted for 500 dolls from the 
membership of the women’s ad group... 


Three Chicago admen, representing the Central Council of the 
Four A’s, visited the University of Illinois School of Journalism and 
Communications a couple of weeks ago for its first professional ad- 
vertising conference. Harold Webber, v.p. of Foote, Cone & Belding; 
Owen Smith, account executive of Leo Burnett Co.; and Norton 
O'Meara, v.p. of J. Walter Thompson Co., addressed the students and 
later held personal interviews to discuss college programs and ambi- 
tions for careers after graduation. . 
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President, 1951 National Association of 
Home Builders, and builder of Midwest 
City, W. P. ‘‘Bill’’ Atkinson calls PB the 
Trade Paper of the Building Industry 


Here’s more proof that “Blue Book” builders 
read PRACTICAL BUILDER for its build-it-better-for-less-money 
information available from no other magazine. From builders of 
whole cities like “Bill” Atkinson to “25 homes or less” builders, 


their success and bigger buying power stems from ideas like these: 


Nothing is so important as this practical, bread-and-butter informa- 
tion—and no builder magazine does this vital editorial job in the 
down-to-earth, money-making manner of PRACTICAL BUILDER. 
Because success and know-how go hand in hand, many more execu- 


tives, owners, managers and other top buyers among builders read 


PRACTICAL BUILDER than any other magazine. 


HOMES & APARTMENTS 
PB builder readers average 
17 homes each 


FARM & NON-RESIDENTIAL 
PB readers build more than 
$2 billion annually 


‘MODERNIZING, MAINTENANCE, 
REMODELING—PB readers ac- 
count for between $2 and $3 

billion annually 


(latest available figures) 
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OPERATION TRADE SECRETS 


Confidential data on methods, materials, 

design, merchandising and costs released by the 
most successful home builders in the country and pub- 
licized by PB. Operation Trade Secrets was featured 
at the last ‘‘N.A.H.B."" convention and is one of PB's 
best-selling reprints. 


PLAN FOR PROFIT , 
Acclaimed by building leaders everywhere as the most ‘ 
outstanding effort ever published to promote Greater : 
Value in the home building industry, this series is a 
current PB feature. 
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Packagers Name Kelley 


The Packaging Assn. of Canada, 
Toronto, has appointed Russell T. 
Kelley Ltd., Hamilton, to handle 
its advertising. Public and Indus- 
trial Relations Ltd., Toronto, will 
direct public relations. 


Appoints Robert M. Gamble 


Columbia Federal Savings & 
Loan Assn., Washington, has placed 
its accourit with Robert M. Gamble 
Jr. Advertising, Washington. 


Agency Lithograph Co., 
land, Ore., has promoted Robert 
W. Phelps to sales manager. Mr. 
Phelps has been on the company’s 
sales staff for three years. 


Names Edward W. Priebe Jr. 
The Institute of American Poul- 


try Industries, Chicago, has ap-| 


pointed Edward W. Priebe Jr. 
merchandising director, 


| post. 
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a new) 


Martin Livingston, ad manager 
of the Halifax Herald, has been 
,elected president of the Halifax 
Advertising and Sales Club. Other 
| officers elected are G. Philip Back- 
man, ad manager, Wood Bros. Co., 
Ist v.p.; Stanley S. Tomilson, man- 
ager, Fuller Brush Co., 2nd v.p.; 
Ralph A. Pepper, traffic mana- 
| ger, Acadian Lines, secretary- 
treasurer, and A. Rae Beaton, Su- 
per Line Oils Ltd., assistant sec- 
retary. 


Thomas L. Milana Expands 


Thomas L. Milana Co., New 
York television film consultant to 
agencies and TV stations, has ex- 
panded its service to include con- 
sultation to TV film producers and 
distributors. The added service 
will provide supervision through- 
out the various phases of produc- 
tion, promotion and sales of film 
| properties for TV. 


Franke Joins Tilds & Cantz 


Edward William Franke Jr. has 
joined the staff of Tilds & Cantz, 
Hollywood, as a copywriter. 


Advertising Age, January 5, 


_Promotes Robert W. Phelps _ Halifax Ad, Sales Club Elects Continental Appoints Fisher 
Port- | 


Raymond G. Fisher has been 
appointed director of economic re- 
search for Continental Can Co., 
New York. Mr. Fisher formerly 
was assistant to Charles E. Wilson, 
director Uf defense mobilization. 


Appoints Melville Taylor 


Melville Taylor, formerly ad- 
vertising director of Jewelers’ 
Buyers Guide, published by 
Sherry Publishing Co., New York, 
has been appointed sales manager 
of Blanchard Press Inc., New York. 


Names Bernard J. Reynolds 


Bernard J. Reynolds Jr. has 
been appointed merchandising rep- 
resentative in the national adver- 
tising department of the Provi- 
dence Journal and Evening Bulle- 
tin. 


Appoints Irving Serwer 


Crompton-Richmand Co., velvet 
and corduroy manufacturer, has 
appointed Irving Serwer Advertis- 
ing, New York, to handle its ac- 
count. Altman-Stroller is the pre- 
vious agency. 
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PUT YOUR SALES MESSAGE IN }. 
BOTH MEMPHIS NEWSPAPERS 


CAPS AND 


GO TOGETHER: 


For more than 85°/, of our na- 
tional advertising is placed in our 
optional daily combination— 
using both the CA and the PS— 
CAPS for CAPITAL RESULTS. 


THE = = s MEMPHIS Pas = 


RESULTS 


; when you're selling the 


MEMPHIS 
MARKET 


FOR THE COMMERCIAL APPEAL 


FOR THE PRESS-SCIMITAR 


ogether they spell caps for the advertiser — big, 
upper case sales influence in the South's largest 
market area. 


Here are some CAPsule facts about the Memphis Market 


© Memphis is CAPital of the South and 13th in the nation in 
wholesale sales. 


© Memphis is sales CAPital of a $2 billion market potential. 


1953 


‘Pancake Day Drive 
Will Include Entire 


Lenten Period in ‘53 


Cuicaco, Dec. 30—Pancake Day 
_—Feb. 17—will get an even bigger 
|/promotion this time than it has 
had in the three years since it was 
started in the U. S. The promotion 
‘is being expanded to include the 
/entire Lenten season—40 days— 
which follows. 

' To assure the success of the 
tie-in drive, which is now the 
largest in the food industry, 40 
interested manufacturers have 
|formed a committee to direct it. 
|The committee is called Pancake 
Days Unlimited. 

Members are J. A. Donaldson, 
cereal sales manager, Quaker Oats 
Co., chairman; Norman Anderson, 
Leo Burnett Co. (for Pillsbury 
| Mills); Charles F. Fleischmann, 
|advertising director, Penick & 
| Ford; Francis J. Oelerich, Oelerich 
|& Berry; Henry Volle, advertising 
| director, A. E. Staley Co.; William 
East, advertising director, Beatrice 
Foods Co.; C. J. Hibbard, adver- 
tising director, Pet Milk Co.; Ar- 
nold Leavitt, Kraft Foods Co.; Wil- 
liam Scully, Jelke division, Lever 
Bros. Co.; Vernon Swaegerle, 
American Meat Institute; L. H. 
Copeland, L. W. Ramsey Co. (for 
Mickelberry). 


# Harold Klingensmith, institu- 
tional sales manager, Quaker Oats 
Co., is chairman of the institu- 
tional committee and Charles E. 
| White, Quaker Oats Co., is chair- 
/man of the publicity committee. 

Many food trade associations 
and the Department of Agricul- 
ture also will assist in the planning 
and merchandising of the pro- 
motion. 

Pancake Day—the day before 
Ash Wednesday—started as a for- 
mal promotion in this country as 
a result of the efforts of Quaker 
Oats Co., following the successful 
‘promotion of the merchandising 
scheme in Canada by its subsidi- 
ary there. Since then, dairy prod- 
ucts, syrup, meat, margarine and 
|}pancake mix producers have 
joined in to make the scheme a 
success. 

Advertising, merchandising and 
special promotional plans of all 
the participating companies will 
be released soon. 


‘Family Circle’ Plans to 
Standardize Page Sizes 


Family Circle will change its 
advertising page sizes starting in 
April, 1953, to standardize produc- 
tion requirements with other pub- 
lications of similar format. 

Trim size for full-page roto bleed 
ads will be 81%2x11%”. Non-bleed 
roto page ads will be 7x10-3/16”. 
Fractional-page sizes and sectional 
letterpress ad sizes also will be 
affected. 


DuMont Promotes Cohan 


James S. Cohan, formerly adver- 
tising manager for DuMont’s New 
Jersey factory branch, has been 
named cooperative advertising 
manager for the television receiv- 
er division of Allen B. DuMont 
Laboratories. He will supervise 
cooperative advertising and liaison 
between dealers, distributors and 
DuMont. 


Oregon Adclub Elects 


Carroll O’Rourke, account exec- 
utive for Mac Wilkins, Cole & 
Weber, has been elected president 
of the Oregon Advertising Club. 
Other officers elected are Allen 
Clarke, Portland Gas & Coke Co., 
| lst v.p.;Jack Flaucher, Multnomah 
| Falls Lodge, 2nd v.p.; Dick Turner, 
Columbia Tractor & Implement 
|Co., secretary-treasurer. 
| 


Appoints Bob Hirschhorn 


Johnnie & Mack, Miami auto- 
|mobile painter, has appointed Bob 
Hirschhorn advertising and publi- 
city director. Mr. Hirschhorn was 
at one time head of Advertising 
! Associates, Miami agency. 
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SUPERMARKET NEWS is a “real incentive.” It gets to the food retailer an average of two weeks 
u 5 


| Put your ads in SUPERMARKET NEWS. It will pay off with greater reader interest, prominent 


counter position and displays (which are the implied indorsement of the retailer), and whole-hearted 


Women’s Wear Daily 
Daily News Record 
Retailing Daily 
Footwear News 


Men’s Wear 


A recent survey disclosed great resentment among food retailers against food manufacturers. 
“A great majority of home-owned grocers expressed the feeling that manufacturers are 


constantly whipping up consumer campaigns but fail to give the retailer any real incentive 


sooner. [t covers more news. It is read more intensely. It is becoming the food retailer's 


Advertising forms close Thursday. Last minute news printed and mailed Saturday. 


nest 


for tying up with any particular brand campaign .. .” 
bible because he can’t wait for the news elsewhere. 


cooperation — all of which are indispensable to any successful food promotion. 


Your ad is always news in SUPERMARKET NEWS. 


The Supermarket Industry's Weekly Newspaper 


Supermarket News 


A Fairchild Publication @ 7 East 12th Street, New York 3, N. Y. 
“Qur Salvation Depends Upon Our Printing The News,” 
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Heat-and-Eat Meals in Aluminum Trays 
Win Favor for Quaker; Expansion Planned 


PirtsspurGH, Dec. 30-—A line of 
precooked complete frozen meals 
is now being marketed by Quaker 
State Foods Corp. 


Quaker is selling—under the/as the meat dish. Suggested retail | 
One-Eyed Eskimo label—turkey| prices range from 59¢ for the. 
turkey and vegetable, turkey pot pie to $1.19 for the 


pot pie, 
swiss steak and pot roast platters. 


| The meals come in disposable 
aluminum trays made by Reynolds 
_Metals Co., with the platters car- 
'rying potatoes and peas as well 


‘turkey and vegetable platter. 


Advertising 


In Harper’s and the Atlantic for January— 


Jersey Abroad 


A PUBLIC INTEREST ADVERTISEMENT 


by the 


STANDARD O11. COMPANY (NEw JERSEY) 


write for your free copy to 


HARPER-ATLANTIC SALES, INC. 
Room 22, 8 Arlington Street 


Boston 16, Mass. 


FIGHTING FOR SCRAP—John L. McCaffrey, president of International Harvester Co. 

(center), presents Advertising Council certificates of recognition to Harold Coons, 

advertising manager, Keystone Steel & Wire Co., Peoria (right), and to W. R. Cep- 

erly, Fuller & Smith & Ross, Chicago, for their work on the recently completed iron 
and steel scrap collection campaign. 


Thé heat-and-eat items have) scale expansion is now under way. 
been sold in Pittsburgh stores for Quaker already has heavy dis- 
some time, but Meyer Bernstein, | tribution in western Pennsylvania 
/president of Quaker, said a full- and eastern Ohio and has also en- 
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LEEPER 


from Zenith, to radio time buyers 


New facts on FM make it a smart buy 
to round out your radio coverage 


A tip on FM Station growth 


Contrary to general belief, the num- 
ber of licensed FM stations has stead- 
ily increased. There are nearly 100 
more than in 1950. 


A tip on programming 


More and more FM stations are pro- 
gramming events and music not avail- 
able to the AM audience. Local sports 
broadcasts are proving of high inter- 
est. Recorded programs of classical 
music are attracting large audi- 
ences, and are being expanded to in- 
clude popular music and good special 
events. 


SPECIAL TO BROADCASTERS 


Your local Zenith dealer will gladly help 
promote your station and program in 
his newspaper ads and displays. Get in 
touch with him today. 


A tip on static and “white spots” 


There are hundreds of static and 
“white spot” areas all over the coun- 
try where listeners rely on FM broad- 
casts, for good local reception free 
from “cross-talk” and static. 


A tip on sales of FM sets 


Zenith, the largest manufacturer of 
FM-AM radio sets, has had the big- - 
gest FM sales in its history. New com- 
petition is entering the field, for the 
first time. According to the NARTB, 
there are approximately 9 million 
AM-FM sets in use. 


Don’t overlook FM for complete coverage 


The royalty of television and RADIO” 


ZENITH RADIO CORPORATION, Chicago 39, Illinois 


COPR 1953 
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, | tered Detroit, Milwaukee, Minne- 


|apolis and Albany, N. Y. Two small 

newspaper ads and two radio or 
|TV spots are used weekly in each 
market. Dubin & Feldman, Pitts- 
| burgh, is the agency. 


s Mr. Bernstein reports the Quaker 

|line has met with enthusiastic 
consumer acceptance. He _ indi- 
cated the market possibilities by 
_quoting a recent survey finding 
‘that one out of three women in 
/the nation work at jobs that take 
them away from the home during 
the day. 

Mr. Bernstein said Quaker is 
now packing 4,000 meals a day 
and expects to double productive 
capacity if the current high de- 
mand continues. 

The company packs one item a 
day. Meats are cooked in ovens, 
vegetables and sauces in steam 
kettles and the potatoes in pres- 
sure cookers. After being placed 
in the individual aluminum trays, 
the meals are frozen overnight and 
then packed in cardboard cartons 
overwrapped with full-color gra- 
vure printed cellophane made by 
Milprint Inc., Milwaukee. 


Printing Week Will 
Be Held Jan. 11-17 


New York, Dec. 30—Printing 
Week will be observed here Jan. 
11-17 with a number of functions 
by various organizations in the 
graphic arts field. 

Highlight of the week will be 
the annual printing week dinner 
Jan. 15 at the Hotel Biltmore at 
which Paul G. Hoffman, president 


‘}and director of Ford Foundation 


and former administrator of Econ- 
omic Cooperation Administration, 
will receive the Franklin Award 
for distinguished service. The 
award is given annually by New 
York Employing Printers Assn. in 
association with 26 other organi- 
zations. 

Executives of these organizations 
compose the general printing week 
committee which sponsors and 
supervises activities during the 
week. 


Nash Shuftles PR 
Nash-Kelvinator Corp., Detroit, 
has appointed Morgan J. O’Connor, 
formerly public relations and ad- 
vertising director of United Foun- 
dation Torch Drive, Detroit’s com- 
munity chest drive, public rela- 
tions director of the Nash motors 
division. Andrew F. Wilson, with 
Nash-Kelvinator’s public rela- 
tions department for four years, 
has been promoted to public rela- 
tions director of the Kelvinator 
division. Robert C. Boelio, previ- 
ously with Associated Press, has 
been named assistant public rela- 
tions director for Kelvinator. 


Reid Ray Productions to Coast 


Reid Ray Productions Inc., sub- 
sidiary of Reid Ray Film Indus- 
tries, St. Paul producer of com- 
/mercial films, has opened a branch 
| office at 8762 Holloway Dr., Holly- 
| wood, Cal. Saul Elkins, formerly a 
| producer-director for Warner 
_ Bros. Pictures Inc., will be pro- 
| ducer-director for the new office. 
| The parent company’s sales and 
| distribution setup will be used. 
| 


_Switzer's Promotes Licorice 
Switzer’s Licorice Co., St. Louis, 
for the first time in its history has 
scheduled advertisements in 
newspapers. The company’s ads 
will appear in 18 major metropol- 
itan markets. The schedule also 
includes consumer magazines and 
confectionery trade publications. 
The “low calorie” theme will be 
continued in 1953 advertising. 
Kane Advertising, Bloomington, 

Ill., is the agency. 


Polk Promotes Gardner 


Walter J. Gardner has been pro- 
moted to general manager of the 
city directory division of R. L. 
Polk Co., Detroit, and its subsidi- 
aries. Mr. Gardner has been sales 
manager of the city directory divi- 
‘sion and a v.p. 
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New York, Dec. 30—One of the 
sharpest watches kept on televi- 
sion and its spectacular if erratic 
progress is that of the Magazine 
Advertising Bureau. 

Lowering its spyglass for an in- 
stant, the MAB last week remark- 
ed that: 


/are still largely extra money. 
| Looking at the first half of 1952, 
MAB found that 171 national ad- 


/Sunday newspaper supplements, 


first half of 1951, a gain of 14.6% 


» Network TV Still Mostly ‘Extra Money,’ 
MAB Says; Number of Drop-Outs Rising 


1. Network television budgets | 


vertisers spent $257,017,006 in net-| 
_work TV and radio, magazines and 


compared to $224,237,163 in the 


the drop-out rate went from 19.8% 


ond six months of °51) to 27.6%; 
(b) the number of companies em- 
Media shared unequally in the barking on network TV dropped 


change: TV expenditures for the from 82 new advertisers (second | 


group were up 87.3% 
dio expenditures 
magazines up 6.2% 
newspaper supplements off 17.1%.| work TV dropped from 183 ad- 

2. The number of drop-outs vertisers to 171. (MAB cautions 
among TV advertisers is rising. In that this is network only, 
the first half of 1951, there were keeps no track of those companies 
/163 network TV users, of whom | which switched from network to 
45 or 27.6% discontinued network | TV spot.) 


TV by the first half of 1952. More) 

came in, of course, 53 companies ARC to Coen Kareena 
signing on—so that the total num- tions, Chicago, will open a Cana- 
ber of network advertisers in the qian office early in 1953 in Toron- 
first half of 1952 was 171. 


From a trend standpoint, 


, network ra- half ’50 vs. second half ’51) to 53 
down 13.2%, in the later period; (c) the total 


(a) Canadian membership roster. 


(second six months of ’50 vs. sec | 


, and Sunday number of advertisers using net-. 


and | 


‘to, to serve the bureau’s growing 


25 


Amalfi Personnel Moves 

Amalfi Personnel, New York 
advertising specialists, has moved 
he 38 E. 57th St. 


Derus Associates 


THE LEADER IN RAPID PRO. 
DUCTION AND EFFECTIVE 
DISTRIBUTION OF RADIO RE- 
LEASES AND NEWS MATS. 


| 
| 
| 
| 


Home Office 
420 North Michigan Avenue 
Chicago 11 


FEBRUARY TIE-IN—Campbell Soup Co. and 
National Biscuit Co. are partners in a 
month-long tie-in promotion for soup and 
crackers. Campbell’s agency is Ward 
Wheelock Co. and Nabisco is handled by 
McCann-Erickson. 


Eastman Science 
Ads to Get Human 
Touch in 1953 


ROcHESTER, N. Y., Dec. 30—East- 
man Kodak Co. is going to give 
its scientific publication adver- 
tisements a new look in ’53. 

Eastman is planning a series of 
such ads, starting in January, and, 
according to the company, they 
will feature “a light and human 
touch.” 

The purpose of the campaign is 
to wrap up under the general 
heading, “Kodak reports to lab- 
oratories on:,” the multitude of 
products and services provided by 
Eastman for scientific workers. 


® Each ad will extol severai wide- 
ly different products, either new or 
old. It is hoped that the new ap- 
proach wil) hold the interest of a 
scientific reader in a general way 
until an item is presented that ap- 
peals to him specifically. 

As an example, Eastman says 
copy on a new spectroscopic plate 
will read: 

‘...manufacture of these plates 
has been confined within the ivy- 
covered walls of our Emulsion Re- 
search Laboratory because they 
seemed to be of somewhat aca- 
demic interest. We couldn’t have 
been wronger. Lots and lots of 
people want them...” 

Eastman’s agency is J. Walter 
Thompson Co. 


Promotes Elevators in ‘53 


The elevator division of West- 
inghouse Electric Corp., Jersey 
City, will promote its Automatic- 
Selectomatic and freight elevators 
in 1953 with monthly spreads in 
Fortune and Business Week plus, 
space in the Wall Street Jour- | 
nal and in architectural, depart- 
ment store retailing and building 
management publications. Fuller & | 
Smith & Ross, New York, is the | 
agency. 


Mathis Joins Club Aluminum 


Allen W. Mathis Jr., formerly 
2nd v.p. of the commercial bank- 
ing department of Continental IIli- 
nois National Bank & Trust Co., 
Chicago, has been elected a v.p. of 
Club Aluminum Products Co., Chi- 
cago. He will serve as sales man- 
ager of the Club Hammercraft 
sales division. He has been a direc- 
tor of Club Aluminum since 1951. 


Shellac Group to Rickard 


The American Bleached Shellac 
Manufacturers Assn., New York, 
has appointed Rickard & Co., New 
York agency, to make a study of 
the market development problems 
of the industry. 


CON 


To David Youner Associates 
Jay Spilo, formerly with Cun- 
ningham & Walsh, New York, has 
joined David Youner Associates, 
New York, as an account executive. 
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Catching The Buyer’s Eye and Making The Eyers Buy 


“The Man on The Flying Trapeze.” We knew we had 


at the point of sale . 
fifteen to fifty cents for the songs we sold. 


fine lithography that sells goods by catching the 
buyer’s eye, making the eyers buy! 


~~ _ 


TON & SONS, INC. 


216 S. Seventh St. St. Louis, Mo. 


OOF 


(P Lithographers = 


... and Compton 
has come from 


MUSIC SHEETS 
to 24 SHE 


a4 he a 
KTS 
A _ 


i: 


was what we had in mind when we published our first song hit, 


to do fine lithography that would make our sheet music stand out 
. . that would make people pay from 


Now, while we’re no longer selling to the retail market, 
our goal is the same. We still do our level best to produce 


Years of 
Xperience 
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Interaction of Ink 
and Paper Subject 


of Technical Book 


New York, Dec. 30—When Dr. 
Andries Voet, director of ink re- 
search for J. M. Huber Corp., was 
assigned to deliver a lecture series 
at New York University on ink 
and paper in the winter of 1948-49, 
he discovered there was no up-to- 
date text on the interaction of the 
two basic elements of printing. 

That need has now been met: 
Interscience Publishers, 250 5th 
Ave., last week published “Ink | 
and Paper in the Printing Process,” | 
a 213-page volume divided into 
two sections, one dealing with ‘Ink 


and Press,” the second with “Ink 
and Paper.” 

The author, naturally, is Dr. 
Voet. 


® The book, which sells for $5, is 
concerned with the physics and 
chemistry of ink, and its interac- | 
tion with paper in printing. It is 
written for “experienced graphic 
arts students” who have a basic 
understanding of science. 

Dr. Voet was born in Amsterdam 
in 1907, got his doctorate from the 
University of Amsterdam in 1935, | 
and has worked in the U. S. since | 
1939. Since 1943 he has held his 
present job with Huber, working 
in the ink company’s laboratory at 
Borger, Tex. In 1946 he was as- 
signed by the Department of Com- 
merce to study Germany’s ink in- 
dustry, and the government of Is- | 
rael called him to consult on tech- | 
nological research problems in 
1950. 


Four Join N. W. Ayer & Son 


David M. Crandell, director of 
sucn shows as “The Bob and Ray | 
Show” and “The Kate Smith] 
Show,” has joined the radio-tele- | 
vision department of N. W. Ayer 
& Son in New York as supervisor | 
of television production. Mrs. R. | 
Terry Oakley, formerly assistant | 
to the art director of Smith, Kline | 
& French Laboratories, Philadel- | 
phia, and Ruth Little, previously | 
with the copy staff of John Falkner | 
Arndt & Co., Philadelphia, have 
joined the Philadelphia art depart- | 
ment. F. Scott Kimmich has joined | 
the agency’s outdoor advertising | 
department. 


Travel Plan to Force Inc. | 


International Travel Service Inc., 
vacation incentive plan packager, 
has appointed Force Inc., Pater- 
son, N.J., to hand!e advertising. 


Better Proof Books 


for your campaigns 


Burrelle’s loose leaf proof 
books are worthy of your best 
advertisements sturdy 
enough for the reception room 
or front office .. . handsome 
enough for a Board of Direc- 
tors . . . covers of maroon 
leatherette are embossed in 
gold with your firm name, ac- 
count name or other line of 


identification. Perfect for a 
presentation. 
Easy-to-open binding posts 


and heavy plate manila loose 
sheets, scored to lie flat, permit 
the grouping of proofs, radio 
script and news items in order 
and sequence. The manila 
sheets are particularly suit- 
able for holding photo prints. 


Made in two sizes — Magazine 
and Newspaper. Magazine size, 
12” x 15”, with index page, 75 
sheets (150 pages) and one 


line embossed in gold on cover. 
$7.90 plus 29 cts. postage. 
(Extra embossed lines 80 cts. 
per line). Allow 10 days for 
delivery. 


PRESS CLIPPING BUREAU 
165 Church St., New York 7! 
Est. 1888 BA 7-5371 


Winslow to ‘Today's Family’ 

Mrs. Eleanor Winslow, formerly 
merchandising director of Ladies’ 
Home Journal, has joined Ideal 
Publishing Corp., New York, as 
merchandise editor of Today’s 
Family. 


Directs ‘Charm’ Showroom 
Norma Borsi, formerly a fash- 
ion consultant at B. Altman & Co., 
has been named director of the 
Charm showroom, New York. The 
magazine’s showroom features 
merchandise which is shown to 


buyers and merchandise managers 
three months in advance of 
Charm’s publication date. 


R&R Promotes Two 


Robert M. Watson, a v.p. of 
Ruthrauff & Ryan, has been elected 
an executive v.p. of the agency. 
Cal. J. McCarthy, executive v.p., 
has been named a senior v.p. Mr. 
Watson, who joined R&R in 1940, 
has been a member of the board 
since 1951. Mr. McCarthy, with the 
agency for 31 years, continues as 
treasurer. 


Advertising Age, January 5, 


Martin to Join Ceco 


William M. Martin, v.p. in charge 
of sales for Crittall Inc., Waukesha, 
Wis., has joined Ceco Steel Prod- 
ucts Corp., Chicago, as assistant 
manager of the steel window de- 
partment. 


Incorporate Paul Grant 


Paul Grant Advertising, Chicago, 


has been incorporated as of Jan. 1 
under the name of Paul Grant Ad- 
vertising Inc. The agency special- 
izes in mail order and direct selling 


‘advertising. 


1953 


Hoyt Heads Commission 

Vernon C. Hoyt, formerly with 
Calvin Co., Kansas City, has been 
named national director of the 
Commission on Mass Communica- 
tions, National Conference of 
Christians and Jews. 


Back Heads Dallas Oftice 


George A. Back, with the agency 
in Detroit since 1950, has been 
| promoted to manager of the Dallas 
|office of Campbell-Ewald. He will 
represent the Chevrolet division 
‘account in Dallas. 
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It Will be on the Newsstands March 1, 1953 


It Will Appeal to Families Owning and Planning 
to Modernize Older Homes 


It Will Provide Concise and Comprehensive Information 


on all Phases of HOME MODERNIZING 


It Will Contain: 


Case Histories of Home Owners Who Have Modernized 
Actual Step-by-Step Photo Sequences... 
Practical, Dlustrated “How-To's” . . . 
New Ideas, New Products, New Innovations. 
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Capper Promotes Crossley 

Robert P. Crossley, who joined 
Household as an editor in July, 
1951, has been promoted to editor- 
ial director of Capper’s Farmer 
and Household, Capper publica- 
tions. This is a new position. Be- 


1953 


Z. Deutsch & Co., New York, to 
handle advertising for its “Dixie 
Peach” and other nationally ad- 
vertised cosmetics. An expanded 
newspaper, magazine and radio 
program will be launched in 1953. 
Previously, Reiss Advertising, 
New York, handled the account. 


fore joining Capper he was an as- 
sociate editor of Better Homes & 
Gardens. 


Appoints Glen Mackay 

n _ Glen Mackay has been appoint- 

Names Herschel Z. Deutsch ed a v.p. of McKim Advertising. 
Lander Co., New York maker He will direct sales promotion and 

of cosmetics, talcum powder and merchandising activities in the 

toiletries, has appointed Herschel Montreal office. 


Names Leonard M. Thomson 


Henderson Advertising, Green- 
ville, S. C., has appointed Leonard 
M.Thomson copy chief. Mr. Thom- 
son formerly was associated with 
Stockwell & Marcuse, Detroit, and 
the Industrial National Bank of 
Detroit. Previously he was with 
MacManus, John & Adams. 


WMMW Promotes Kruttschnitt 

Gus Kruttschnitt, sales mana- 
ger of WMMW, Meriden, Conn., 
has been promoted to. general 
manager. 


Appoints R. T. Anderson 


R. T. Anderson has been ap- 
pointed advertising and sales pro- 
motion director for National Ad- 
vertising Co., Waukesha, Wis., 
subsidiary of Minnesota Mining & 
Mfg. Co., St. Paul. Mr. Anderson 
formerly did promotional work for 
Bauer & Black, division of Kendall 
Co., Chicago. 


Marion Bell Joins WDOK 
WDOK, Cleveland, has ap- 


pointed Marion Bell to the post of | 
| publicity director. 


HOLE NEW MARKET + OPENS A BIG NEW MARKET * 


That is the scope of HOME MODERNIZING’S 
editorial concept. This new magazine will bring the 
homeowner useful and authoritative acticles by the 
dozen on bringing his home up-to-date. With special 
features and “how to” information MODERNIZING 
reaches into every corner of the house. You will be 
interested in our contemplated table of contents. 
Here are some of the working titles of the articles 
we are planning for the first issue . . . 


LEAD EDITORIALS 


Modern Living for All 

How to Get the Financing you Need 

How to Buy an Old House 

The “Do’s and Don’ts” of Home Modernizing 


“Your Kitchen—A Place to Live, Work and Play” 

“30 Years Younger in 30 Days at $30 a Month’— 
an article on living rooms. 

“The Children—and Father and Mother—Deserve 
Privacy” 

“Paint and Wallpaper Can Work Wonders” 

“Your Workshop—Plus Power Tools” 

“Ideas on How to Obtain More Closet Space” 

“101 Kinds of Shelves to Meet Every Need” 


OPENS A WHOLE NEW MARKET * 


INSIDE.....OUTSIDE.....ALL 


AROUND THE 


“Convert Your Basement” 
“Room Under the Rafters” 


OUTSIDE: 


OPENS A BIG NEW MARKET 


* OPENS A WHOLE NEW MARKET 


HOUSE..... 


**Now the Prettiest House on the Street” 


‘No House is Hopeless” 
“Erase the Gingerbread” 


“Bring New Looks to Exteriors With New Products” 
“Does Your Entrance Say Welcome?” 
“Do Your Family’s Space Needs Mean Adding a 


New Wing” 


“Better Windows” 


“Spring Checkup—to Keep Your House in Trim” 


ALL AROUND THE HOUSE: 


“Use Every Inch of Your Lot” 


“Outdoor Room for Living, 


“Triple Duty Garage” 
“Power Garden Gadgets” 


AND THAT’S 


Dining and Play” 


NOT ALL 


HOME MODERNIZING will also contain a “HOW 


TO” Appendix with scores of illustrated instructions 


on modernizing, and a Helpful Booklet Section 


through which our readers can order manufacturer’s 


literature. 


seccceeel IMED RIGHT: Everywhere—East Coast—West Coast—manufacturers, 


contractors, suppliers ... already enthusiastically welcome the new magazine 
HOME MODERNIZING. Likewise, advertising agencies representing the leading 


national advertisers in this field have registered their approval by recommending 


the new magazine on 1953 schedules. HOME MODERNIZING is timed right! 


YES! 


HOME MODERNIZING 
82 W. Washington St., Chicago 2, Ill. (Phone FRanklin 2-8240) 


we'd like a preview of HOME MODERNIZING 


Without Waste, You Can Reach 
QUALIFIED 


Home Modernizing Prospects 


# 


company 


street. 


city 


i 
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Housing Agency Publishes 


Study of Prefab Marketing 

The U.S. Housing and Home 
Finance Agency, Washington, has 
published a 58-page brochure 
called “Practices and Precepts of 
Marketing Prefabricated Houses.” 
Divided into two parts, the study 
takes up existing marketing prac- 
‘tices in the first section and funda- 
mentals of planning a marketing 
program in the second. 

The analysis, which was pre- 
pared by Cornell University for 
the agency, is available from the 
Superintendent of Documents, U.S. 
Government Printing Office, 
Washington 25, for 35¢ 


Grants WBTV Power Boost 


The Federal Communications 
Commission has authorized the in- 
stallation of new _ 100,000-watt 
transmission equipment for 
WBTYV, Charlotte, N.C., owned and 
operated by Jefferson Standard 
Broadcasting Co. The transmitter 
facilities now in use produce a vis- 
ual signal of 16,300 watts, effective 
radiated power, and an audio sig- 
nal of 8,200 watts. In addition to 
increased visual power, the audio 
power will go to 60,000 watts. 


and OAK has it 


Balloons that Fly, Soar, Zoom, 
Roar, Whirl. Balloons that de- 
mand — and get — full cus- 
tomer attention. Balloons that 
are WANTED by every kid 
in the land! 


PLUS the complete OAK line 
of standard and unusual items 
to fit every need for Sales Pro- 
motion media with appeal. 


All illustrated in our new 
price list, just out. If you 
haven’t received yours... 


wrITe US 
TODAY 


The OAK RuBBER Co 


220 SYCAMORE ST. 
Ravenna.Onio. 
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GE Elects Eight V.P.s 


General Electric Co. has elected 
the general managers of eight op- 
erating divisions v.p.s. They are 
James M. Crawford, motor and 
generator division, Schenectady; 
Francis E. Fairman, transformer 


and allied products divicion, Pitts- ' 


field, Mass.; Cramer W. LaPierre, 


aircraft gas turbine division, Ev-_ 


endale, O.; Clarence H. Linder, 


major appliance division, Louis- | 


ville; Harold A. MacKinnon, com- 
ponent products division, Fort 


Wayne; Charles K. Rieger, small | 
Bridgeport; | 


appliance division, 
Glenn B. Warren, turbine division, 
Schenectady, and William C. 
Wichman, industrial power com- 
ponents division, Plainville, Conn. 


PHOTO-REPORTS 

ON PRODUCT APPLICATIONS 
Nationwide organization of 500 capable 
Photo-Reporters provides effective way to 
obtain on-location photos, case histories, 
stories and releases. 

For more information write or phone 

SICKLES PHOTO-REPORTING SERVICE 

38 Park Piace, Newark 2, N. J. 


Carvel Chain, Started by Flat Tire, 
Has Never Had a Retail Store Flop 


Ist Convention Draws 
400 Franchise Holders 
to Gloat Over Success 


By Lawrence Bernard 

New York, Dec. 30—Nearly 400 
people rolled into town the other 
day to attend the first annual con- 
| vention of a company that has nev- 
er had a failure among its 200 re- 
‘tail outlets—a company that got 
started on a flat tire. 


of Carvel Dari-Freeze Stores Inc., | 


‘included ex-post office clerks, con- 
| struction workers, taxi drivers, 
'grocery and delicatessen owners, 
|lawyers, an automobile agency 
owner, a serious-faced old lady 
wearing knee-high black woolen 


| NEWSWEEK 


has moved up from 
Ath to 2nd place among 


magazines 


checked by — 


PLB. in Heating and Air 


Conditioning 


(with a page gain of 43% 
for the first nine months of 
‘52 over same period of '51) 


| stockings and canvas _ playshoes, 
and scores of average working men 


who had managed to bankroll sev- | 


eral thousand dollars through the 
years. 

For many, 
' glimpse of big-time promotion, and 
they were awed. Their wonder was 
exceeded, however, by that of 
Thomas Carvel, chairman of the 


board of Carvel Corp., which is 


| the Dari-Freeze parent company. 


Tom Carvel 
owned four stores. Today the Car- 
' vel name is up in lights on some 
200 major highway locations. By 


‘into franchising, 


March, the number is expected to | 


reach 250. 

And it all began, Tom Carvel 
says, one day back in 1934 when 
his ice cream truck got a flat tire. 
In those days, he was traveling the 
carnival circuits selling ice cream 
from a small truck. 

The tire blew as he was passing 
through Hartsdale up in West- 
chester County, N. Y. As he tells it, 
he pulled the truck over to the side 
of the road and started selling his 


preparation to passing motorists | 


while waiting for repairs and a 
new tire. 

He was amazed at the droves of 
cars which pulled off the road, and 
it didn’t take much foresight to 
realize the potential in a roadside 
ice cream stand. Tom’s truck got 


‘no farther than that spot in Harts- 


dale. 


'@ He borrowed some money and! 


opened up his first drive-in stand 


in Hartsdale. That stand is used to- | 


day as a pilot plant to test new pro- 
motions and products for the rap- 
idly growing chain. 

Over the years, three more stores 
~were opened—in Fort Lauderdale, 
Miami and Fayetteville, N. C. Bus- 
| iness prospered. But it wasn’t until 

1947, when Mr. Carvel began offer- 
|ing franchises, that the boom really 
began. 

Today there are about 200 mam- 
moth Carvel cones dotting the 
landscape from Maine to Florida, 
and a waiting list of about 25 for 
each potential location, according 
to the sales department. 


s Carvel is by no means the larg- 


it was their first. 


| . 
The delegates, franchise holders | = Five years ago, before he went 


be Re) ie. Oe 


Advertising Age, January 5, 1953 


| est chain in the soft ice cream field. 
| There are probably six other com- 
| panies who have more units, some 
“as many as 2,000. But Carvel ex- 
| ecutives like to lay claim to being 


the Cadillac of the soft ice cream | 


| business in terms of quality ice 
‘cream products and in merchandis- 
ing, advertising and sales promo- 
tion. 


,eration in this phase of the ice 
'eream business. Most ice cream 
‘manufacturers are perfectly will- 
ing to have the soft product called 
“ice cream” providing it meets 
state requirements as to content. 
| In many cases, industry spokes- 
| men point out, the term is used 
| deceptively, because the soft prod- 
/uct is below minimum legal stand- 
‘ards and at times the mixes are 
| diluted by individual store owners. 
Some ice cream people would like 
to have everything except “the 
real McCoy” referred to with the 
catch-all phrase, “frozen desserts,” 
but they are apparently fighting 
a losing battle, in the trade as well 
as with the public. 


s People still persist in calling the 
soft product “frozen custard.” 
Carvel frowns on the use of this 
name and points out that its prod- 
uct has a higher butterfat content, 
‘while other soft ice cream manu- 
facturers are eager to say that 
their product is a low fat content 
‘item. 

The stand owners who sell soft 
ice cream products are frequently 


Be Sure You Ge Enough Coverage... 


CENTRAL ONO'S ONLY 


WBNS RADIO AUDIENCE 
KEEPS GROWING 


Get more listeners by adding WBNS Radio for Central Ohio 
coverage. WBNS wins new listeners daily with top program- 
ming. The only CBS outlet reaching all of Central Ohio's Bil- 
lion Dollar market, WBNS gives sponsors more prospects 
than all other local stations combined! 1-1/4 million custom- 
ers are waiting for you in this rich 24-county area. 


rowte 
wens — 5,000 
WELD-FM—53,000 
COLUMBUS, OHIO 


CBS 
or 


Quality is an important consid- | 


CARVEL CORNER—This is an artist’s sketch of a typical Carvel store, showing the 
distinguishing Carvel cone on top and the slanted windows in front. Such a store 
costs $17,500, including a complete merchandising-advertising package. 


confused about what they’re sell- 
ing, too. When questioned, one 
‘stand owner said, “Well, it looks 
like ice cream, it tastes like ice 
(cream, but it really isn’t.” 

In the Carvel operation, stand 
,owners pass through an indoctri- 
nation period designed to educate 
them in the business of selling soft 
ice cream. 

The Carvel franchising process 
| —which costs between $17,500 and 
| $25,000—begins with the selection 
of a store site. This spot may be 
nominated by the Carvel sales de- 
partment or the prospective own- 
er, and the area is surveyed for 
two weeks by the company’s real 
estate department. 


@ The survey looks into’ such 
| things as the volume of traffic at 
low and high speed, daily and 
holiday traffic, accessibility of 
schools and transportation media, 
area building plans and the future 
of the area in general. It also seeks 
to answer such questions as how 
easy is it for pedestrians and traf- 
fic to cross the road. 

After the property is approved, 
franchise arrangements are made. 
For $17,500, you get a 20x30’ 
modernistic structure, completely 
equipped and ready to do business. 
A larger building, with four ice 
cream machines instead of two, 
costs $25,000. 

Along with this comes a two- 
week training program covering 
such things as how to make a 
cone, how to advertise, merchan- 
dise and display the product, and 
pointers on community relations 
|and sanitation. For some new Car- 
vel franchisers, such as ex-cab 
drivers, one subject must come 
|particularly hard: How to smile 
at the customer, who is always 
right. 


@ On opening day Carvel obliges 
with an average of $1,000 in me- 
dia advertising in newspapers, ra- 
dio and TV where available. If the 
new business man knows some lo- 
cal celebrities, arrangements are 
made for publicity tie-ins. 

Fairly close supervision is kept 
by the Carvel sales force over the 
operations of each unit to make 
sure the store is conforming to its 
franchise agreement, which in- 
cludes quality control and buying 
all equipment and supplies from 
Carvel—a significant part of com- 
pany income. 

Carvel breaks down its income 
as follows: Franchise and equip- 
ment, 70%; supplies, 15%; royal- 
ties, 8%, and the remaining 7% 
divided up between allied and in- 
cidental equipment. 


@ Stores pay a royalty franchise of 
25¢ per gallon for the Carvel mix, 
which is supplied by local dairies 
using a Carvel recipe. Supplies, 
|paper, extracts and purees also 
come direct from the company. 
The rather startling profit and 
sales picture may help explain the 
‘eagerness with which people apply 
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Advertising Age, January 5, 


for franchises. 

An average Carvel stand, ac- 
cording to the company, does a. 
volume of $40,000 annually. Many | 
do better and a few top “A” units | 
gross $80,000 and up. Of this, one- | 
third is net profit, the company. 


says. Two-thirds of the Carvel | rush closing day sign, thank God. | 


stores close for the four-month | 
winter season. 


8 Such a lucrative setup has en- 
couraged several investor-opera- 
tors to enter the business. Within 
the chain, one lawyer owns his 
own chain of five stores. A dis- 
trict manager for a large insurance 
company quit a $20,000-a-year job 
to go into business for himself as 
a Carvel operator. He’s very hap- 
py. Rights to franchise the state of 
Wisconsin have just been sold for 
$50,000 and the company is ne- 
gotiating for a second state. 

Advertising is under the super- 
vision of Walter Dietze, ad mana- 
ger, and his assistant, Norman 
Reitman. It’s a tough job to get 
the average store owner to make 
an advertising outlay, particularly 
when the profits roll in so easily. 
This year, Carvel spent close to 
$100,000 on all forms of advertis- 
ing and predicts spending between 
$250,000 and $300,000 in 1953. This 
is expected to bring about a 50% 
sales increase. Dobin Advertising 
now handles the account. 


® Carvel will go in heavily for 
premiums in 1953, using free com- 
ics books and remembrance items 
to housewives and motorists. Cur- 
rently, the company is_ testing 
two-for-one sales in Pennsylvania. 

Carvel stores sell cones, sundaes 
and thick shakes. Next year, many 
will go in for several new items 
like ice cream pies, tarts, take- 
home sundaes and strawberry ice 
cream cakes—all high profit items. 

To keep stores in the public eye, 
Carvel also goes in for unusual 
publicity gimmicks such as a truck 
driver beauty contest, wading 
beauty contest, ice cream eating | 
contest, a Miss Dari-Freeze con- 
test, and theater, bowling and 
baseball team tie-ins. 


@® Executives of the company, | 
which has its headquarters in| 
Yonkers, are a young group. The 
sales promotion manager, Charles 
Haskell, is 34, one of the “old| 
men” of the outfit. Ad Manager | 
Dietze and his assistant are 24 and | 
25, respectively. V.P. Richard Cer- | 
osky is in his late twenties. Presi- | 
dent Melvin Green and_ Board | 
Chairman Carvel are both in their | 
forties. 

The company does its best to} 
operate on chain store principles, | 
via district offices, district mana- | 
gers and the like. It shouldn’t be_ 
too difficult: President Green and 
all the members of his sales force, | 
with one exception, used to work | 
for Woolworth—the exception was | 
with Kresge! 

Soft ice cream has a long way 
to go before it makes an appreci- 
able dent in the ice cream busi- 
ness, but it grows bigger year by 
year. 


® Accurate figures are hard to get 
in this business. Aside from the 
top companies, which are highly 
secretive for competitive reasons, | 
there are probably 1,000 or more 
small independents and there is no 
industry statistical bureau. 

Total ice cream production for 
1952 is expected to be better than 
590,000,000 gallons, an increase for , 
the second straight year. Conser- 
vative guesses—and they are! 
guesses—give the soft ice cream 
segment between 50,000,000 and 
60,000,000 gallons, or roughly 10% 
of the total. 

Carvel reports that saies of 
Dari-Freeze, which amounted to 
720 gallon cans of the mix in 1950 
and 825 cans last year, are ex- 
pected to exceed 900 by the end of 
1952. 

But members of the Carvel fam- 
ily are too happy with their suc- 


1953 


cess, as a company and as individ- 
uals, to talk much about statistics. 
At the convention, Tom Carvel 
read a post card from a tired pair 
of store operators who are closing 
up shop for the winter and head- 
ing for Florida. It said: ‘Please 


Love and kisses.” 


NAAN Set for Eastern 
and Western Conferences 


The western regional conference 
of the National Advertising Agen- 
cy Network will be held in Kan- 
sas City, Mo., Jan. 16-18 at the 
Hotel Muhlebach. Carter Advertis- 
ing, Kansas City, will act as the 
host agency. L. E. (Pete) White, 
agency president, will be general 
chairman. 

NAAN 


Eastern agencies of 


will send their principals and key 
staff members to Washington Jan. 
23-25 for a meeting at the Hotel 
Statler. James M. Henderson, 
president of Henderson Adver- 
tising, Greenville, S.C., will be 
general chairman. The host agency 
will be Henry J. Kaufman & Asso- 
ciates, Washington. A quarterly 
‘meeting of NAAN’s | steering 
/ committee will be held in Kansas 


| City Jan. 15. 


| 
Consolidated Buys Godfrey 


| Consolidated Cosmetics, for its 
,Lanolin Plus, will 


sponsor the 
opening quarter-hour portion of 
“Arthur Godfrey Time” over the 
CBS television and radio networks 
on an alternating schedule, effec- 
tive Jan. 6. Sponsorship will al- 
ternate, on radio and television, 
with Snow Crop Marketers. 


ea mm Co 
82nd in POPULATION 


among Sales Management's 
162 Metropolitan Areas 


i Au people are consumers. But 
quslly people are better custom- 
ers. ne depth of quality in the 
Quad-City market is an outstand- 
ing asset of 240,500 people who 
live here. Good ancestry, fine geo- 
graphical location and diversified 
means of livelihood all contribute 
to the high standard of Quad-Cit 

living. WHBF-TV is favored wi 
the loyalty and friendship of 

uad-Citians, accumulated during 
years of service in radio broad- 
casting. 


Les Johnson, V. P. and Gen. Mgr. 


< TELCO BUILDING, ROCK ISLAND. ILLINOIS 
. Mlepresented by Avery Koodel Inc 


JUST OUT! ~~ 


—at these FIRST issue Advertisers and Agencies 


—over 80% of them are on a regular schedule ! 


- 


1—NUMBER 1 


GET the FIRST ISSUE 


of the FIRST MAGAZINE 
-the ONLY MAGAZINE- 
EDITED SOLELY for the 
"Decision-Makers" in the 
appliance manufactur- 


ing industry. 


SEE ....... 


Editorial Pace set in 
this first issue by the 
editors of APPLIANCE 
MANUFACTURER. 


GET ALL THE FACTS 
NOW! 


| ee for sample copy. 
Write for complete details 
regarding this multiple 
mass-producing market for 
materials, components and 
plant equipment. 

Issued Ist of each month, 
Closing Date: Ist of pre- 
ceding month. 
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Loizeaux Joins Colton 

Daniel C. Loizeaux, formerly 
with Bermingham, Castleman & 
Pierce, New York, has joined 
Wendell P. Colton Co., New York, 
as associate art director. 


Hart Named Outdoor Director 

Beall Hart, regional director of 
western branches of General Out- 
door Advertising Co., Chicago, has 
been elected a director of the cor- 
poration. 


Ivan Hill Moves Offices 

Ivan Hill Inc., Chicago agency, 
has moved to 49 E. Superior St. 
The agency has taken over a 
three story building. 


~ 


(Simpson-REILLY, LT 
Publishers Representatives 


SINCE 1926 


LOS ANGELES HALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 


Plamondon Sees 200 
. = bd 

TV Stations in ‘53 

| WasuIncton, Dec. 30—A. D. 
|Plamondon Jr., president of the 
/Radio-Television Manufacturers 
| Assn., predicted last week that the 
nation may have about 200 TV sta- 
tions on the air before 1953 ends. 

That compares with 108 stations 
operating when the construction 
freeze was lifted last July. 

Mr. Plamondon said the Federal 
Communications Commission has 
acted “with remarkable alacrity” 
in issuing construction permits to 
applicants for uncontested chan- 
nels. 

(The FCC last week reported 
that 157 construction permits had 
been issued since the lifting of the 
freeze.) 

As 1953 opens, at least 20,500,- 
000 TV sets will be in use, Mr. 
Plamondon estimates. 

He said few other industries en- 
joy the virgin market that became 


available to TV manufacturers 


with the lifting of the freeze. | 
While TV had been available to 
about 60% of the nation’s popula- 
tion, 40% of the population and 
more than half its area were out- 


period. 


Lohmeyer-Adleman, Philadel- 
phia agency, has appointed Joyce 
Priest production manager and 
Stephen G. Hopkins director of 
the public relations department. 
Miss Priest formerly was produc- 
tion manager for Theodore Presser 
Music Publishing Co., Bryn Mawr, 
Pa. Mr. Hopkins formerly was a 
free lance writer. 


Announces 1953 Schedule 


side of TV range during the freeze 


Lohmeyer-Adleman Adds Two | 


Eastern Isles Inc., New York, 
'will use seven magazines in 1953 
to promote its line of women’s 
and children’s sleepwear and 
‘loungewear. The magazines in- 
iclude Charm, Life. Look, Made- 
|'moiselle, New York Times Maga- 
zine, Parents’ Magazine and Sev- 
enteen. The company advertises 
direct. 


In Metropolitan 
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SAN JOSE 


HALF our dollars DO grow on trees! 


POPULATION 
312,300 buyers of goods and 


BUSINESS 


287%. 
CIRCULATION 


Sources: Sales Management, 


May 10, 1952; ABC, Nov. |, 1952. 


Represented Nationally by 


| WwEST-HOLLIDAY CO., INC. 


FACTS YOU SHOULD REMEMBER 
ABOUT Metropolitan SAN JOSE 


ices... up 65% since 1939. 


Up 554% since 1939... compared 
with the national average of 


Nearly doubled in 8 years to 


75,467 daily 


Maximum coverage with minimum 
(less than 4%) duplication 


serve economy of Metropolitan 


an I 
san 


z 


Literally half our dollars DO grow on trees and vines: Prunes, Apricots, 
Cherries, Walnuts and Pears, plus some of the best wine grapes and 
strawberries you ever tasted! Couple this with one of the fastest- 
growing industrial areas in the Nation, and you have the lush balanced 


San Jose (Santa Clara County) — a top 


primary market for merchandisers of goods and services. 
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FIRST AD—This four-color page in the 
February Better Homes & Gardens is the 
first national ad for Carrollton Mfg. Co., 
Carrollton, O., direct-selling cookware 
manufacturer. Paul Grant Advertising, Chi- 
cago, handles the account. 


Hardware ‘53 Guide Out 


The 1953 “Selling Guide” for 
hardware retailers, published by 
the National Retail Hardware 
Assn., 964 N. Pennsylvania St., 
Indianapolis, has been re!eased to 
members. The brochure contains 
merchandise lists for promotion 
for each month and week in the 
year. It is available to hardware 
wholesalers, manufacturers and 
their agencies as well as retail 
members. 


Metlon Expands Promotion 


Metlon Corp., New York, manu- 
facturer of non-tarnishing metallic 
yarns, plans an expanded adver- 
tising, promotion and_ publicity 
campaign for 1953. Advertising 
budget for the first six months will 
go into home furnishings and 
fashion business papers. Consumer 
publications will be added in the 
second half of the year. Ehrlich & 
Neuwirth, New York, is the agen- 
cy. 


O'Neill to Harry Walker 


W. J. O'Neill, formerly public 
relations director for Schwayder 
Bros. Inc., Denver and Detroit, has 
been named a publicity associate 
with Harry Walker’s Industrial 
News and Photo Service, Denver. 


Firestone Promotes Thomas 

Firestone Tire & Rubber Co., 
Akron, O., has promoted Robert 
D. Thomas to central division sales 
manager. He will supervise the 
sales organizations of ten districts 
in five states. 


Advertising Age, January 5, 
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1953 


Coming 
Conventions 


*Indicates first listing in this column. 


Jan. 22-24. Assn. of Railroad Advertis- 
ing Managers. The Greenbrier, White 
Sulphur Springs, W. Va. 

Jan. 23-25. Advertising Assn. of the 
West, midwinter conference, Fresno, Cal. 

Jan. 26-28. Newspaper Advertising Ex- 
ecutives Assn., annual meeting, Edge- 
water Beach Hotel, Chicago. 

Jan. 28. Associated Business Publica- 
tions, midwest clinics, Drake Hotel, Chi- 
cago. 

Feb. 9-11. American Management Assn., 
marketing conference, Hotel Statler, New 
York. 

Feb. 12-14. Southwestern Assn. of Ad- 
vertising Agencies, annual meeting, Texas 
Hotel, Fort Worth. 

Feb. 13-14. Northwest Daily Press Assn., 
annual convention, Radisson Hotel, Min- 
neapolis. 

Feb. 16-17. Inland Daily Press Assn., 
midwinter meeting, Drake Hotel, Chicago. 

*Feb. 20-21. Pennsylvania Newspaper 
Publishers Assn., display advertising con- 
ference, Penn Harris Hotel, Harrisburg. 

Feb. 25. Associated Business Publica- 
tions, annual eastern clinics, Roosevelt 
Hotel, New York. 

March 31-April 2. Point of Purchase 
Advertising Institute, annual meeting and 
exhibit, Palmer House, Chicago. 

April 20-23. American Management 
Assn., packaging conference and exposi- 
tion, Navy Pier, Chicago. 

*April 21-23. American Newspaper Pub- 
lishers Assn., annual convention, Waldorf- 
Astoria, New York. 

May 1-3. Associated Business Publica- 
tions, annual spring conference, The 
Homestead, Hot Springs, Va. 

*June 8-10. National Sales Executives 
Inc., annual convention, Chalfonte-Had- 
don Hall, Atlantic City. 

June 14-17. Advertising Federation of 
America, 49th annual convention, Statler 
Hotel, Cleveland. 

June 21-25. Advertising Assn. of the 
West, Golden Anniversary meeting, Fair- 
mont Hotel, San Francisco. 

June 22-24. Newspaper Advertising Ex- 


ecutives Assn. summer meeting, Som- 
erset Hotel, Boston. 
June 22-25. National Industrial Ad- 


vertisers Assn., annual conference, Hotel 
William Penn, Pittsburgh, Pa. 


‘Sunset’ Opens in Seattle 
Sunset Magazine has opened a 
Pacific Northwest office in the Se- 
curities Bldg., Seattle. Paul B. 
Thompson is northwestern adver- 
tising representative for the mag- 
azine. Jack Wilkins, formerly a 


representative for Sunset Maga- 
| zine in Portland, will assist him. 


Promotes G. F. DeCoursin 

Four Wheel Drive Auto Co., 
Clintonville, Wis., truck manu- 
facturer, has promoted G. F. (Joe) 
DeCoursin to general sales mana- 
ger. Mr. DeCoursin joined the 
company in 1936. 


~% 


SHORT ON RESULTS ? 


Are you getting maximum results from your industrial advertising dollars? If you 
want to see tangible, measurable results INDUSTRIAL MAINTENANCE will produce 
quantity, quality inquiries from its more than 75,000 plant operating readers. 


Covering over 50,000 plants in 23 industries at shirt-sleeve level, INDUSTRIAL 
MAINTENANCE delivers the plant men who are ready and able to buy. These 
men are responsible for the function and upkeep of machinery, equipment and 


plant in America’s top-rated companies! 


If you're not covering this multi-million market with your 1953 budget, investigate 


INDUSTRIAL MAINTENANCE today! 


cet resutts! INDUSTRIAL MAINTENANCE 


Philadelphia 4, Pa. 
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NOW! the NEWE 
merchandising ide 
in the food field! 


It’s the Woman’s Home Companion DINNER- WINNER Plan! It’s a new 
peers approach that brings COMPANION food pages to life right at the point- 
ae sins of-sale . . . that helps you — the advertiser — sell more food products 
DINN ER-WINNER in supermarkets! Here’s how it works... 


Merchandising — 
Kit includes: _ 


RECIPE Bo 

o 

yy, Each card h KLETS, 

i container whi 

i, ake-one” 

¢ lets that Spa 
Meal sales — 

lizer to de 

Of just fill-j 


For complete details 
Write to: 
\ Woman's Home Companion 
/ Promotion Dept., 


NE * 640 Fifth Ave., 


New York 19, N. Y. 


MPANION 


\ CURRENT CIRCULATION OVER 4,300,000 


THE CROWELL-COLLIER PUBLISHING COMPANY—PUBLISHERS OF COLLIER’S, THE AMERICAN MAGAZINE. WOMAN'S HOME COMPANION 
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PHOTOGRAPHIC 
REVIEW O 
THE WEE 


JUST TURNED 40—Executives of Rickard & Co., New York, ob- ard Fisher, president; Mrs. D. Howell, the production manager's 
served the agency's 40th anniversary with an informal reception wife; Mrs, Howard Sharmon, media and research director's wife; 
for their wives. Toasting the occasion are (left to right) How- Mrs. Julian Gran, secretary-treasurer’s wife; Edwin Mayer, v.p. 


AD COUNCIL WORKERS—Richard T. Frick, account exec for C. J. LaRoche & Co., 

volunteer agency, and Elizabeth H. Rice, promotion department manager, Ellington 

& Co., coordinator, hold certificates of appreciation presented to them by Theodore 

S. Repplier, president of the Advertising Council, for their work in connection with 
the council's campaign for women in the armed forces. 
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CRITICS’ PREVIEW—J. J. Kelly (left), promotion manager of Station WPTZ, Phila- 
delphia, and John Friedkin (second from right), Young & Rubicam, look hopefully 
at Harry Harris, TV columnist for the Philadelphia Bulletin, after a preview of 
the ‘‘Life of Riley” TV series starting this month for Gulf Oil Co. on NBC. Also 
eyeing his colleague is Merrill Panitt, Philadelphia Inquirer TV columnist. 


DEALERS’ MARK—This new Plexiglass sign 
THE QUEEN’S CORSET—Keyed to the coming coronation of England’s Queen Eliza- is now being turned out by Spangler Sign 
beth is a display of corset styles from the time of the first Queen Elizabeth which Works, Philadelphia, for Sylvania Elec- 
were shown for Formit Co. sales representatives at a recent meeting. Left to right tric Products dealers. 
above are Madge, the Chicago couturiere who created the mannequins; Walter 
H. Lowy, Ist v.p. of Formfit, and Robert Horan, assistant ad manager. 


CHRISTMAS ON WALL ST.—New York’s Wall St. took on a new look this year when 
Walston, Hoffman & Goodwin, New York stock exchange member, started this dis- 
play of products of Noma Electric Corp. The timely Noma display is one of a series 
of product displays by the broker for companies listed on the New York exchange. 


END OF A GOOD YEAR—The Chicago staff of Capper Publications met recently 
for a year-end luncheon and these three executives seem happy about 1953 linage 
prospects. Seated at the head of the table (in the usual order) are: J. P. (Jack) 
WELCOME SPONSOR—Casval Jackie Gleason has a warm iIpana) of the Gleason CBS-TV show. Looking on during the Morrow, Chicago manager of Household; Frank X. Gaughen, Chicago manager of 
handshake for Robert B. Brown (with glasses), president of the backstage visit are E. Lloyd Bernegger (left), Bristol-Myers v.p. Capper Publications Inc., and W. L. (Bill) Miller, Chicago manager of Capper’s 
products division of Bristol-Myers Co., newest sponsor (for in charge of sales, and William H. Hylan, CBS-TV sales v.p. Farmer. 
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Rack Jobber Group 
Wants to Eliminate 
‘Rack’ from Title 


CuHicaco, Dec. 30—American 
Rack Merchandisers Inc., the two- 
year-old association.of houseware 
rack jobbers, is looking for a new 
name that doesn’t include “rack.” 

The first issue of a weekly news 
bulletin started by the association 
this week explains: ““‘We have long 
since outgrown the term ‘rack job- 
bers’...We prefer to be known as 
‘merchandisers’ or ‘service distrib- 
utors.’ ” 

The bulletin calls for sugges- 
tions for a new name for the as- 
sociation and lists the names of its 
24 members, all of whom distrib- 
ute housewares to supermarkets. 
The bulletin will be sent to manu- 
facturers and retailers to describe 
the activities of “service distrib- 
utors.” 


#® ARMI members distribute 
housewares to supermarkets on 
a guaranteed sale basis and ar- 
range displays 
to the retailer. They also pre-price 
merchandise, handle all ordering, 
delivering and warehousing of 
merchandise and send around ser- 
vice men to check displays and 
substitute new merchandise for 
slow-moving items. 


ARMILI also points out that ser-| 
vice distributors are “in-store ser- | 


vice specialists,” who are “rigor- 
ously trained in housewares.”’ One 
of their functions, it adds, is to 


maintain prices through the pre-| 


pricing arrangement and periodic 
store checkups by service men. 


Prentice Named President 
Bryant H. Prentice Jr., assistant 


general manager, has been pro-| 


moted to president and general 
manager of Kraft Foods Co. of 
Wisconsin, Green Bay, a subsidiary 
of Kraft Foods Co., Chicago. He 
succeeds J. I. Christophersen, who 
becomes board chairman. Kraft of 
Wisconsin supervises all manu- 
facturing, sales and distribution 
of Kraft products in Wisconsin, 
Minnesota, Montana, North and 


South Dakota, Nebraska and sec-. 


tions of Wyoming and Iowa. 


2 Westinghouse Products Bow 


The electric appliance division 
of Westinghouse Electric Corp., 
Chicago, is introducing two new 
products in 1953. The first is a 
completely restyled tank-type 
vacuum cleaner which features a 
toss-away disposable bag. Sug- 
gested retail price is $89.95. The 
second is a cooker and deep fat 
fryer with a tapered bowl design 
that requires only three pounds of 
fat for all types of French frying. 
Fair traded price is $29.95. 


Starts L. 1. Negro Weekly 


The Call, 20-page tabloid week- 
ly for Negro communities on Long 
Island, began publication on New 
Year’s Day. Starting circulation is 
12,000. Advertising rates are based 
on 13¢ an agate line (open rate). 
Guy R. Brewer, head of the Ja- 
maica, N. Y., branch of the Na- 
tional Assn. for the Advancement 
of Colored People, is editor and 
president of Long Island Call Pub- 
lishing Co. 


Fest Joins Daystrom 
Robert G. Fest, formerly traf- 


fic manager for Gray & Rogers, 
Philadelphia agency, has _ been 
named advertising production 


manager for Daystrom Furniture 
Co., Olean, N. Y. Mr. Fest has 
been associated in production ca- 
pacities with Al Paul Lefton Co., 
Hutchins Advertising and Ward 
Wheelock Co. in Philadelphia. 


Kling TV Film Adds § Cities 


Kling Studios, Chicago, has 
sold the television film package, 
“The Old American Barn Dance,” 
in five more cities—Colorado 
Springs; Spokane; Amarillo; Lub- 
bock, Tex., and Peoria, Ill.— 
bringing the total number of 
cities carrying the series to 37. 


without charge. 


1953 


Sears Winter Sale Catalog 
Price Cuts Average 9% 


‘has issued its 1953 mid-winter sale | 
,catalog. Price cuts average 9% 

‘and range to as much as 50%. 

| This year the catalog has 452 

pages, 40 more than last year’s 

| edition, and lists 30,000 items. The | 


‘more than 5,000 items from the) 


‘current general catalog which) 
| have been reduced in price, manu- | 


cial purchases. 


Underwood Promotes Arnold 


Underwood Corp., New York, 
has promoted W. F. Arnold to di- 
rect activities of the general sales 
department, the general service 
department, the Burlington supply 
division, and the new electronic 
computer division. Mr. Arnold, 
who joined Underwood in 1928, 
has been general sales manager 
and v.p. 


H. M. Gardner Moves Office 


H. M. Gardner & Associates, Los 
Angeles agency, has moved its of- 
fices to 3450 Wilshire Blvd. 


Sonotone Announces 
| Sears, Roebuck & Co., Chicago, Transistor Model; 


Budget Is $750,000 


New York, Dec. 30—Sonotone 
Corp. took 1,000-line ads in 120 


newspapers today to announce in- 
merchandise assortment includes troduction of the first hearing aid 


with a transistor. 


The use of a transistor, an elec- 
facturers’ clearance items and spe- trical conductor about the size of 
a kernel of corn, ‘will give double 
\the power of any comparable in- 
|strument at half the operating 
| cost,” 


thinnest 
ounces) hearing aid the company 
has developed in its 26-year his-) 
tory and is claimed to be “the| 
greatest revolution in hearing aids | 
since Sonotone introduced the bone | 


conduction instrument 20 years 


ago 


The new hearing aid retails at 
$229.50, which is $24.50 more than 


‘the Sonotone product. | wb p Th) © 2 4 ° fat faurt ¢ a Wo toe g01 


according to 


and = smallest 


” 


regular 


Irving 
Schachtel, Sonotone president. 

The new Sonotone “1010” is the 
(three 


_of the cost of the transistor. 


| Next year, Sonotone’s advertis- 
Kudner 
Agency—will be more than $750,- 
000, according to Mr. Schachtel. 
About 75% will go into the new) on alternate Mondays, beginning 
hearing aid. Media plans are not | 


includ 
mun “ Brightman Drops Account 


‘ing budget—placed by 


yet finalized, but will 


Ekco Re-Signs ‘Travelers’ 
Ekco Products Co., 


Sonotone says it is absorbing part 


newspapers, radio and magazine 


33 


has been sponsoring the first seg- 
ment of the Tommy Bartlett “Wel- 
come Travelers” show over the 
NBC-TV network, will continue 
its sponsorship for an additional 
26 weeks. The Ekco show will be 
aired from 3:30 to 3:45 p.m. EST, 


Jan. 5 


Julian Brightman Co., Boston, 
has resigned the account of Dor- 


Chicago mitzer Electric & Mfg. Co., Cam- 
housewares manufacturer, which bridge. 
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Exciting P.0.P. Idea Club! 


Join the ‘‘Idea-of-the-Month Club” today. E 
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ery 


rronth we'll send you ABSOLUTELY FREH a new 
and different KLEEN-STIK P.O.P. display 
one that has been successfully used to spotlight a 


current or recent merchandising promotion. 
piece, a striking design or special KLEEN-S 
application may spark an idea that will add 
to your program, inspire your salesmen, 


please your dealers. 


For years, KLEEN-STIK has served the 
leading advertisers. We do no printing. B 
creative printers and lithographers take a 
KLEEN-STIK to make their ideas merc 
their customer’s products. Thus we are a 


whatsoever. Fill out the coupon below 
today. Your first ‘‘P.O.P.-of-the-Month 
will be mailed shortly in a convenient, 


folder for quick, easy reference. 
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Readers Give Reactions to 
Editorial on Discount Houses 
To the Editor: In the editorial 
“Half Retail and Half Off’ (AA, 
Dec. 15), the question was asked, 
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Now anyone can do perfect hand-lettering to fit 
any job. Varigraph letters more than 500 sizes 
and shapes from each of 113 type style templets. 
Write today. No obligation. Dept. 86 


VARIGRAPH CO., INC. 2icoN. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


“Why can’t retailers sell items at 
the same prices as the discount 
houses” and then the suggestion 
made, ‘Would any manufacturer or 
retailer care to talk out a few good 
answers?” 

I am neither a manufacturer nor 
a retailer but it seems to me that 


the answer is fairly obvious. 


tising and sales effort. This, as you 


well know, is something that is) 


not done in a week,’ but it is some- 
thing that has been done over a 
period of years, day in and day out. 
In addition, the retailers have 
stocked parts for this type of mer- 


chandise and many have made sin-| 


cere efforts to see that the mer- 


The discount houses get their chandise they sold was properly 


| reputation from marking down na- 
'tionally known merchandise. If | 


they handled only unknown lines, | 


you would hear very little about | 


them. Now then, how did tne mer-_ 
chandise they handle become “na- | 
tionally known?” Through national | 
advertising, of course—but, also, 
through having retailers stock the | 
merchandise displayed in their. 
windows and on their counters and | 


| back it up with their own adver- | 


YOU MIGHT CHOKE A LEOPARD 
WITH YOUR BARE HANDS*— 


YOU NEED 
THE FETZER STATIONS 
TO MAKE A KILLING 

IN WESTERN MICHIGAN! 


WKZO.-TY in television, WKZO-WJEF in radio—that’s the easiest way 
to choke off competition in Western Michigan. 


TELEVISION: WKZO-TV is the Official Basic CBS Television Out- 
let for Kalamazoo-Grand Rapids. Its bright Channel 3 picture is received 
by a quarter million Western Michigan and Northern Indiana television 
homes—a 28-county market with a Net Effective Buying Income of 
more than $2,000,000,000. And here’s the stopper: The October 1952 
Videodex Report credits WKZO-TV with 106.1% more afternoon 
viewers than Station “B”—213.4% more evening viewers! 


RADIO: You'll look a long time before you'll find two more obvious 
radio buys than WKZO, Kalamazoo, and WJEF, Grand Rapids. Both 
are far ahead of all competition. Together, they deliver 57% more 
Kalamazoo and Grand Rapids listeners than the second-best two-station 
combination in the two cities. It’s the same story in rural areas. The 
1949 BMB Report credits WKZO-WJEF with big increases over 1946 
in unduplicated audiences—up 52.9% at night, 46.7% in the daytime 
—and there's every reason to believe similar increases have occurred 
since. 


It will pay you to get the whole Fetzer story. Ask your Avery-Knodel 
man for all the facts, or write direct. 


*On a hunting expedition in Africa, Carl E, Axeley killed a full-grown 
leopard by choking it to death. 


WKZO-TV " wKkzo 


Yor* im WESTERN MICHIGAN ™ KALAMAZOO 
AND NORTHERN INDIANA ano GREATLA 
WESTERN MICHIGAN 
(CBS RADIO) 


(CBS RADIO) 


ALL THREE OWNED AND OPERATED BY 


FETZER BROADCASTING COMPANY 
AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 


serviced. 


The discount house is selling, in | 
addition to the product, reputable | 


retailing that has produced cus- 
tomer acceptance over a period of 


years...and it is selling it down) 
the river. The customer who buys | 
rom a discount house still expects | 


to get parts and service from his 
local retailers. 

The answer to the problem 
seems to me to be very simple. All 
the retailers would have to do 
would be to refuse to handle mer- 
chandise released to the discount 
houses and I am sure that the 
manufacturers would quickly get 
back into line. Unfortunately, I 
presume there are legal regula- 
tions concerning monopoly, con- 
sent, fair trade, and what have 
you, that would prevent this sim- 
ple solution from working. 

In any event, maybe I have an- 
swered your question...the dis- 
count houses couldn’t operate at 
their present low mark-up if they 
had to start with new products and 
build an acceptance for them. 

M. L. HEAcox, 

Associated Credit Bureaus, 
| Anderson, Ind. 


e 
| 


To the Editor: Advertising men 
|apparently are not the suckers 
| they write down to. Three out of 

four carried over four discount 
_cards, according to your Dec. 15 
| editorial, average—one, NINE! 

| Years ago, perhaps 20, widely 
_read Reader's Digest headlined an 
article: “Only Suckers Pay Retail 
Prices.” 

Good business, like good govern- 
ment, should function for the 
greatest good of the greatest num- 
ber. 

The public has long since ceased 
to believe advertising claims. This 
is especially true of “Made to sell 
for, now only” statements. Again, 


“No charge for alterations ’—‘For 
a limited time only’—‘No charge 
for credit.” 


If the article “Made to sell for” 
is now available for less, obviously 
the original price was too high, out 
of style—otherwise the vendor 
would not spend advertising dol- 
lars to unload at “Now Only” 
prices. 

Any fool knows it costs money 
to make alterations. The cost 
MUST be included in the price. 


lowered. 


Granting credit costs money. Aside 


ences, interviews, 
very often unreliable credit serv- 
ices, accounting setups, sending 
statements, collection letters and 
follow-ups, field collection men 
and lawyers. 

Every purchase made from a 
concern that gives credit means, if 
you pay your bills, some of your 
| dollars are used to pay for credit, 
granting overhead and actual 
losses. Without credit, prices could 
be lowered. 

The discount house prunes dis- 
tribution cost—helps the buyer in- 
crease his standard of living—gives 
him more for his dollar. There are 
many who would not patronize an 
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Hardware f 


COINCIDENCE—The ad at left, for Texas & Pacific, appeared in September; the one 
at right, for Douglas Aircruft, ran in November. 


“I can buy it for you wholesale” 
house—they’d be ashamed to be 
seen in one. Others prefer the 
greater sparkle of a three carat 
diamond bought “wholesale” than 
a smaller one at same cost packed 
in a “name” box. 

Enough suckers remain to pay 
Altman’s $150 for an $18.26 pearl 
necklace (American Mercury, De- 
cember, 1933)—or give Macy’s an 
average spread of 325% on a doz- 
en items (ibid) to protect over- 
head-burdened retailers. 

Stripped of non-essential 
“fronts,” credit and other burdens 
not adding to value of merchan- 


dise, discount houses have, and al-| 


ways will contribute to a higher 
standard of living for those who 
patronize them—such as the Three 
Wise Advertising Men! 
Eric HOWLETT, 
Manufacturer of H-Line Spe- 
cialties, Huntington, N. Y 


In November we were amazed to 
see another good Texas steer in 
Newsweek, this time riding a 
Douglas airliner. 
DUKE BURGESS, 
Glenn Advertising Inc., Dallas. 


Says Beck Followed Boones 

To the Editor: On Page 43 of 
your Dec. 1 issue you carried a 
‘photo story about Arthur Beck 
Co.’s test of bus cards in Chicago. 
The article said, “It’s said to be 
| the first full showing of bus cards 
used for a low-price housewares 
line in a major market.” 

We are sure you will be in- 
terested to know that in 1948 Na- 
tional Die Casting Co. advertised 
their Juice King fruit juicer and 
their Heat King Torpedo heater 
in concurrent campaigns in the 
New York subways, using 11x21” 
and 11x28” car cards respectively. 
The campaigns appeared in the 
_BMY and IND subways, the total 


e4 : ss /space contracted for being respec- 


Two Good Steers on Transport tively a half run and a full run. 

To the Editor: Apparently In the same year the Rival Mfg. 
great minds don’t always use the Co. also used BMT and IND sub- 
same means of transportation, even, way. space (11x21” car cards) to 
if they do run in the same chan- advertise their fruit juicer, the 
nels. | Juice-O-Mat. 

Here’s one of those odd co-, It would appear that at least 
incidences we thought your readers two Dan’l Boones had already 
might appreciate. ‘blazed the trail for the Arthur 

The “A Good Texas Steer” ad| Beck Co. to follow. 
was prepared for the Official Rail-| However, we wish the Beck 
way Guide, with the old boy going people success. If their bus cards 
safely and comfortably by Texas pull in Chicago, imagine how 
& Pacific, and ran last September. they’d do in New York City where 


Without alterations, price could be | 


Look at recent Dun’s Review. An | 
analysis of hundreds of manufac- 
turers reveals that the longer the. 
payment term, the lower the profit. | 


from actual dead beats, expenses | 
are incurred in checking refer-| 
subscribing to) 


NEWSWEEK 


has moved up 

to first place 

among magazines 
checked by PLB. in 
Aviation Advertising 


(with a gain of 28 pages 
for the first nine months 
of ‘52 over same period 


of ‘51) 
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Advertising Age, January 5, 


1953 


80.1% of the population over 14! 
years old are subway riders aver-_ 
aging 42 rides a month—and a 
million suburbanites are subway 
riders, too, averaging 24 rides a 
month. 


ALLAN B. CHALFANT, 
Promotion Manager, New York 
Subways Advertising Co., New 
York. 


Local Copy Discouraging, 
Weekly's Ad Manager Says 

To the Editor: I just can’t resist 
telling you how much I appreciate 
James D. Woolf’s “Salesense in 
Advertising.” His column has done 
more to clarify my own thinking 
than all the many books on ad-| 
vertising I have read. 

We have a display sales force of 
five men and one woman and the. 
Woolf writings are discussed—and | 
enjoyed—practically every week. 
We are a comparatively small out- | 
fit (14,000 circulation) but in 1951 
Sold over 4,000,000 lines of display. | 
Since most of our display is or-| 
iginated by our own staff it is im-| 
portant that we keep our adver- 
tising feet on the ground. To that 
end Mr. Woolf’s column has helped 
immensely. 

The effect of bad advertising is 
greater than first appears. It is 
not unusual for a local advertiser 
to pattern his advertising after 
something he has seen in either a 
metropolitan daily or national 
magazine. When we attempt to 
point out that it just isn’t good | 
merchandising he’s likely to reply, | 
“Well, these people are spending 
millions—it must be good.” Con- | 
sequently, quite a bit of local ad- | 
vertising is not as good as it could | 
be. Gets discouragin’. 


JOSEPH JACKSON, 
Advertising Manager, The 
Herald-News, Ridgewood, N. J. 


B&O Capitalizes on ‘Most 
Courteous’ Citation 


To the Editor: In a recent travel 
survey made by the New York)! 
Times, the Baltimore & Ohio Rail- 
road was noted as having “the 
most courteous personnel in gen- | 
eral” of all railroads. This ties | 
right in with B&O’s constant effort | 
to make their railroad “The. 
Friendly Railroad’’—a theme used | 
in most of their advertising. 

Taking advantage of this honor, | 
the B&O made a window display | 
for use in the windows of their | 

| 
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New York motor coach stations. | 
The photo used on the display is 
the actual crew of The Royal Biue 
—crack streamliner between New 
York and Washington. I think you. 
will agree that it has made an ef-| 
fective piece of advertising. 


RUSSELL GRAY JR., 
The Richard A. Foley Adver- 
tising Agency, Philadelphia. 


Disagrees with Bedell's 
Comment on Furniture Ad 

To the Editor: I wish to take 
exception to Clyde Bedell’s com- 
ments on furniture advertising in 
his column “Looking at the Re- 
tail Ads” in the Dec. 15 issue of 
ADVERTISING AGE. 

Mr. Bedell speaks of the $379.50 
price as “considerable money.” As 
a young home-owner residing in 
a neighborhood of newly-con- 
structed homes, I can assure Mr.. 


Bedell that $379.50 is a very low! 


price indeed for an _ eight-piece 
dining room set. My observations 
are that families with incomes 
several notches below the five- 
figure mark are spending in the 
vicinity of $1,000 for a dining 
room set. 


Who is the purchaser of a $379.- 


50 set? Obviously, it is a house-| 


/ holder in moderate circumstances. 


In this customer’s mind, the pur- 


| They 


chase of a new set of china may 


loom almost as large as the invest- 
ment in the dining room set itself. 
And it’s probably a home where 
the housewife has thus far shame- 


facedly served her dinners on a. 


mismatched set of china. 


| 


And this housewife isn’t per-. 
turbed, Mr. Bedell, about the color | 
of the chair seats. The chances are 
that she makes her own drapes, | 


and has been waiting for the din- 
ing room set before refurbishing. 
And it’s just such homes as these, 
where the husband is one of those 
handymen who can re-paper a 
wall, without looking like the car- 


Lo, the Poor Proofreader 


toonists’ butt, if friend wife feels 
it is needed. 

Size and scale of the furniture? 
A chair is a familiar object, whose 
size is well known. The illustra- 
tion is precise enough to approxi- 
mate the rest. Far better to be 
vague, and let the salesman as- 
suage any lingering doubts. 

“Let the dishes do it.”” Why not? 
clicked turnstiles in the 
movie houses with these sam 
people, didn’t they? : 

HARRIS SEGELIN, 

Advertising Artist, Philadel- 

phia. 


“LITHOGRAPHED CARDBOARD DISPLAYS 


“Alas!” 
the Salesman sadly sighed, 
“Our last Displays 
lay down and died. 
I put them up— 

they did not stay; 
We'd better try 

the Inland way! 


ideas 
facilities 


experience 


To the Editor: 

Would I be considered forward, 
Or would you just be more bored | 
If I suggested 
That you tested 
Your writer’s quaint orthogra- 
phy of “foreword?” 
(Eye and Ear department, Dec. 8.) 

BERNARD LUNDY, 

The Buchen Co., Chicago. 


i 


INLAND LITHOGRAPH COMPANY 


CHICAGO 6: RANDOLPH 6-3256 


Leaders of Business Who 
Know the West use Sunset 


q THE PINEAPPLE GROWERS 
ASSOCIATION represents one 
of America’s great food in- 
dustries. Its members have 
made Canned Pineapple a 
table favorite across the na- 
tion. And to further increase 
Canned Pineapple sales in 
the important Western mar- 
ket, the Association has se- 
lected the region’s own food 
planning guide — SUNSET 


ATCHISON, TOPEKA, AND | 
SANTA FE RAILWAY system 

has long been famous for its 
service to the West. It knows 

the region well, and it knows 

how to reach the West’s top 
traveling families. That's 
why, for 12 years, Santa Fe 

has advertised in SUNSET 


Successful companies that call the Pacific Coast their “home 
grounds” should certainly know how to make sales in the West. 
These companies have learned by experience, over many years, 
exactly who their preferred Coast customers are and how they 
can be reached... how dealers can be informed and sold, too! 
This knowledge explains why most leaders of Western business 
today advertise in SUNSET Magazine. They know that... 


the top-buying 540,000 Western families 


believe in—live by—and buy from Sumsd 


LANE PUBLISHING CO. « MENLO PARK, CALIFORNIA 


THE MAGAZINE OF 
WESTERN LIVING 


@ STANDARD INSURANCE COM- 
PANY has,for decades, played 
an important role in the pro- 
tection of Western families. 
And recognizing that its best 
prospects in the region are 
families with above-average 
income, for years “Standard” 
has chosen SUNSET as its pri- 
mary advertising medium 


ITALIAN SWISS COLONY has 
made its fine wines famous 
throughout America. And as 
a California company it has 
been especially successful in 
selling to Western families. 
It knows their interests and 
what makes them buy. That’s 
why it has selected SUNSET 
to play a major role in its 
Western sales program 
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Say, I need a haircut ... might as well spruce up now. 


Sure, shoot the works... manicure and massage and... le 


(Ps 


Thanks a lot. Swell service. 


sasmpyrwtuU ok ess 


Young & Rubicam offers its clients a large number and wide 
variety of services. 


an tS os 


But we never forget that our first responsibility is to produce g 
and place the most effective possible advertising for each of the 
clients we serve. e 


Gosh! I got everything but a haircut! 


YOUNG & RUBICAM, INC. apverrisinc ; 


. New York Chicago Detroit San Francisco Hollywood Montreal Toronto Mexico City London p 
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Advertising Age 


Orderliness Counts, C. M. Says 


Don't Be a Copy Bore: Woolf 


Type Breakers Add Interest 


Bedell Finds Disillusionment 


Tips for the Production Man... 


Check-List of Type Breakers 


By Kenneth B. Butler 

Much as most of us would like to turn 
out advertising with terse, short copy 
blocks, hard necessity most vf the time 
decrees otherwise. The answer, then, is 
the use of some device for breaking up 
text so that it appears more sprightly, 
more inviting. 

Readers of AA who handle production 
or who have occasion to mark copy for 
style may find handy this list of devices 
for breaking up solid text: 


s 1. Wide indentations. The extra white 
space thus created opens up blocks of 
white “breather” areas. 

2. First line flush, subsequent lines in- 
dented. 

3. Indentation left and right of occa- 
sional paragraphs. (Don’t let such a copy 
block break over from one column to the 
next.) 

4. Initial letters spotted throughout the 
text. Above each initial allow the equiva- 
lent of two lines of white space. 

5. Subheads. Old, dependable, but hack- 
neyed. Try changing type family, extend- 
ing into margin, or flush-left or flush- 
right style. 

6. Thumb-nail headings (headings set 
within an area indented for this purpose). 

7. Bold-face lead in heading. 

8. Display type lead-in. About 18-point, 
Keep heading short. 


Employe Communications... 


9. Use a dingbat...a small square, dot, 
Forum hyphen, arrow, triangle, etc. 

10. Opening words in caps or in small 
caps. 

11. Alternating paragraphs in different 
type: bold face, or italics, or in different 
type family altogether. 


gs 12. Emphasis within paragraph, such 
as bold face, italics, or small caps. Go easy 
on the use of full size caps as they mar 
the appearance of text copy. 

13. Zig-zag margins. Such copy should 
be leaded. The zig-zag margins may be 
at left, or right, or both sides. 

14. Thumb-nail illustrations—halftone 
or line. 

15. Thumb-nail standup illustration at 
start of copy block. 

16. Change of line measure. If you are 
running copy wide measure, switch occa- 
sionally to two-column makeup. 

17. Material in box. Preferably not over 
two to a page and keep the boxes well 
separated. 

18. Reverse plate. The emphasis is 
strong, so use the device sparingly. 

‘ 19. Overprinting screened tint block— 
or, if color is available, overprinting color 
tint block. 

20. Occasional ornamental dashes—such 
as asterisks, Bodoni dash, Forum hyphens, 
or lightface dingbats. 


Judging the Employe Publication 


By Robert Newcomb and Marg Sammons 


The Hawaii Plantation Industrial Edi- 
tors Assn. has just held a contest to de- 
termine the best publications in the is- 
lands. The publication ‘“Kekamana” of 
Kekaha Sugar Co., which is a modern, 
eye-filling periodical, walked off with first 
prize, but “The Kahukuan” of the Ka- 
huku Plantation, a modest little mimeo- 
graphed job, came in second, only two 
percentage points behind. 

Now, the foregoing statements of fact 
probably represent news to those in com- 
munications who didn’t know that (a) 
Hawaii had an editors’ association, and 
(b) the association had held a contest. 

The truth is that it was an extremely 
good contest and, for the first time, really 
intelligent ground rules have been laid 
down for jousts in the field of industrial 
editing. To Roy J. Leffingwell, direc- 
tor of public relations for the Hawaiian 
Sugar Planters’ Assn., goes the credit for 
finding a solution to judging the job the 
editor is doing, rather than the work the 
printer is doing. The Leffingwell formula 
fits the industrial editing craft well, but 
it would seem possible to apply its princi- 
ples to magazine contests of other types. 

There are five purposes outlined in the 
Hawaii contest upon which the awards 
were based. Here they are, and not one of 


them has anything to do with the amount 
of money the publisher spends on the 
journal: 

1. To explain company policies and ac- 
tions fully, reasonably and repeatedly (35 
points). 

2. To be informative and readable (35 
points). 

3. To build the employe’s pride in his 
job (10 points). 

4. To promote and encourage good com- 
munity relations (10 points). 

5. To apply a local slant to sugar indus- 
try news (10 points). 

Judges were specially instructed not to 
pay any attention to the process by which 
the publication was produced. This gave 
encouragement to the editor of a small 
sheet turned out on an office duplicating 
machine after everybody else had gone to 
the beach for a swim. 


8 In stateside contests among the people 
of communication-—both those in indus- 
trial and public relations—there has been 
a sorry tendency to look with favor upon 
the spawn of the fattest budget. This has 
worked a hardship upon the individual 
who must virtually hand-letter his own 
product; as the years pass, he becomes 
less and less inflamed by the possibility 
of walking off with the grand prize. He 


extent of farming fron the air reveals 
some surprising totals. A million miles 
is a long way, even by air. However, in 
the past year, more than 35 million 
miles have been flown over U. S. farm 


department offers an explanation. we 
think we are working harder, and try 
to banish the thought with coffee 


few cotten, 
high in yarn strength. we are indebted 
to the Arizona Hopi Indians. The fibes 
is a cross between Hopi. formerly grown 
by the tribes of the same name. and the 
well-known commercial variety, Acala 


greater than rain-grown cotton andreg 
ular mix, giving it considerable promine 
for processing at all lower yarn counts 


Your sheviders hurt? 
If so, and the condition lasts, it does 
Uttle credit to your personality. Any 
how, that's the theory of at least one 


land to seed grain. combat weeds and 
insects, to spread fertilizer, ight frost 
damage in orchards, and to clear brush. 
This year more than 6,000 fliers will 
bomb the rural landscape with ap- 
proximately 175,000 tons of chemicals 
aimed at destruction of insect pests anc 
plant diseases which take a huge bite 
out of annual farm income and destroy 
food that the world needs. 


My SHOU DERS 


= WuRT, 100 - 


PERIARTURITIC 


Trector veive troubles 
are the subject of special study now go- 
ing on at the Ilinois Experiment Sta- 
tion and USDA's Northern Research 
laboratory in Peoria, Dlinois. Difficul- 
ties with tractor valves, says USDA, 
“have been on the increase.” 


orthopedic expert. Chronic shoulder 
pains, he told a recent session of the 
American Medical Society, are often 
suffered by people with dull and back 
ward personalities Such persons react 
to pain in an exaggerated way, but 
won't do much about it themselves, he 
explained, They would rather be mas 
saged than take exercise. Technical 


An coon of coftes, 
cnough to launch a thousand ships, is 
drunk by Americans every year. As a 
matter of fact, Uncle Sam drinks more 
of the brew than is consumed by the 
rest of the world, a total of 15 billion 


ever before was there pine such as this! Never before 
was there such a finish, deep and mellow as clear, 
warm amber! Every piece reflects the genius of the great 


in your den 
They're “best buys” at fine stores everywhere 
Double-faced tweed and wool fabric is Monte Sane and 
Pruzan’s choice for their purple three-piece travel ensemble 


The full coat tops a narrow skirt and jersey blouse 
Olga Tritt jewelry. John Frederics hat and gloves 


@ JUST a quarter of a century ago, when all the trees 
were green, | was one of twelve poor bul earnest young 
men who recently taught or taken the John+ 
Erskine-inspired Columbia College course in General 


swantreo Yer... . We don't know « 
coon hound from « college prof, but 
we think Mr. Burrus is cute! 
JoROTHY GALLAGHER 
Mt. St. Clare College 
Clinton, lowa 


Congratulations on your excetient 
article Tuk Cask ror Frownar Ke 
tine iby Henry F. and Katharine 
Pringle, July 19) It wae well-written 
informative, and a« tribute to your 


Its yarn strength is about one-third 


Bit breaks down almost evenly be 


name for this particular ache in the ff 


18th Century master-designers, perfectly proportioned, 
delicately detailed. In your living room, in your dining room, 
Brandt's new Anniversary Pine is right at home. 
Use them with either traditional mahogany or modern pieces. 


Fashion tditer Tent Rebin took im 
the Kiviera and Lishon. Kager 
Angell visited Home and Peri-. 
Harry Nickles covered the Chesa- 
peoke Hay area. Al Hine(see Page 51) 
drove across the country and alo 
had « fortnight at the Greenbrier 
us Beat Virginia. 


PRACTICING OUR PREACHING 


This issue seemed to be the tome 
for a look at travel in our own offer, 
so we have been wandering around, 
pencil and pad im hand, quizzing 
editors and office boys, secretaries 
and researchers on ground covered 
during the past year, [t's unpossible 
to hx the exact mileage but we came 
up with some 250,000 miles traveled 
by Howvay personnel, a tgure the 
more remarkable, we think, because 


BUSMAN'S HOLIDAYS 


4 the above are understandable 
magrations teed in with the workings of 
the magacine The natural assumption, 
after noting them, would be that 
HOLIDAY editors, left to their own de- 
tices, curt up with an old copy of Film 
bun on thetr living-room couches, Hat 
past can’t so, Our editors vacations 
are basman’s holidays, Thus, Harry 
Sons, Jim Cerruti and Ruth Mave, 
Mr. Patrick's secretary, took in Karope 
on thar own, Dick Field drove to 
Hlonda, and to the shore every week 
tween travel for the magazine and on —end—a summer staple for many other 
vacation, HOLIDAY staffers, Loring Dowst was 

The biggest traveler turned out, another Flonda fan; he also guces 
uitably enough, to be Editor Ted nonworking hours by flying smull 
Patrick. For him, chalk up two try» Muhala Ettinger took a trip te 


Hanes 


have found that these two Victor compounds 
are the most effective builders for their 


products. 


POWERFUL PEPTIZERS 
Victor polyphosphates give these advantages 
They are powerful peptizing and dispersion 


The unique ies of these two Victor 
polyphosphates have made them useful as 


water softeners, as dispersants for special 


do without distress or without detectable signs of 
cardiac failure seems to be an accurate indication 
of his functional classification 


A, encouraging report has been 
made recently of an experiment at the Altro Work 
shops concerning the rehabilitation of the cardiac 
Though the group observed was small the observa 
tions indicate that ordinary occupation which does 


Ss 52 eight years before 
In 1 Lincoln was elected 
president, Tothurst Machine Works was founded 
in Troy, N. Y. Judged by today's standards, early 
centrifugals were crudely constructed and excessive 
vibration was a serious problem. When our cata 
log for 1885 described the new Tolhurst Self 
Balancing Centrifugal as one “which will mot 
jar the building,” Ls development was hailed as 


TYPE BREAKERS—When copy gets long, freshen it up with one of these variations. 


figures he hasn’t a chance. 

Among the published products of the 
little companies there are many, many 
gems. They may untrained 


come from 


The Eye and Ear Department... 


hands, but they often come from warm 
and busy hearts. Perhaps publicist Lef- 
fingwell has encouraged more people than 
he knows. 


TV at the Crossroads 


If you should ever get to 
about the future of 


country, you might 


wondering 
television in this 
just for the hell of 
it—look up an article in the “BBC 
Quarterly” for autumn, 1952, entitled 
“American Television at the Crossroads.” 
This cheerful little piece was written by a 
Bernard B. Smith, who is described in a 
footnote as American 
law who has specialized in the study of 
television in the United States.” 


“an counselor-at- 


e Mr. Smith starts by painting a bleak 
picture for educational television. Fore- 
casting “at least 1,000 and possibly 1,500 
or more stations” within ten years, he sees 
no hope for the 10% of the 2,000 potential 
television stations which the FTC has 
specifically reserved for the exclusive use 
of educational institutions. Reason: the 
FTC has ruled that these stations must be 


profitless, non-commercial operations and, 
with most of our institutions of higher 
learning, in Mr. Smith’s words, “veering 
close to the edge of bankruptey,” how are 


they going to be paid for and maintained? 


8 Commercial television is going to havea 
rough time of it, too. With only 109 sta- 
tions, advertisers originally sponsoring 
full hour programs have been cutting them 
to a half hour—because of the cost—-and 
many are going to 15 minutes a week in- 
stead of a half hour every two weeks to 
obtain still further economy without sac- 
rificing continuity of impression. What 
will happen when there are 500 stations- 
and ultimately 1,500? Costs will go still 
higher and, because of several stations in 
every area, the size of the audience will 
dwindle. 

Mr. Smith asks his readers to consider 
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the case of Richmond, Va. Currently the 
sole television station operating in Rich- 
mond, WTVR-TV charges $600 an hour 
during the premium time period of 6 to 
1l p. m. Total number of homes in the 
listening area is 160,500. Of these, 
140,540 have radios and 127,000, TV sets. 
Assuming that all radio listeners become 
TV viewers, WTVR-TV before long will 
be dividing a television audience only 
10% larger than it is now, with two other 
stations. Right now, says Mr. Smith, in 
single station cities, viewers look at what- 
ever is offered them. When they have 
the opportunity to choose among three 
stations, they will inevitably tune to the 
program they find most entertaining. 

This Mr. Smith calls to the attention 
of the sponsors of commercial television in 
Great Britain. They “might well con- 
sider,” he warns, “what is being sur- 
rendered when monopoly in British tele- 
vision ends; for with it inevitably must 
go the opportunity to take advantage of 
the habit of most television viewers to 
watch the one program offered, if none 
other is available—and make these pro- 
grams not only interesting, but in the in- 
terest of the people.” The italics are ours 
—not Mr. Smith’s. The suggestion seems 
slightly socialistic, too—not the consid- 


ered conclusion of an American counselor- 
at-law. 

A number of Mr. Smith’s prognostica- 
tions merit study. What he seems to over- 
look, however, is that the American com- 
petitive system eventually brings about its 
own corrections. It is quite possible the 
existence of 1,500 TV stations will force 
costs down rather than raise them. It is 
also possible that the majority of adver- 
fisers will concentrate on fewer but more 
productive markets. As for the TV view- 
ers—why shouldn’t they be given a selec- 
tion of programs? 

Mr. Smith thinks this is bad. “For the 
greater part,” he says in his peroration, 
“television, I am afraid, will continue to 
minister to a public passively, silently, 


‘nightly viewing escapist fantasy, crime, 


vaudeville, and guessing games, for neith- 
er the advertiser nor the commercial tele- 
vision station operator can afford to sup- 
port anything better. American television 
is at the crossroads—and from present 
indications no one is going to prevent it 
from taking the wrong road.” 

If the determination of the right road 
should be in the hands of someone like 
Mr. Smith, let him take the right road; 
we'll take the wrong road, and we’ll have 
better television before him. 


The Lasker Story...As He Told It 


XXVI 
Exceptions to the Merchandising Rule 


In last week’s instalment Mr. Lasker pointed out the value, to the agency 
executive, of experience—knowledge of certainties on which to base, of 
which should influence, decisions. In this final instalment of the steno- 
graphic notes of a talk he made to the Lord & Thomas staff in 1925, he is 
impressed by another statement on wild promises of inerchandising service. 


Now, that is the kind of gospel I want to 
preach, that is the kind of service we are 
going to give, and in a common sense way 
we know the limitations on advertising. 
There come times when an advertiser 
must not put on pressure, and we ought to 
tell him. There come other times when he 
ought to spend more, and we ought to 
have the courage to tell him. 

But, above all, we must agree on one 
platform, we must agree on one viewpoint, 
we must agree on one gospel. Agreeing on 
that gospel, we must be consumed with a 
fire of energy and enthusiasm to spread it, 
not only for our own profit, but for service 
to our art and to our profession. And as 
we spread it, our line will grow and we 
will grow and the work will become fun 
and we will be able to do it with the fury 
that fun in work brings; and we will have 
a greater and a finer institution and each 
one of us_ will be greater and finer, 
and it is in that movement that I ask you 
to join and dedicate yourselves. . . 

* od + 

After I covered all this with you I 
came back and ran right into a problem 
in the case of two of our biggest clients. 
One wanted us to send a battery of men 
out among agents of theirs to study some- 
thing, in which case they were absolutely 
right, because they wanted to get out of 
their dealers certain comments about 
themselves that the dealer would not free- 
ly give to their own representatives. The 
only connection they had to turn to was 
their agency, and it is necessary in their 
line more or less to keep people out like 
that all the time. I am speaking of the 
Studebaker Corp. 

So you see there is no case I can bring 
up, no dogma I can lay down, that doesn’t 
have exceptions, because right now I have 
brought to my mind the case of an excep- 
tion within the last week and where I am 
in agreement with them, that in this ex- 
traordinary case you have to go out. That 
is a line sold to one dealer in a neighbor- 
hood, in a big way. But we couldn’t go 
out and make that investigation for the 


‘Studebaker Corp., or in any event do 


them any benefit, unless we were their 
authorized agents. 


s Let us say we were going to them and 
wanted their business and we said, “We 
will make an investigation.” If we made 
it among their dealers, they wouldn’t tell 
us the things that are on their minds. But 
if we go as Lord & Thomas Co., co-work- 
ers of theirs, they will open up on us on 
stuff that they really hope will seep 
through to the factory through us that 
they wouldn’t tell the factory direct. So 
you see right now, if you handle this dog- 
matically and haven’t the intelligence to 
put common sense into the case where 
there should be an exception, we are go- 
ing to be pulled down. And when you are 
talking to someone you can tell them of 
an exception like that. 

I hadn’t been back three days until the 
Quaker Oats people told me they wanted 
me to put on men to study food values, 
because they wanted an outside viewpoint. 
There was another case—two exceptions 
within the first week—exceptions that I 
grant and concede, and that if we have 
new clients and they need it, we should 
do for them. What I am fighting is this 
principle that everything has to be inves- 
tigated and researched all the time and 
very day, in every way. That is the es- 
sence of it. . 

What I am trying to do is give a view- 
point that I know is sound, but I am not 
dogmatically telling anyone always to 
use that viewpoint. For instance, suppose 
I say of a group of women, “Those are 
very homely women. Be careful how you 
dress those women.” I don’t expect my 
assistant to go and say, “We are making 
this kind of dresses because you are 
homely women.” 

Mr. Hartman: you have done the one 
thing that has been absolutely necessary 
in Lord & Thomas and that is to have a 
policy to work towards. 

Pres. Lasker: This is a goal towards 
which we are working, not a goal which 


Advertising Age, January 5, 1953 


The Creative Man’‘s Corner... 


bargain. 


managed companies. 


same effect. 


Company Representatives 


In our opinion, there is a great deal to be said for orderliness in layout and 
simplicity in typography—aside from the more thorough reading of the mes- 
sage which Starch has demonstrated it brings. 

For one thing, an advertisement is very really a representative of the 
company whose signature it carries—just as a salesman of that company is 
its representative. The sales manager knows, and the president knows, that 
neatness in appearance is vital to the first impression a salesman makes, before 
he has a chance to open his mouth. But the sales manager, the president and 
even the advertising manager do not always apply the same rule to the ad- 
vertising they approve. If they did, in our opinion, their company’s advertising 
would do not only a better selling job but a good public relations job in the 


Consider the American Machine & Foundry Co.’s ad and Inland Steel’s 
ad in contrast to those of Norfolk & Western, Reichhold and Victor. Consider 
them solely in terms of initial impression. Seems to us. their orderliness, their 
simplicity, their use of two instead of a whole mess of type faces, their even 
instead of uneven text pattern, imparts a general feeling that these are nice 
people to deal with, have clear instead of cluttered minds, are well-run, well- 


This is not to imply that the other companies aren’t. It has to do only with 
the initial impression given by the over-all appearance of the ads. It’s like 
walking into a tidy house instead of one where confusion reigns. The owners 
of the latter may turn out to be, when you get to know them, people of more 
means, better education and wider contacts. But the initial impression wasn’t 
good—and might even have tended to dissuade you from getting to know 
them better. We insist that an advertisement’s appearance can have the 


we have achieved, and with many clients 


in the house we still have to work to 


achievement, and with many prospects 
we cannot let them know what we are 
working to achieve. 

Mr. Hartman: The greatest advertising 
that you are doing is the advertising of 
your own organization. 

Pres. Lasker: Do you think this adver- 
tising is too strong? 

Mr. Hartman: No, you have balanced it 
up very well; when you make one claim 
you make a counterclaim, so you are not 
saying anything that I have been able to 
find that can possibly harm you or harm 
your representative. 

Pres. Lasker: I don’t want anybody 
here to get the wrong notion, but asI say, 
some of the greatest merchandising takes 
you only a second to know. 

Mr. Hartman: Take that tax-free idea; 
we didn’t have to find out if the public 
would be interested in it. 

Pres. Lasker: Teli them about that, will 
you, in just a few words. 

Mr. Hartman: Lucky Strikes was sim- 
ply a matter of dignified sampling. The 
cigaret business has always been built up 
from sampling. We conceived the idea of 
sampling them and dignifying it and get- 
ting a fair part of the money back. We 
simply came out and tried it out in ten or 
fifteen towns, the tax-free proposition. 
That was more than two years ago and 


the Lucky Strike business has proved that 
it has been the soundest method that has 
ever been attempted in sampling. The 
average increase in the cigaret business 
this year has been 7%, while the increase 
in the Lucky Strike business has been five 
times that large, and last year proportion- 
ately so. 


@ Pres. Lasker: Mr. Cole just hands me 
a Calkins & Holden advertisement from 
the April 2 issue of Printers’ Ink. They 
just lost the Gold Medal flour advertis- 
ing to Blackett because Blackett promised 
all kinds of merchandising aid, and I 
think this was on their mind: 
7” * * 
“Calkins & Holden Wish 
“to Restate Their Case 
“Specialists in Consumer Advertising 


“Through the years, and especially 
through the past ten years, we have 
watched, with increasing anxiety and con- 
cern, the competitive activities of adver- 
tising agencies. 

“With the compensation fixed by the 
commission basis, the service rendered 
has varied in its degree of efficiency by 
such inequalities of talent and ability as 
must of necessity be found when one 
agency is compared with another. 

“Since both advertiser and agent recog- 
nize this fact—this palpable fact—and 
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Advertising Age, January 5, 1953 


since it is impossible to find a yardstick 
by which to measure talent and since with 
whatever degree of talent employed the 
result of an advertising campaign cannot 
be predetermined, the advertiser who is 
selecting an agency is left in a quandary. 

“The enterprising agent, wishing to out- 
bid his competitors, has promised more 
and ever more service and kinds of ser- 
vice. In other words, quality of service 
being too intangible a thing to demon- 
strate in a solicitation, the agent talked 
quantity, and as fast as his quantity of 
service was met by his competitors he 
added more—much more than it was pos- 
sible to fulfill, however zealous he may 
have been or honest his intentions. 

“The significant thing to us was the fact 
that while the compensation was deter- 
mined by the commission, the amount, de- 
gree and kinds of service offered has 
never adequately been defined. But the 
most significant fact is that some agencies 
are better than others and that is a fact 
that will hold far into the dim reaches of 
time. 

“We say we watched these increasing 
activities with anxiety and concern be- 
cause in the dust and turmoil created by 
them we feared that the primary function 
of an agency which is, always has been, 
and always will be, the taking of an ad- 
vertiser’s case to the great court of the 
ultimate consumer and winning a verdict 
in his favor, might be minimized in the 
advertiser’s eyes. 

“And we fear it has been. More—we 
have a deep-rooted conviction that it has 
been and we therefore believe that unless 
the advertiser’s vision be restored to a 
state of clarity the return on his advertis- 
ing investment will be minimized too. 

“It is our belief that every manufac- 
turer who has reached the point of be- 
coming a national advertiser knows his 
trade and what must be done to get his 
goods into a retail store. 

“It is our belief, based upon long exper- 
ience, that we know how to get them out.” 

* * * 


I wish one of you would get in touch 
with Calkins & Holden. I almost have a 
notion to reprint this advertisement at 
Lord & Thomas’ expense and say we re- 
print this, published by Calkins & Holden. 
I say “almost.” 

Now, as more get to talking this, if we 
pioneer we will get the benefits. I have no 
doubt that Calkins & Holden may have 
gotten the courage to do this from our ad- 
vertising, but I know the circumstance that 
made them cooperate. Others will come 
to it. We have got them all talking sales- 
manship in print and reason-why. We can 
get them back to sanity, because the 
agent is more worthy of his hire than he 
dreams, and he will find that he will 
make more money, too, because he will be 
squandering less of it, and he will have 
more time for solitude, which is the only 
way in which we get thought, and thought 
is the only thing that lets us really apply 
this experience. I am glad to see this. 

Mr. Cole: Well, I just feel with Mr. O’ 
Dea and Mr. Hartman that the principles 
that you have laid down are entirely 
sound. They are dangerous, however, if 
not properly used. A boy isin perfect safe- 
ty with a pop gun—and I am not likening 
what we have here to a pop gun—but now 
we are giving him a high powered rifle, 
and if he is not careful he is likely to kill 
somebody. 

Pres. Lasker: There will be some cases 
where none of this should be used, but 
what I don’t want used, Mr. Cole, are the 
false promises. 

Mr. Cole: You have talked to Mr. Hart- 
man and myself and you have told us 
what not to do and what not to use. The 
only thing that ever enters the consider- 
ation of any advertiser to any marked ex- 
tent is his own particular business and 
unless we can go to him with an intelli- 
gent opinion of his own business, there is 
no use in going to him and talking this. 
That is the fundamental on which we 
have always got to get in the door. 

Pres. Lasker: I am very glad to have 


you bring that up. That was going to be 
the subject of my next meeting with you, 
but I am glad yeu bring it up. I had al- 
ready covered it with those I talked to 
here. I have talked to several of our sales- 
men privately to find out what they were 
saying, and I have said to them what you 
have injected into this meeting. I have 
said what I am going to give you in the 
meeting Saturday and Sunday, as a back- 
ground of what Lord & Thomas is and 
what it stands for. 


® That background must thread and color 
everything you do and say. That back- 
ground, much or little of it, you must use 
in your solicitation, so that when you 
make recommendations, the advertiser 
can see the philosophy behind the recom- 
mendations. But in no case can you go toa 
prospect unless you know something 
about his own line and are ready to talk 
to him about his line as well as our line. 
You must first talk to him about Lord & 
Thomas, so that he knows the philosophy 
behind the advice you give, but there is 
no sense ever in making a solicitation un- 
less you are then going to apply that 
philosophy to his business right on the 
spot. 

Mr. Cole: You might liken it to the doc- 
tor’s diploma hanging on the wall—the 
first talk that you give on Lord & Thomas. 


That provides the background and gives 


the authority for what you say. 

Pres. Lasker: I wouldn’t liken it to a 
diploma so much, but we can liken it to 
a good doctor. When you first come to see 
him he doesn’t go right into your case, he 
sits around and builds up confidence in 
himself in you. Then he finds out about 
you while he is building up sympathy 
from you to him, and understanding of 
himself in you. Then he diagnoses. That 
is what this is, the preliminary part, where 
we are building up confidence in the pa- 
tient in us and finding out the patient’s 
symptoms. Then we have to give them the 
diagnosis. 

Have you anything more to add? 

Mr. Cole: No; that covers my point en- 
tirely. 

Pres. Lasker: Do you feel happy and 
contented to participate in running the 
New York business on this policy? 

Mr. Cole: I certainly do. 

Pres. Lasker: You understand that 
while I say in some cases we are not to 
talk this to the advertiser, this is the pol- 
icy on which the service will be ren- 
dered. That none of you can change. That 
doesn’t mean that there are not excep- 
tions like the Studebaker case, where we 
do field work, but we do not make re- 
search a part of our service in all cases. It 
is an extraordinary thing that we have to 
use in extraordinary cases, not an ordi- 
nary thing. 


# But what I do give here as positive is 
that in all cases we must do merchandis- 
ing work, but it is the kind of merchan- 
dising work we talked about in connec- 
tion with Kotex and May Breath and 
Quaker Oats. There was merchandising. 
That is the type of merchandising without 
which you cannot make good copy. 

So don’t let’s get in the frame of mind 
that we are not merchandisers. A good 
advertising agent is one of the greatest 
merchandisers, but there are several types 
of merchandising, and he is only in the 
one type of merchandising. The other 
type he is a stranger to. That is what I am 
bringing out. 

Now, have you three gentlemen any- 
thing else that you want to say to the staff 
here? Has anybody on the staff here any 
questions that they want to ask of the 
New York men before they leave? Of 
course, you will have ample chance at 
another meeting in a couple of weeks. 
Then the Los Angeles man is coming on 
and I am going to have a meeting with 
you. I want this to seep into you and then 
we will have a reaction meeting. But have 
you any questions you want to ask them? 
Has anyone any questions they would 
like to bring up now, anything at all? 


The Story 
Studebaker Never Told 


Do You Know That Two Cars of Identical Quality May Show a Price Difference of $400 to $1200? 
That You Cannot Judge the Value of a Car By Its Price? That “Quality Car” No Longer Means 
“Expensive Car"?—and Why? Read This Before Paying $1,000 or More For Any Car. 


DEAR SIR 
What we say here, we've worked 12 years to of 


. which equal ours on this point. In our 


We subject Studebaker cars to 30,000 


1,000 inspections 
gain the right to say. If you're considering buying Light-Sex, for instance, we put more Timken bear: which require 1,200 mer That's why so few 


+ car, now or later, we heheve that we can in ings than are used in any competitive car within 


terest you $1. s00 of its price. 


are necessary on a Studebaker. 
All told over 70,000 machine and hand epera- 


We machine all surfaces of our crankshafts. We tions are performed in the manufacture of a Seude- 


each one 
Twelve years ago, we marked a goal. Then are one of the very few manufacturers, either in baker car. In so many operations, though 
started out to attain it. We heheved that quality Europe or America, willing to go to this expense. is but small, there is great opportunity for econo 


cars could he produced on a quantity hasts 


mies and savings 


and a new era in value thus established 
We knew that quantity production to 


We upholster our closed models in the 
finest Chase Mohair. Cotton or ordinary 


cut costs was simple arithmetic. That if Our Profit 8% wool or a combination of both would en- 
we spent $29 per car for engineering on able us to reduce our price $100 to $140 
4 20,000 production, for example, we The rest you save car. But we would thus sacrifice 


could reduce it to approximately one 
exghth on 140,000 production 


TUDEBAKER builds and sells 150,000 care yearly ~ 
the world’s largest quality cer production 


baker quality and tation. In our 
. open models, we use leather. Were 


We knew that by actually manufac 
turing great quantities of lity cars, we 
could avend paying a to 7$ to 100 price of @ Studebaker 


makers of major parts. The average profit on all St 


We felt that in countless other ways 
great savings could be thus 4 png 
realized that all fine cars were much alike, 
except in price. That the difference did Pag i > nag hny 
not come in quality of materials or work 
manship, but im production costs. For all 
selling prices must be based on manufac 
turing costs 


sales, = $13 per car per 


We have never told this part of 
Studebaker policy before. It is a funda- 


reasonably be 

730,000 have been 

average cost for repair parts, as shown by ectual 
year 


we willing to use imitation we could cut 
the $25 from the price. 

We cup oy an wh ony refine 
ments. We include extras that cost hun- 
dreds of dollars. 

These costs cre heavy. But we divide 
‘The them, remember, 2mong 140,000 cars 
pert That's the only reason we can do it. 


feature For Studebaker S- A:*:> 


mental of our business. The reason, we 
beheve, that we are today the world’s 
largest producer of quality cars 


What we did 


We spent milhons for plant and equipment to 
reduce manufacturing costs — $38,000,000 in the last | STea™ of —e 
+ years. Widespread savings have been effected perlative workmanship 


that we think is worth it 


It costs us less te manufacture. So we can sell 
for less. That's the substance of our story. We 
reach to the top for everything that goes into a 
Studebaker. We know no limit in gaining greater 
quality 

All Studebaker models are equipped with Timken 
hearings. There are few cars in America, regardless 


We pay top wages, plus a bonus, to attract the 
labor. The 


It costs us $600,000 a year to do it. But it results of Studebaker. No other the 
in a smoothness of power, in a lack of vibration to inspire him. 


There is no finer 
Studebaker builds a fine car— we know how to 
benus for su build no other. Hence, we make the broad state 
ment: There us no finer car than Seudebaker 
Before you buy see what Scudebaker offers 
In ror9 the public paid over $80,000,000 for 
bakers; in 1930 over $100,000,000. In 1931 

over $120,000,000. In 1922, $194,000,000. In 1985 
$201 000,000. 

Every year the world turns more and more to 
Studebaker. 


STUDEBAKER LIOHT.SIX SEDAN 


MODELS AND PRICES —/. 0. b. U. S. factories. 
LIGHT-SIX SPECIAL-SIX BIG-SIX 
Pus tin WR NP ‘Poe (hin WOR Oh P hae thin We wm PF. 
Touring sioes | T $1425 | Tourtng si780 
MR er db mn 
Soden 14688 | Soden 1906 | Bede : 30as 
Pret them ve hangs wuhons nenwe 
STUDEBAKER 
Detroit, Mich. South Bend, Ind. Walkerville, Canade 
THE WORLD'S LARGEST PRODUCER OF QUALITY AUTOMOBILES 


LOW PRICE AND PROFIT—A Saturday Evening Post page for Studebaker published in 1924, 
which sells hard on extra quality at low cost because Studebaker has the production 
know-how. Note the f.o.b. prices quoted in the box at the bottom of the ad. 
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The meeting stands adjourned. 

Final adjournment was taken at 12 o’- 
clock noon, Sunday, April 5, 1925. 

This is the final instalment of 26 cover- 


ing the story of Albert D. Lasker, taken 
from a stenographic report of a six-hour 
“speech” he made to the Lord & Thomas 
staff. 


Mail Order and Direct Mail Clinic... 


Talent Check-List 
for a Mail Order Department 


By Whitt Northmcre Schultz 

Two prosperous mail order merchan- 
disers said recently, “A knowledge of pub- 
licity and advertising makes for success 
in the mail order field. . .” 

I agree-—but many more talents are 
needed, in my opinion. 

Certainly you need to know how to pub- 
licize and advertise your products. 
(There’s a_ substantial difference be- 
tween these two promotional elements, 
by the way, and they’re often overlooked 
by newcomers.) But any good advertis- 
ing firm, grounded in mail order funda- 
mentals, can promote those products with 
positive news and reader values. 

However, the knowledge of what kind of 
merchandise will sell, in my opinion, is 
the No. 1 asset the mail order merchan- 
diser must have. Without this knowledge, 
chances for success are slight. With the 
ability to select items, success follows— 
sometimes over night. 


s Our experience proves that products 
for the home sell well. Housewares, for 
example, are good year-’round profit 
makers when featured editorially, or in 
ad columns of tested media which are 
read and respected by homemakers. Pro- 


ducts like pin-up lamps, sack racks, spec- 
ial cream whippers, unique can openers, 
garlic presses, planters, closet accessories, 
plant guards, etc.—these are tested sell- 
ers. 

Generally speaking, items that make 
for finer, easier and better living usually 
sell exceptionally well by mail when 
presented to the right audience. 

Another asset every good mail order 
man needs, it seems to me, is the con- 
scientious desire to please his customer— 
almost at all cost. Excellent customer re- 
lations go with success in this field. Those 
colleagues of mine who treat their cus- 
tomers best are always the sales leaders. 

You can’t be too vigilant in serving 
people who, in good faith, send you 
money for a product they haven’t seen, 
a product which might reach them bro- 
ken, defective or unsatisfactory in some 
other way. 

So, it seems to me, the person selected 
to head up a mail order department 
should have these qualifications: 

1. A firm grasp on human nature, a 
knowledge ef what people want and buy 
most—and keep—by mail. 

2. A strong desire and sincere willing- 
ness to serve the customer by giving him 


ee SS Hn eee aS De ce eee A tate ee ae OY ee es oa: TVS he pe ae cP ae Oe = 6 a Be Ps ee ee Pe ee. eS ee ee Ae eee a, ee aed ee 8? Sel oe Sad a) are te ae Be wa fae “-; a ‘aan ieee (ie a Ss ip » .- QF * + = — 
Shei asie yp eae ae > eg Oa el i ab es es aaa ts, 1 lee We cite! STi ion sea OMAR SE tS ah Sra mete (Kt Sai aaiie 2 os ee ay aa Ae SSS! TR TANS See Be, Sa a Mao gc ME Sat at ee OS SEE gee em INE yn ARN ae gl Sh sw ie eM A GAN MR oR eel tee Rey ree ie gat rs ee ke MT eg 
a hie. OP? eer: ae ER ks Pal cope wea Rape eS 5 cae jo POR 2 egy ee an grees ot Les een Re ek EeS lon a cere eM gcc Ba EN Be wet apa, gas Peer sg ater? © Aa ae Thiel ateeet 5 MRS a Piscauscanen SY cu ck Rarmenicer <i A ene ae a a ace Su i 
Ane ee elias Cabal ya dinitrate alas HES tay gaa te Bat oe ei Ree es ae oe ge wtb ea OR Res arg 1A Re eal eae? 7%: tke ace Wy al oR Rie Se sae ook rR en Ge re eee ee Ere se Be a ot tee Ee Pe ae yee S 
RRS Sig, Fae at Saat tes Pao ae NOR aaa Ons ee lah gee RRA AT ogee eS OL LON tate hg Penang ce Cea iG Metres are Aerie ffs WM Menge y's be OMe t-te ee Mone BREE Og, oot Cth Be 
a eee kee ee a Diyas AF etme See Logue Retreat oe Mg a ge Rg RN ie hag. RRO © RRR o's Re NO” oe iad ae <a oe ae Ie ee 
a cg ea se eg Sn ails: Sinica eke ee aie ws. iegeeee Lois ; ee ep ciheckel eer: a pserehaea ‘ Sane — Posies Mente cd ee a, o Wwanen ese meh. Ae ‘ cath, ai i Cer 
eg, Rs . shia Re. gee ee OF kale aoe Se er “adowew¢ ae ere 6 eg OE vie) ee Bhd gti — fs ipa a a Wier: - a: : go "cee iw 3 re ty Stor. ab Wey teed pea ie 
ita ear. cit ah pes Sa ay 8 BOA,” ee. hia eee alder: ety ae i Ocoee ars Ps ip ae Wie Wee SEA ge oS amet Saiite tae ialt.? <= jihees Pais aie > aL ta i See ie rer alas eis Rae 
Fa ape oe = gg a Ree a » ee a eee |: aepeerne ST enti ie ele a oe ae eRe ees ge a pea ome MR Lae > De peal es eaters coe pe AE ae he ee ee a oe 
cine fe a cuir oe Uae ee em Me yo R BNR. 4 Cagle scat 2 ca pee ee ates Ee ei. 2a mire) soe Sige 3 pe. By a ee a rae a a NR ae RR Be Fe tas NR then ie aR ime On eg enna Tg E ST waaay oe a gee i) eee 
ae os 1 7 aR ae a en ce cat Bc ae <r iM Mea Pc SR alee ry ® NU tiga ee on eee ee ae De ee ees ee Bo okie ieee Sele cs ee eA ee ee - RiP Re) eo ae 
PO ah at a aang age (SSRN SoS os Set 5 a oA Mg aa ee re ee a a te) Ne ys eae > Piatt seo Bae: i neat See ce tg 8 Uo caeeetmis: Tir "a eR Se EC er noe Bs aie ae BY wage uae 
ae ey See Fa a eee et can 2 ae Birch ae oie ae es ee Die ctapaae > hate Pere 4), weer al Scie Cite a sage pata Senge coer Cec uibagse 1 ace ae) Rina” Sah Bin ee a Sar ia Sieh, os eet shomaie | cg! 
= Tipp en ae Pee eeeer ene Rea. + Be ee gl eas <n | SR NR La aa. ig toe Be cies Be ee, Sea ae PA io os BARONE 65 IST SOG ial RR gras Cimeticee nein? ace Be epee the oes” GORA TCS eh 
j . 1 y ? * ss @ ee WG Ce (Moa, 08 AO RT SS ee inept te ABS . ee eis 5%: 5 ’ ; 
' - . . oe Heart my Poorer ter te ne 2 h@ * ’ . © eee ’ eS ce ra a 
——— ; coment ; : aa 
-eaiae oe . 
~~ 
— ee | 
7 
a 
| 
| 
| = og ieee 
Ree Brn 
i nomically in tremendous volume Ps ees 
i nodest profit, Studebeker thus emt Myr ty ee 
i in care selling et twice and mor ee 
a a 
ee udebeker care sold in eee 
etail selling price. That's why ‘ a 
J udebaker is 20 low. You get iii talk 
ite a 
Ane ey 
sold $ sae. 
repe:r en) ae 
a aa a 
j contrasting ye ae 
highest q y quantity ay uta 
j We make Studebaker bodies in modern eer 
tradition of 72 years of fine coachmaking et 
No other body builder has the expernence ee 
Studebaker tradition 
Ts — , 
eit baled 
oe 
Wie. woe 
it aia 
“LAS 
ry pe 
—— ] pre 
‘ ms soe 
? i ‘ saee 
= = i 
EE Ean a - 
ae 
er 
Perea 
Fett ae te 
teria atin, 2 
ee 
Bet 
‘ ; Hd * 
Base 
ee aS 
Rt dacs 
ane oe 
Batts 
en te 
Mx es Se 
' " Strat 
Se i ete ete ee a ee 
ees 
-. Season 
Aiea 
eae 
ret 
ea 
. far a 
Suen 
ee 7 
hg 
ee ee 
se 5 
2 ee 
ete) 
ae 
og 
at eee 
ale wii 
ssayaue'S 
at eee 
as ates 
he oe 
- Ate 
Se 
n- ener: 
Fas Sa 
eo 
pa 
ne vee 
err 
es 
m. ee 
ey <—* 
ee 
s- a 
pe a 
ed a 
I ae. 
ei 
Os: 
ate. 
ay: 
ne 
n- 
r- 
it 
ee Ae 
ed = eee 
a: er th -4 
b ote ae 
y Bae ae 
as oar, 
ne ee 
arg 
pee 
_ ‘ Rte Tee 
g read 
nd Bl 
eee 
Reg 
’ (a ee 
‘ Slee Byte ee F ae eae: es Sere ~ i ®t % Yvan * aay ‘/ 3 * é ~ < Re that 
2 eis Gee eee - ar . et Me iE Ate oe g ‘ ce - z “ k 4 we ex ee ibe ee? ri f i oe a “ = = i ee Sal die) ey aOR aac VES ames S 
‘ ‘<a ge ee oe 4. 4 7 <a oF eS Ss He Rade é . % 7 | 2 x 4 2 7 2 + im ¥ 7 o ‘ x ji i # $ > ‘ ig a - kre Z es " ‘ ¥ “ Fi - Aire 2 wh 1 ia De ew 
. RR Ay ee pe Dre WON ke tie Pea ra a ee eck ae, neg 88. teen " . eee “ie oe} Ze 4 nl Supaee i ae om t e oe ¢ aa a = Sieh, Wong a Pas Sal ah gee se 
ee ok NEE Bee oe ee OS Fo Ee ect of dee es Ouse er ee eS ee Ree PP diay TINS lita: Tage ig Bt Sa Soi aRy See ee mes Seven, © § Mein Saad Sore a eo Te dee ere feo F s Ve ie ee 4 ae ey ee Ret ae ee gicay 2 eapeg Ne Vente agg he ere 
Pak rt i, aN Rn Nig Oe aoe Spine 0 Loire iat ne ier Oe ee Se alg, Deb hd Spates Wahid EM a poy Yet ay. Wee eam Loom a tae Tee : SRN Smo) Poe ek eet: BOhE Lance ahh eon iL Ag else iy Voc Oe i Se Ta at 2 Sa fas, eae Take eH 
: 3 b OT aan ae ae tas - 2 ee. Piet ow en ee mig 3 < x yi AS tes) oh he i a oe cate 4 oe ‘ oat hi Pi = ist ee Ys Malka, igi ae WI oe te fie sates i tas } ax suadagt Sees ane Sey iia ue Sates ‘oe mea? 
Sleek tag tg SRBANGL EL: aby UT NRE I Re ae ca or we Mm Boe neue ae gene 5 Aa ae ae ae ait ng TBE ad) Ce Sea Cah ace gd AOU Ba A ah Wisi ay a Cama nde oh oogenesis ra RU RRO i Lubin eA nce ME SoZ RUIN OL Oy Ze 2h es sara Sean 
SPUN THEY OR, Cavin igi Matte anaes seats SL ne ee REST A> ees hark LE Gia - nee tar cerns mney REA it ante ein ae von Gee Root PE aye ted es ee CN Pa 
> oat 3 ee Mirae me gee oe 9a wy Sew] es meas Obes ce Pires t % MES vane seire aM a ce SS as oe aie ee as min FES @ nit ee ive ae Pass “ee Seaeiet- eee ai} SE EE I NEY eae See PEACH i te gy ea, See aie Fe vate! ay Fear a a s a ageless vi < 6 toa cs 
Ce eer ra) te SS a. hon oe hours oe Ee PY an Fe * ee? a yg io a9 ha xo r A - J ~ et es “205 Ee wre ee : oo pals SESE fy oF a: Ce SS ae ony £5 Soe wt if a x ee er Bens CE Se Le ee Tae 
” ‘- x ee ag | yt 5 a... - » eds) SP ae eo i ra = Z Er. 4 4 ee ee ee, ng oe - 


40 


not just service, but de luxe service, and 
at all times, particularly during peak sea- 
sons. 

3. The ability to know when and how 
to bring items to the attention of shop- 
ping column editors for subsequent na- 
tional publicity. 

4. The technique of knowing when and 
where to advertise. Timing and successful 
results are closely allied, even more in 
mail order selling. 

5. The talent to persuade suppliers and 


Salesense in Advertising ... 


manufacturers to promptly deliver the 
products you are selling. The ability to 
expedite is indispensable. 

6. The talent to discover or create new 
and unusual merchandise often found in 
small factories or home workshops in 
out-of-the-way places. 

If you let these six qualifications guide 
you whe. starting a mail order business, 
or selecting a person to head up your 
mail order sales department, positive re- 
sults will follow. 


Copy Hits a New Low Asa Fearful Bore 


By James D. Woolf 
Advertising Consultant 

According to the measurements of Dr. 
Starch and other slide-rulers, the reader- 
ship ratings of printed advertising, taken 
by and large, are nothing to cheer about. 

There are a number of reasons for the 
consumer’s failure to 
gobble up eagerly even 
the costly prose of our 
allegedly talented 
pitchmen. The domi- 
nant reason, which em- 
braces all the others, is 
that much copy is a 
perfectly frightful bore. 

Bore, in the sense 
I use it here, is defined 
thus by Mr. Webster: 
“To weary by tedious iteration or by dull- 
ness; as, he bores with his perpetual 
puns.” Fitting, too, is monotony: “Same- 
ness or uniformity of tone or sound utter- 
ance, use, or continuity of one unvarying 
tone or sound.” 


ats 


James D. Woolf 


® Examined in the light of these defini- 
tions, a great deal of advertising copy, 
printed or spoken, is dull as dishwater. 
Consider, for example, the advertising of 
beer. The same claim of virtue (light, 
dry, mellow), couched in the same four 
or five tired words, is singsonged over and 
over again by nearly all beer advertisers. 
Following are 16 examples from my 
scrapbook. The quotations are either ex- 
cerpts from headlines or from key para- 
graphs in the copy. Not all of the italics 
are mine. 

GOEBEL: “The great Mello-ized beer.” 

STERLING: “Beer at its mellow best.” 

FORT PITT: “People like the smooth, 
mellow flavor, etc.” 

GRETZ: “Mellow goodness. . .full-bod- 
ied, etc.” 

BAVARIAN’S: “Full-bodied and mel- 
low.” 

WIELAND’S: “Smoothest beer in 100 
years. ..and lighter, too.” 

LUCKY LAGER: “Always smooth-tast- 
ing.” 

FOX HEAD 400: “The famous light— 
and dry—beer...Light in every way.” 

RUPPERT KNICKERBOCKER: “Extra 
light. . .Frosty-Dry.” 

CROWN PREMIUM: “New Dryness! 
New Lightness!” 

KRUEGER: “Extra Light, Dry...No 
Finer Beer at any price.” 

STROHW’S: “You'll Like Stroh’s—It’s 
Lighter!” 

RHEINGOLD: “Tastes as beer should 
taste.. .because it’s Extra Dry.” 

GUNTHER: “So light, so dry you can 
enjoy glass after glass.” 

BUCKEYE: “The old-time HEAVY 
beers are being replaced by new LIGHT 
beers, etc.” 

SCHAEFER: “Full-flavored beer that’s 
light and dry.” a 


® How can such stereotyped copy be any- 
thing but dreary and uninteresting? Can 
you think of a single reason why you, or 
anybody else, would have the slightest 


inclination to read this monotonous oft- 
told tale? Surely there must be something 
interesting that can be said about any 
given brand of good beer! The ancients 
were brewing beer before Christ, and I 
find in the literature on beer a wealth of 
fascinating background material. But let 
us pass this up and assume our theme 
must continue to be “the beer that is light, 
dry, and mellow.” Can it be that no fresh 
and novel expression of this theme is pos- 
sible? Is there no chance for the exercise 
of one’s imagination, no opportunity for 
originality, no challenge to one’s powers 
of wit and ingenuity? 

It is true that beer is not a specialty, 
that the good brands are about alike in 
flavor and quality, but should this fact 
yank down the shutters on the truly cre- 
ative mind? Corn flakes are pretty much 
a staple product, too, but this hurdle did 
not stop the Leo Burnett agency from 
coming up with a new and different ex- 
pression, completely cliche-free, of the 
theme that Kellogg’s Corn Flakes are de- 
licious and healthful. I refer to the cur- 
rent advertisements that are written by 
the kids and illustrated with their-child- 
ish but delightful drawings. Rare indeed 
is the beer campaign that departs so re- 
freshingly from the standard pattern. One 
exception is the current campaign for Bal- 
lantine’s ale. Here, too, the copy is writ- 
ten by the consumer, in this case such 
famous authors as Hemingway and Kel- 
land. 


® Beer copy is not alone in its slavish 
conformity to fearfully dull conventional 
patterns. I dwell on it as a matter of con- 
venience: I happen to have a fairly com- 
plete file of most of the beer advertising 
that ran during 1952. The advertising of 
dentifrices is equally wearisome, to me at 
least. So is the advertising of coffee, laun- 
dry soaps and detergents, cigarets, toilet 
soaps, creams and cosmetics in general. 
Almost without exception the copy of per- 
fumes chants the same old song of the 
siren sinfulness of their scents. I can think 
of no category of merchandise that offers 
tu the creative mind a richer opportunity 
for originality. 

I think it is often possible to find copy 
material of genuine reader interest in the 
reason-why a product delivers a desirable 
consumer benefit. Claude C. Hopkins cer- 
tainly departed completely from conven- 
tional dentifrice copy with his famous 
“Film—the robber” campaigns for Pep- 
sodent. Williams shaving cream provides 
us currently with a fine example of how 
to capture reader interest with a product 
fact. If the copywriter had clung to the 
conventional pattern, his headline would 
have been something like this: “Now! An 
Amazing New Gentleness in Shaving!” 
Thus he would have achieved dullness. 
But he didn’t do anything so banal. His 
headline—“In the gentle hands of shep- 
herds they found the clue to GENTLE 
SHAVING’”’—is a total divergence from 
the rubber-stamp headlines of rival 
brands. 

The fact is that the secret of capturing 


reader interest is to be found in the sheer 
artistry of the copywriter. Consider, for 
example, the problem of selling pears by 
mail. If the copywriter were to pattern 
his approach after the conventional style 
of so much current advertising, his head- 
lines would run along this line: “Revolu- 
tionary! The Most Amazing Pears This 
Side of Heaven!” Or perhaps after the 
manner of the Wieland’s beer headline: 
“Juiciest Pears in 100 Years—and Sweet- 
er, too!” And thus he would have achieved 
dullness. 


® But that isn’t the way G. Lynn Sumner 
did it for Harry and David Rosenberg, 
who operate orchards in Medford, Ore. 
The beaten track was not for him. His 
first magazine advertisement for Royal 
Riviera pears—“Imagine Harry and Me 
advertising our PEARS in Fortune!”— 
was tremendously successful and won the 
Advertising Awards medal as the best 
advertisement of 1936. 

That headline of Mr. Sumner’s, as well 
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as the copy that followed it, is an ex- 
ample of what I mean by sheer artistry. 
We see far too little of it in today’s ad- 
vertising pages, and hear and see too little 
of it over the air. Copycatism seems to be 
the fashion today among copywriters, and 
here we see the reason, I think, why so 
much of it is a bore. 


s It is not difficult, incidentally, to cap- 
ture momentary interest by fooling the 
reader with a teaser or blind headline. 
But what in the world is to be gained by 
camouflaging the subject of an advertise- 
ment? I am a strong believer in revealing 
at once what the copy is all about. Note 
that Mr. Sumner’s headline says “PEARS” 
in capital letters. Note, also, that the Bal- 
lantine ads plainly say “Ale,” and that 
the Williams headline emphasizes “Gentle 
Shaving” in big type. Trick headlines can 
have no purpose except that of deceiving 
the reader, and I regard them as confes- 
sions of creative weakness on the part of 
the writers who perpetrate them. 


By Clyde Bedell 


liberal employe policies. 


outfits on several past occasions. 


Looking At The Retail Ads 


Richman Brothers is a company for 
which I have had long time respect. I 
cannot remember when I first read the 
story of the Richman business—and its 


As a result of my good opinion of Rich- 
man’s I have sent or taken boys there for 


So solid has been that respect that when 


I saw pickets before their Chicago store, 
and read a Richman ad of union pressures 
at point of sale—in order to compel the 
factory to yield to the unions—I reacted 
favorably to the company, not the union. 


s Advertising in many cases tends to bol- 
ster and strengthen public opinion that 
is already favorable. Whoever believes in 
the basic soundness and integrity of a 
company tends to accept readily that 
which confirms his opinion. 

But if that is so, it is equally true that 
advertising can almost as quickly impair 
good will which has been extensively 
built up through the years. Bad advertis- 
ing is extremely costly to run—because it 
affects most, those people who have high 
opinions of you: It usually leaves indif- 
ferent, those who are already indifferent. 

So here comes a Richman Brothers ad 
with a big heading “England’s Finest.” 
Your eye drops down to the price and you 
read “$39.50” and you know that some 
sort of change has come over a company 
you believed to be one of integrity. You 
know that “England’s Finest” woolens 
cannot go into a suit at $39.50. 


gs If it occurs to you that perhaps through 
remarkable purchase they got some very 
fine values to put into suits at $39.50, the 
headline still is not honest. And the copy 
reveals nothing whatever of a_ special 
purchase or unusual opportunity. 

As a matter of fact the heading seems to 
be there by mistake. The two words are 
shouted at the top of the ad and then for- 
gotten. The best advertisers try to write a 
good headline—and then they immedi- 
ately enlarge upon it in copy. They don’t 
change the subject...and they don’t for- 


get it. Well—I’m sorry to be disillusioned. " 
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In Chicago, it takes 2 — 
to deliver your message! 


LOS ANGELES 


Sawyer-Ferguson-Walker Co. 
612 So. Flower St. 


BECAUSE .. . Chicago has outgrown the power of any single daily news- 
paper to reach even half of your city and suburban prospects. 

Today it takes two daily newspapers to reach a majority of the 
market—and for Most net unduplicated coverage, one of your two 


MUST be The Chicago SUN-TIMEs! 


fr, CHICAGO 


ee /SUN -TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


Idea suggested by DONALD B. BUCKLEY 
Van Sant, Dugdale & Company, inc. 
Baltimore, Maryland 


SAN FRANCISCO PHILADELPHIA MIAMI BEACH ATLANTA 


Sawyer-Ferguson-Walker Co. Sowyer-Ferguson-Walker Co. Hal Winter Company Sawyer-Ferguson-Walker Co. 


1213 Russ Bldg. Girard Trust Bldg., 1400 S. Penn Sq.- 9049 Emerson Ave. 821-822 William Oliver Bldg. 
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FOR ADVERTISERS 
OR AGENCIES 


WHAT SERVICE HAVE YOU 


—OR FOR PUBLISHERS? 


If you have a consistent service for 
companies in this field, then consistent 


Advertising Age’s classified 
section should be a worth while invest- 
ent for you. A number of our advertisers, 
with us for years, report a consistently satisfac- 
tory volume of inquiries. We suggest that you 
run an inexpensive test over the next few 
months and see what it will do for you. 


lines (maximum—two) 30 letters and 


Advertising Age, January 5, 


. THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


spaces per line; upper & lower case 40 


per line. Add two lines for bgx number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $12.75 per 


size and frequency, apply on display. 


; 
| column inch. Regular card discounts, 
j 
| 


HELP WANTED 


HELP WANTED 


| ADVERTISING ASSISTANT 
Advertising department of national prod- 
uct is looking for a young lady (or man) 
with some experience and a related edu- 
| cational background for position opening. 
Primary duty will be the production of a 
| trade newspaper directed toward those 
handling the product involved, gathering 
material from information available from 
sales organizations on how to sell the 
product and recent and new developments 
being made. Knowledge of advertising 
production desirable Writing ability es- 
sential. Secondary duties include pro- 


ducing other advertising necessary for 
consumers and institutional and industrial 
| advertising. Please submit complete re- 
ume including experience, education and 
| salary desired. Information will be kept 
confidential. 

Box 5488, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, IL. 

BARNARD 

A service for employers and applicants 
in the fields of advertising and publish- 
ing. Office and Professional. 
CEntral 6-3178 176 W. Adams Street 


Information for Advertisers 


No. 4541. How to Sell the Motor 

Transportation Market, 

Transportation Supply News of- 
fers a new brochure, “Market 
Pointers,” which will be of inter- 
est and value to all manufacturers 
serving any segment of the high- 
way carrier field with operating 
equipment, products or services; 
terminal equipment and supplies; 
shop equipment, materials and 
supplies; freight handling equip- 
ment, maintenance equipment and 
parts; office equipment and sup- 
plies, etc. Scores of ad reproduc- 
tions with the number of inquiries 
actually pulled serve as a good 
guide for copy approaches in this 
field. 


No. 4542. Detailed Analysis of the 
Footwear Business. 

“Footwear News Fact Book” is a 
searching new study offered -by 
Fairchild Publications, dealing 
with all phases of the footwear in- 


dustry—manufacturers’ product 
and sales data; manufacturers’ 
operations data; retail sales 


through all types of outlets; retail 
operating ratios and price trends; 
and brief media data. The study is 
designed as an aid to the formula- 
tion of advertising and merchan- 
dising programs. 


No. 4543. Critical Study of Inquiry 
Handling. 


Are you losing sales and alien- 


No. 4539. Quick Picture of Lubbock 
Market. 

The Avalanche-Journal, Lub- 
bock, Tex., offers a new folder 
which gives a quick, but compre- 
hensive picture of the population, 
retail sales, gross cash farm in- 
come, and effective buying income 
of the 19-county trade territory 
centered on Lubbock. An account 
of the phenomenal population 
growth of Lubbock, together with 
other market data, rounds out the 
picture. 


No. 4545. Fifty-five Thousand New 
Oil Wells Next Year. 


The Petroteum Administration 
for Defense has set up a program 
for the drilling of 55,000 wells in 
1953, 60,000 in 1954, and 65,000 in 
1955. Consequently, the oil produc- 
ing industry must spend larger 
sums for equipment and supplies 
than ever. Thus, World Oil’s high- 
ly informative new book, “Selling 
the Billion Dollar World Oil 
Equipment Service Market for 
1953” will be of unusual interest 
to machinery and equipment pro- 
ducers of nearly all kinds. 


No. 4546. Twenty-five Smash Hit 
Ads Reviewed. 

“Nothing Interests Advertisers 
Like Sales” is a new book offered 
by Metropolitan Sunday Newspa- 
pers;Inc., reproducing and giving 


ating prospects by poor handling | results from 25 different adver- 
of mail inquiries? It is probable tisements appearing in as many 


that you are, unless you know for 
certain that you have a definite 
answer-and-follow-up system 
which is in actual operation under 
proper supervision. The hard facts 


and the recommended solutions are, 
set forth in the “Twilight Zone” | 


different Sunday supplements in 
all parts of the country. Typical 
examples: $90,000 worth of wo- 
men’s dresses off one page in 
Philadelphia; $20,000 worth of 
porch furniture off a page in In- 
dianapolis; $100,000 worth of alu- 


issue of “Envelope Economies”’— | minum sidings off a double truck 
offered by the Tension Envelope | in Des Moines; $157,600 worth of 


Corp. The mishandling of inquiries | 


by concerns asking for them is 
something astonishing. 


women’s dresses off one page in 
Chicago, plus many more stimu- 


| lating examples. 


Note: Inquiries for the items above will not be serviced beyond Feb. 16. 


. USE COUPON TO OBTAIN INFORMATION 


—please print or type) 


Readers Service Dept., ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


Please send me the following (insert number of each item wanted 


PPrTTrTititi ttt tietie 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS-PLACEMENTS 
209 S. State St. Ha 17-2063 Chicago 


ARTIST WANTED 
Immediate opening for good experienced 
artist with an Ohio agency. Must be able 
to produce sparkling comps, some finished 
art and lettering. Send samples with com- 
plete resume and saiary requirements. 

Box 5476, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING -PUBLISHING 
PERSONNEL 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, Ill. 


IDEAS FOR SALE 
To: Advertising Agencies, POP Suppliers 
and Advertisers we offer IDEAS “That 


ell. 
— POP DISPLAYS AND ADVERTISING 
SPECIALTIES. (Over 31 years expe- 
rience serving National Accounts). 
Write for details of this unique, In- 
dividual Service. 
GUSTAV JENSSEN and STAFF 
P. 0. Box 8006, Tampa, Florida 


ERSONNEL 


Confidential service for 
employer and applicant 
DRAKE PERSONNEL 


Suite 1009 


7 W. Madison + Financial 6-2100 - Chicago 2, Ill. 


duction and creative assistance in pro-| 


WOMAN COPYWRITER 

Must be able to write for all media. Ap- 
pliance experience helpful. Chance to 
develop into contact work if desired. Mid- 
west 4A agency in nice city of 300,000. 
Write giving full details. 

Bex 5489, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


POSITIONS WANTED 


COPYWRITER with too much paid-for 
|} leisure wants wider opportunity for 
| pointed sales writing; trade paper, radio, 
| dealer promotion, sales promotion, pub- 
licity, direct mail—in hardgoods, chemi- 
cals, intangibles and food. Have you a 
challenge? 
Box 5487, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 
FREE LANCE CARTOONIST 
| Rough layouts at no obligation if you'll 
tell me in detail what you have in Mind. 
Box 5490, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


ADV. MGR. OR ACC. EXEC. 
8 yrs. exp. in sales prom. publicity, dis- 
plays, exhibits, sls, training, Ind. design, 
agency liaison, budgets. Know graphic 
arts. Now Sales Prom. Mgr. of AAA-1 
firm. Was Prod. Adv. Mgr., Acct. Exec. 
and Copy Chief. Age 32, Effec. speaker, 
Top refs. 

Box 5491, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 
IMMEDIATELY AVAILABLE 
Farm & Industrial Publishing executive 
sales background. Good speaker, aggres- 
sive contact man. Can function as Ac- 
count Executive. Advertising, Sales and 
Sales Promotion Manager Age 39, Heavy 
Sales administrative and merchandising 
experience at Mfg. & Consumer levels. 
Know Graphic Arts, Copy, Layout, Cata- 
logue and Direct Mail. Will re-locate 

anywhere. 
Box 5492, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


AVAILABLE 
$15,000 worth 
| of copywriter 


Box 352, ADVERTISING AGE 
200 E. illinois St., Chicago 11 


for Copywriters —"@ 
Production men 
si and Artists 


+ 


oe... 
‘mary campbell agency | 


165 West 46th St., N.Y.C.  JUdson 6-5371 


Forms Howard R. Smith Co. 


Howard R. Smith, active for 34 
years in advertising in the Pacific 
Northwest, has formed his own 
agency, Howard R. Smith Co., in 
the Jones Bldg., Tacoma. Associ- 
ated with him is Ted Knightlinger, 
formerly general manager of 
KTAC, Tacoma. 


Dan River to Grey 


Dan River Mills has named Grey 
Advertising Agency, New York, to 
handle its advertising, 
Jan. 1. Anderson & Cairns former- 
ly had the account, and resigned 
it at the end of November (AA, 
Dec. 1). 


Daly Joins DuMont as A.E. 


Arthur J. Daly, formerly televi- 
sion account executive on Nash- 
Kelvinator for Geyer Advertising 
agency, has been appointed an ac- 
count executive in the network 
sales department of DuMont Tele- 
vision Network. 


Piel Bros. Backs TV Show 


Piel Bros., Brooklyn brewer, will 
sponsor “The First Show,” on 
WPIX, Channel 11, Mondays 
through Fridays from 7:30 to 9 
p.m., to promote its light beer in 
the New York City area. 


Appoints William Jenkins 
Superior Wall Products Co., 
|Philadelphia manufacturer of 
|} hardboard wall and ceiling panels, 
ihas appointed William Jenkins 


|| Advertising, Philadelphia, to han- 
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dle its advertising. 


' Kurtz to Edwards Agency 
Irwin Kurtz, previously with 


,Tilds & Cantz, Los Angeles, has 
| been named an account executive 
of Edwards Agency, Los Angeles. 


effective | 


Out-of-Stock 
Problem Attacked 


in Scott Campaign 


New York, Dec. 30—Scott Paper 
|Co. is going to help the grocer by 
getting the customer to ask for 
brands when she finds the shelf 
empty. 

The campaign—which Scott 
thinks is the first of its kind in the 
|grocery industry—will be humor- 
ous and sympathetic in tone; the 
adveriuisements are headlined 
“Your grocery man is a very busy 
man.” 

When the campaign was tested 
in Philadelphia, reaction of both 
consumers and the trade was en- 
thusiastic, with many chain store 
owners indicating their concern 
with the “out of stock” problem. 
They hope, Scott says, that the 
campaign will bring home to store 
personnel the situation which is 
costing the grocers millions in lost 
| sales. 

Advertising is scheduled for 
magazines,-and 70 Sunday news- 
papers. J. Walter Thompson Co. is 
the agency. 


Appoints Ralph R. Mulligan 

The Daily Times, Rumford, 
Me., new five-day afternoon 
newspaper, has appointed the 
Ralph R. Mulligan Organization as 
its national representative. 


Wassmer to Smith, Hagel 
John S. Wassmer, formerly as- 


‘sociated with Owen & Chappell, | 
|New York, has been named TV 


has joined Smith, Hagel & Snyder, 
|New York agency, as production 
manager. 


1953 


Book Presents Rich 
Array of Poster Art 


from 16 Countries 


Cuicaco, Dec. 30—The fourth 
annual edition of “International 
Poster Annual—1952” (Pellegrini 
& Cudahy, $10) has just been pub- 
lished, edited by W. H. Allner, 
with text and captions in English, 
French and German. 

The 184-page book, cloth bound 
and printed on glossy paper, has a 
selection of 337 posters, including 
car cards, from 16 countries and 
includes four short articles on as- 
pects of poster art in England, 
Germany and Switzerland. The 
posters are by artists from 25 dif- 
ferent countries. 

As usual, the volume is a fasci- 
nating array of attention-getting 
art for everything from charity 
and events to products and serv- 
ices. Unfortunately, only a few of 
the posters are reproduced in col- 
or, just enough to make you wish 
that the publisher could have pre- 
sented the entire book in color. The 
only other possible addition one 
might wish for is that Mr. Allner 
had given some indication of his 
basis or bases for selecting these 
posters—whether purely from the 
esthetic viewpoint or whether the 
effectiveness of the copy or art in 
selling entered into his choice. 

The countries represented are 
Belgium, Czechoslovakia, Den- 
mark, England, Finland, France, 
Germany, Holland, Japan, Poland, 
Puerto Rico, Portugal, Spain, 
Sweden, Switzerland, and the U.S. 
Agencies from this country whose 
work appears in the book are Cal- 
kins & Holden, Carlock, MecClin- 
ton & Smith; Doyle, Dane, Bern- 
bach Inc., and William H. Wein- 
traub & Co. 


NEW BOOK OUTLINES 
WHAT FUTURE HOLDS 


New York, Jan. 2—One of the 
first books to be published by Har- 
per & Bros. in 1953 will be “Facing 
the Future’s Risks” ($4), a compil- 
ation of studies serving as a social- 
economic review of the past 200 
years. 

The material, edited by Lyman 
Bryson, is oriented around what 
the past bodes for the future. 
Eleven scholars, all authorities in 
their respective fields, state the 
steps which they think must be 
taken to keep American society 
going in a progressive direction. 

The 
made to a conference called last 
March by the Mutual Insurance 
Companies of America in com- 
memoration of the 200th anni- 
versary of the founding of the 
first mutual insurance company. 

Among the contributors and 
their topics are: Warren Weaver, 
director, division of natural sci- 
ences, Rockefeller Foundation, 
“Probability and Statistics”; Wayne 
Dennis, head of the department 
of psychology, Brooklyn College, 
“Psychology—yYesterday, Today, 
and Tomorrow”; Frank W. Note- 
stein, office of population re- 
search, Princeton, “Population 
Trends in the U. S.”; Dexter Mer- 
riam Keezer, director, department 
of economics, McGraw-Hill Pub- 
lishing Co., “Foundations of Amer- 
ica’s Economic Greatness,” and 
Ralph H. Blanchard, professor of 
insurance, Columbia, “Risk and 
Insurance.” 


To Sawyer-Ferguson-Walker 


The Chicago Sun-Times has 
named the Philadelphia office of 
Sawyer-Ferguson-Walker Co. to 
represent it in Philadelphia, Balti- 
more, Washington, Virginia and 
eastern Pennsylvania. 


To Morey, Humm & Johnstone 


Ted P. Wallower, formerly with 
Bermingham, Castleman & Pierce, 


time buyer for Morey, Humm & 
Johnstone, New York. 
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Railroad Gives Tiny 
Christmas Travelers 
Special Story Book 


ATLANTA, Jan. 2—Children trav-_| 
eling on the Central of Georgia 
Railway during the Christmas hol-| 
idays received free a promotional | 
booklet telling a story, in simple 
rhyme, about the railroad’s two. 
streamliners, the Nancy Hanks and 
Man O’ War. 

The 20-page story book, “The 
Charmin’ Choo Choos,” partly in 
color, tells how the trains pass’ 
each other on their daily route, the 
Man O’ War between Columbus 
and Atlanta and the Nancy Hanks 
between Savannah and Atlanta. 
One day the Nancy Hanks fails to 
show up at the usual meeting place 
and Man O’ War is worried. But) 
she finally shows up explaining 
that she had made a special stop 
to pick up a mother and a sick 
baby. on their way to the hospital 
in town. 

The booklet is now being dis- | 
tributed to newsstands through a 
distributor and sells for 25¢. Tuck- | 
er Wayne & Co., the Central of 
Georgia agency, produced the 
booklet. 


Publisher Promotes Two 


Irving E. Rogers Jr. and Allan 
B. Rogers, members of the 
board of Hildreth & Rogers Co., 
owner of WLAW and WLAW- 
FM, Boston, have been promo- 
ted to assistant business mana- 
ger and assistant treasurer, respec- 
tively, of Eagle & Tribune Publish- 
ing Co., publisher of the Daily 
Eagle and Evening Tribune, Law- 
rence, Mass. Their father, Irving 
E. Rogers Sr., is the publisher and 
and treasurer of the radio stations. 


Brown-Forman Promotes Two 

Brown-Forman Distillers Corp., 
Louisville, has promoted D. L. 
Street and J. Gordon Baquie to ex- 
ecutive v.p.s. Mr. Street has been 
a v.p. since 1947. Mr. Baquie 
joined the company in 1937 as as- 
sistant general sales manager and 
was chosen a v.p. in 1945. George 
R. Wright, v.p. in sales administra- 
tion, will relinquish a part of his 
sales responsibilities in April. He 
will be 60 at that time. 


Johnston Promoted te S.M. 

United-Carr Fastener Co. of 
Canada, Hamilton, Ont., has pro- 
moted J. R. Johnston to sales man- 
ager. Alan A. Johnston has been 
named manager of the Montreal 
office. 


| New York, arranged for all its em- 
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SPORT KIT FOR BUDDING STARS—Barr Rubber Co., Sandusky, O., is packaging a 
rubber football, baseball and basketball in this display box which Hinde & Dauch 
Paper Co. has patented. Folded, it makes a compact storage unit in the home. 
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To George Burtt Advertising | 
George Burtt Advertising, Hol-| 


lywood, has acquired the accounts | 
of Jocelyn Mfg. Co. and Myer 
Show Print, both of Los Angeles. | 
Other new accounts are TV Time, | 
Hollywood, and Photocon Re-| 
search, Pasadena. A media pro- 
motion is planned for TV Time, 
a weekly magazine for viewers. | 
Trade publications will be used | 
for the other three accounts. 

| 


Two Join Beaumont & Hohman 


Lois Kitchener, formerly with 
Ruthrauff & Ryan, Seattle, has 
joined Beaumont & Hohman, Se- 
attle, as editor of house organs and 
account executive. John McIntosh 
has been named art director of 
Beaumont & Hohman. 


Buchan Baking to Mackay 


Wallace Mackay Co., Seattle, has 
been named to handle advertising 
for Buchan Baking Co., Seattle. 
Mac Wilkins, Cole & Weber, Se- 
attle, the previous agency, resigned 
the account. 


Agency Gives 9-Day Holiday 
William H. Weintraub & Co., 


| West in Dallas, El 


4A’s Examinations 
to Be Held in 30 


Cities in February 


New York, Dec. 30—The 1953 
examinations for advertising given 
by the American Assn. of Adver- 
tising Agencies will be held in 30 
cities, a record number, on Feb. 14 
and Feb. 21. 

Examinations are divided into 
an aptitude-temperament section, 
given Feb. 14, and a section cover- 
ing knowledge of various kinds of 
advertising work, to be held the 
following week. 

In the Northeast, examinations 
will be held in Boston, New York 
and Philadelphia; in the South in 
Atlanta, Baltimore, Charlotte, Col- 
umbia, Greenville and New Or- 
leans; in the Midwest in Chicago, 
Cleveland, Dayton, Denver, Detroit, 
Indianapolis, Minneapolis, Pitts- 
burgh and St. Louis, and in the 
Paso, Fort 
Worth, Houston, Oklahoma City, 
San Antonio, Tulsa, Los Angeles, 
Portland, Salt Lake City, San 
Francisco and Spokane. 
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@ WOW-TV, as part of its $110,000 improvement and 
expansion program, has raised its video power from 
17,200 to 28,000 watts. Before this power increase, 
WOW-TV was Omaha’s most powerful TV Station. 
Now, WOW-TV is the most powerful TV station in 
the Mid-West! 

Use WOW-TV’s increased er and increased coverage in 

this 160,000 plus set market for better-than-ever sales results. 

A MEREDITH STATION 
FRANK P. FOGARTY, Gen. Mgr. FRED EBENER, Sales Mgr. 
NBC and DUMONT Affiliate 
Represented Nationally by BLAIR-TV, Inc. 


ployes to enjoy a nine-day holi-; The fee for the examination, 
day at some time during the! which covers part of the cost, is 
Christmas-New Year season. The $20. Information and application 
agency’s output was not affected pjanks can be had from the chair- 
because of a staggered work sched-| jan of the examinations commit- 


ule planned in advance. tee in the nearest city or by writ- 


NEWSWEEK 


has moved up from 
3rd to 2nd place in 
Business and Industry 
Advertising 


(with a gain of 123 business- 
industry advertising pages 

for the first nine months of 

'52 over same period of '51) 


SOURCE: P.1.B. 


|ing to. Four A’s headquarters, 420 
* Lexington Ave., New York 17. 


U. S. Steel Boosts Whyte 

William G. Whyte, assistant di- 
rector of public relations for U. S. 
Steel in Chicago, has been pro- 
moted to assistant to the v.p. of 
the corporation in Washington. He 
has been with U. S. Steel since 
January, 1946. 


WICC Promotes Chalmers 


WICC, Bridgeport, Conn., has 
promoted Richard Chalmers to 
sales manager. Mr. Chalmers, who 
has been on the sales staff, suc- 
ceeds Manning Slater, who will 
devote full time to the station’s 
forthcoming television operations. 


Promotes Kenneth Church 


Kenneth Church, sales manager 
of WKRC, has been promoted to 
v.p. of Radio Cincinnati Inc., op- 
,erator of WKRC, WKRC-TV 
and WKRC-FM (transit radio). 
Radio Cincinnati is owned by the 
Times-Star. 


Wanamaker Boosts Yost 

Frederick Yost, director of vis-| 
ual display of John Wanamaker, | 
Philadelphia, has been promoted | 
to the new post of sales manager. | 
Mrs. Marian Hatch, public rela- 
tions and special events director, | 
has resigned. 


-KFAC to Move in March 


‘to new offices and studios in the 
e Prudential Bldg. about March 15. 


KFAC, Los Angeles, will move | 


Strongly believing in 
January-to-July space selling, we have 
been hard at work with research into 
the Original Equipment Market. Your 
PRODUCT DESIGN & DEVELOPMENT 
representative has for you the 
results of this continuing resiaedhs 

| believe our findings 
concerning the kind of information 
Product Designers want...and 
how they are getting it...will be 
of great help and use in your efforts 
to advertise and sell 


component parts & materials 


to the Original Equipment Market. 
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Hipple Promoted to A.M. 


Robert G. Hipple has been pro- | 
moted to general advertising man- | 
ager of the Cincinnati Enquirer, | 
effective Jan. 1. He succeeds the 
late George H. Schultz, who had} 
been with the paper 40 years. Mr. 
Hipple has been with the Enquirer 
24 years. 


Appoints Murray & Malone 


Meter-Ad Corp. of America, 
Rochester, N.Y., has appointed 
Murray & Malone, Minneapolis, to 
represent the company for adver- 
tising sales in Minnesota and in 
two areas of Texas. 
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“ DUPLISTICKERS ! 


Write today for your sample package of 
Duplistickers. .. see how they will save 
you time and money on moilings. 


EUREKA SPECIALTY PRINTING CO. 
567 Electric Street + Scranton 9, Penna. 


DUPLISTICKERS are made 


only by Eurekcor 


' Agency to Push Mobile Ads 


Transport Advertising, Milwau- 
kee agency formed to offer sign 
spaee on the sides and backs of 
local cartage trucks, wiil be 
headed by John P. Varda, Madi- 
son attorney and general manager 
of the Wisconsin Motor Carriers’ 


Assn. Miss Joyce M. Larkin, for-_ 


mer publisher and editor of the 
Vilas County News-Review and 
Three Lakes News, Eagle River, 
Wis., is secretary-treasurer. Long 
distance trucks will be offered 
regular and luminous signs. 


Ludgin Gets All of Account 


Reliance Mfg. Co., Chicago, has 
appointed Earle Ludgin & Co., 
Chicago—which has been handling 
advertising for its Happy Home 
and Glenberry house dresses and 
Kay Whitney daytime dresses 
made by its women’s division—to 
handle advertising for all its divi- 
sions. Ruthrauff & Ryan is listed 
as previously handling Reliance’s 
advertising. Reliance also makes 
men’s and boys’ clothing of all 
types. 


Forms Direct Mail Unit 


An Ontario chapter of the Direct 
Mail Advertising Assn. has been 
organized in Toronto. Irvine Twil- 
ley, advertising manager of Lowe 
Bros. Co., Toronto, has been elec- 
ted chairman. Other officers are 
Wesley Cutler, Provincial Paper 
Co., 1st vice-chairman; A. S. Alex- 


jander, Gestetner (Canada) Ltd., 


2nd vice-chairman; Arthur Francis, 
Mailways, secretary, and Walter 
Neilson, Dun & Bradstreet Ltd., 
treasurer. 


Appoints Robert Anderson 


Robert P. Anderson, formerly 
director of television program op- 
erations for KNXT, Los Angeles, 
has joined KECA-TV and Ameri- 
can Broadcasting Co. in Hollywood 
as nighttime supervisor for tele- 
vision, 


WORCESTER Ranks As The 
4 Most Popular Test Market 


150,000 to 250,000 Group 


Put your test campaign on a sure-footing in the 


Worcester Market — the 4th 


most popular in the 150,000 


to 250,000 population group—the 25th in the entire 


nation as a food market. 
Industrial prominence, 


rising business activity and 


stable income to provide $806,052,000 in buying power, 


all contribute to the unfailing 


success of test campaigns in 


the well-balanced Worcester Market. 

Count on the Telegram-Gazette both for cooperation 
with your testing efforts and for intensive newspaper cover- 
age of this prosperous market. Daily circulation 153,234, 


Sunday 104,542. 
Sources: SALES MANAGEMENT: 


Test Market Survey, and 1952 


Survey of Buying Power (further reproduction not licensed). 


OWNERS OF RADIO STATI 


WORCESTER, MASSACHUSETTS 


George F. Booth, Publisher 
MOLONEY, REGAN & SCHMITT, Inc. 


National Representatives 


ON WTAG AND WTAG-FM 


Advertising 


Gas-Fired Garbage Burners Sell Well 
in Cleveland; Their Future's Rosy 


By Noel Wical 


politan markets. 
ers are certain their little garbage 


ducers confidently expect the gas 
item in the home appliance field. 


Demand has_ been 


stimulated chiefly by 


Youngstown area. East 
Ohio sponsors an in- 
tensive, cooperative 
promotion for the 
units. A handy assist is 
given by the American 
Gas Assn., which plugs 
the new appliance in 
customer and dealer 
booklets. The AGA’s 
copy-rich literature is 
warming up other gas- 
served markets. 

A trio of disposal 
units—the Calcinator, 
Incinor and Gasinator 
—are getting a big play 
here. Much of this ad- 
vertising is sponsored 
jointly by East Ohio 
and appliance distribu- 
tors and dealers. 

The Gasinator is 
made by Cleveland’s 
Gasinator Mfg. Co., the 
latest and one of the 
| largest entries into the 
| field. The firm grew 
| out of Adams Mfg. Co., 
| which started produc- 


East Ohio Gas Co., aoe 
utility serving the ee 
Cleveland-Akron- 


oe 


in 
= 


pues breeds disease carrying Mies and 
you put s gas bred dosposal unit un year basement 
ail this You save yoursett der) irnips outcomes uo 


CHANGE—East 
this to boost gas incinerator sales in Ohio. 


CLEVELAND, Dec. 30—Gas-fired home incinerators, already blazing 
into popularity in Cleveland, soon will flare up in a dozen other metro- 


burners will have a big future. 


disposal units to become a sizzling 


In northeastern Ohio, where sales are described as “super brisk,” 
8,000 garbage burners were purchased in 1951. Sales this year will 
jump beyond 22,000 and total $2,250,000. 
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Ohio Gas Co. is using ads like 


| tion last May, turning out 1,200 incinerators monthly. 
| Incinerator sales immediately leaped in the Cleveland area and 
| Adams couldn’t keep up with the demand. The new firm, headed by 


_A. S. Katz, former Adams presi- 
| dent, was organized Nov. 15 to “get 
into heavy production.” Gasinator 
plans to erect a new plant, intends 
| to step up output by 500% to 600%, 
according to A. O. Fredrick, sales 
manager. 

“The home incinerator promises 
to become the fastest growing ap- 
pliance in the country, matching 
the initial growth of washing ma- 
chines,” says Mr. Katz. 


Bowser Inc., Cairo, Ill., maker of 
the Incinor, and by Valley Welding 
& Boiler Co., Bay City, 


| least a dozen other manufacturers 
'are in the field, as compared with 
three in 1946. 


General sales appeals for Cleve- | 


‘land’s three best sellers could be 
used—and are used—for rivals. 
Newspaper advertising 


sored by East Ohio Gas, and pre- | 


pared by Ketchum, MacLeod & 


Grove, Pittsburgh, recently showed | 


readers a chock-full garbage can 
| almost buried in snow. 


| “Why go outdoors to empty gar- 


| bage?” the advertisement asked. 
'“Go modern—go GAS with a gas 
' disposal unit.” 

A springtime ad urged home 
/owners, “Breathe the freshness of 


'spring right in your back yard— 


|without unpleasant garbage-can 
odors.” Last summer, East Ohio 
told backyard picnickers: “Time 
for outdoor living! Time to get rid 
of garbage cans!” 
@ The indoor trash and garbage 
burners range in height to about 
3’. Some look like curbside mail 
| boxes; some are barrel-shaped. 
Sitting in utility room or base- 
ment, or even kitchen, they have 
outlets into the home chimney flue, 
or a separate flue, depending upon 
local residential building codes. 
The burners hold one to two- 
,and-a-half bushels and range in 


s The same rosy hopes are held by | 


Mich., | 
| which produces the Calcinator. At. 


spon- | 


| price from $60 to $250. The models 
leading in Cleveland sell for $115 
to $200, and average $125. 

Harold E. Eckes, advertising 
manager of East Ohio Gas Co., a 
director of the Public Utility Ad- 
vertising Assn., says: 
| “In our field, the household gas 
| incinerator has become one of two 
|postwar glamor and convenience 
appliances, the other being the gas 
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clothes dryer.” 

Mr. Eckes is quick to admit why 
his own utility and other gas firms 
are keen for helping sell garbage 
burners: The burners provide a 
steady day-to-day demand for gas, 

_and one that requires very little 
service. The 22,000 incinerators 
sold to East Ohio Gas customers 
this year will use an average of 
12,000 to 15,000 cubic feet of gas, or 


Sales and promotion plans are tentative but ambitious. Manufactur- apout $9 worth per incinerator. 


'That means nearly $200,000 worth 


By using Cleveland-proved methods to woo householders, the pro-| of gas. 


w Three years ago, the Cleveland 
gas utility looked long and hard 
at the incinerators, studying their 
installation, use and gas consump- 
tion, and distributed dealer-educa- 
tion materials. It selected several 
| distributors of out-of-town makes 
(nobody was manufacturing in- 
cinerators in Cleveland at the 
time) and agreed to share promo- 
tion expenses. 

The gas company bought book- 
lets on incinerators prepared by 
the AGA, and circulated them to 
800 appliance dealers in the dense- 
ly residential northern Ohio area 
served by East Ohio. In 1950, the 
company started its incinerator ad- 
vertising, with street car cards and 
signs on 500 service trucks, and 
shared cooperative radio and 
newspaper advertising with deal- 


ia | OTS, 


The AGA booklets, providing 
| copy themes for incinerator ad- 
vertising here and elsewhere, her- 
ald 10 benefits for homeowners us- 
ing gas disposal units: 


# 1. An incinerator cuts down steps 
because the unit is inside the 
home. 

2. It cuts down work. It’s com- 
pletely automatic. Gas first dries 
the wet garbage, then reduces the 
load and finally consumes every 
scrap. 

3. It cuts down pests. 

4. It cuts down disease. The dis- 
poser gets rid of food scraps before 
they become garbage—garbage is 
not only the natural breeding 
ground for bacteria but the favor- 
ite feeding ground of flies. 

5. It cuts out odors. 

6. It cuts out legal problems. Gas 
incineration is the only kind of 
garbage disposal that is iegal in 
many communities, 

7. It cuts out “eye sores.” 

8. It cuts out “double disposal.” 
It takes all the garbage a sink 
grinder will, plus many things that 
would break a mechanical grind- 
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A VISIT 
TO OUR 
PLANT 


would convince any artist, art direc- 
tor, production man, or advertising executive 
that fine photoengraving is a handcraft con- 


trolled throughout by sympathetic under- 


standing of the artist’s copy. The amount 


of detailed hand work required to produce 


fine reproduction is astonishing to visi- 


tors. 


COLLINS, 


There’s no short-cut to quality. 


MILLER & HUTCHINGS, INC. 
207 NORTH MICHIGAN AVENUE * CHICAGO 1 
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er. It disposes of paper, boxes and 
cartons, vacuum sweeper dirt, old 
rags. 

9. It cuts dangers. 

10. It cuts costs. “It costs less to 
install than any other modern gar- 
bage disposer. And it costs less to 
run! It has no blades to dull—no 
motor to wear out.” 


s Economy of the Gasinator is 
praised weekly on Cleveland’s 
“Gasinator Theater,” a movie film 
program sponsored on WEWS-TV 
by Gasinator Mfg. Co. in coopera- 
tion with East Ohio Gas Co. Com- 
mercial breaks on the late Satur- 
day night show are handled by 
“a married couple” team of an- 
nouncers. In living room dialog, 
the pair reviews the features of 
Gasinator, “the automatic gas dis- 
posal. with the two-bushel capa- 
city, that works for you continu- 
ously for only 21%¢ a day.” 

“The Gasinator,” they tell view- 
ers, “gets rid of 20 times as much 
refuse by actual volume as the 
ordinary sink-type unit.” 

The television shows were added 
to the East Ohio cooperative pro- 
gram early this year. 

Similar claims for the profi- 
ciency and cheap operation of 
home gas incinerators are made on 
rival programs. Baird Foerst Co., 
Cleveland distributor of Incinor, 
sponsors “Ten Thirty Theater,” 
showing feature-length movies on 
Tuesday nights over WEWS. This 
program is one of Cleveland’s most 
popular with the Pulse rating hit- 
ting 28 in October. 
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SMILE OF HEALTH—Chernow Co. is han- 

dling a special series of ads like this wad 

Vitamin Corp. of America’s Rybutol. Cher- | 

now used the same approach last summer 

for Merrill Lynch, Pierce, Fenner & Beane 
in fashion magazines. 


and Minneapolis. 

These moves—and signs—would | 
appear to threaten Cleveland as) 
“the home incinerator capital,” 
which reportedly is purchasing 
half of all the home incinerators | 
sold in the nation. 


Ralph H. Jones Co. Names | 
H. S. Lenz and W. R. Mason | 


Ralph H. Jones Co., New York | 
and Cincinnati, has appointed Her- | 
bert S. Lenz manager of client 
services and W. R. Mason mar- 


keting manager. Mr. Lenz for-.| 


# On the same station, on Sunday 


afternoon, Calcinator displays its | 


wares. The program, a local talent | 
dancing show, “Steps to Stardom,” | 
is sponsored by Cleveland Whole- | 
salers Inc., appliance distributor. | 

Marcus Advertising Agency is | 
handling Gasinator’s TV advertis- | 
ing, while Marc A. Wyse Agency | 
produces its sales promotion mate-_ 
rials. 

Mr. Eckes thinks the potential 
market for home disposal units is 
emphasized by what is happening | 
in Cleveland. “Supply and delivery 
are running 600 to 700 units be- 
hind the monthly demand,” Mr. 
Eckes says. 

As for the nation, Domestic En- 
gineering sees the incinerators just 
on the brink of vast sales. In a 
recent issue, the publication said: 
“Potentially, there is a very large 
market for domestic incinerators. 
In small homes, the market satur- 
ation is barely %2%, and for ex- 
ploitation it awaits only a thor- 
ough selling job.” 


ws Looking westward, the Rocky 
Mountain Gas Assn. has set its 
sights on the sale and installation 
of from 20,000 to 30,000 gas-fired 
incinerators in Denver’s 90,000 
homes within the next few years. 
Of Denver’s 90,000 homes, 97% are 
heated with gas, according to Gas 
Appliance Merchandising. The 
monthly reports that 500 new 
homes in Cheyenne, Wyo., were 
equipped with similar burners. 
As for Michigan, the Wall Street 
Journal reported that 6,000 gar- 
bage devourers will be installed in 
Detroit homes this year, compared 
with fewer than 300 in 1949. Chi- 
cago householders are expected to 


merly was with Young & Rubi-' 


mage pe 


W. R. Mason Herbert S. Lenz 


cam and J. D. Tarcher & Co., 
where he was a senior account 
executive and member of the ex- | 
ecutive committee. Mr. Mason for-_| 
merly was v.p. and group director 
of Geyer Advertising (then Gey- 
er, Newell & Ganger). | 
The appointments are part of an 
expansion program for the Jones 
New York offices, which have 
been maintained for 30 years. 


‘American Paint & Oil Dealer’ | 
Changes Name in January 


Beginning with the January is- | 
sue, American Paint & Oil Dealer, | 
published by American Paint 
Journal Co., St. Louis, will change | 
its name to American Paint &| 
Wallpaper Dealer. 

The change in name is in line 
with the trend toward distribution | 
of paint and wallpaper through the | 
same retail and wholesale outlets, | 
according to A. F. Voss, president ! 
of the publishing company. Edito- 
rial policies will remain the same, | 
as the publication has covered both | 
the paint and wallpaper industries | 
in recent years. 


Eagle-Picher Drops Paint 

and Varnish Divisions | 
Eagle-Picher Co., Cincinnati, is 

discontinuing its paint and varnish | 


buy 8,500 this year, in contrast to} 

a puny 500 three years ago. 
Incinerator Products Co., De-' 

troit, recently said that its Waste 


King, once marketed only within | 
100 miles of Detroit, is now being | 


sold from Minnesota and Iowa to 
Pennsylvania. In Chicago, Brule 
Incinerator Corp. said it had set 
up sales outlets on the Pacific 
Coast. 

Gasinator, in Cleveland, is con- 
ducting a preliminary survey into 
other markets to see, among other 
things, just how much local gas 
companies will help to break in- 
cinerators into their respective 
markets. The company is particu- 
larly eyeing Chicago, Des Moines 


divisions. Its division plants at 
| Lyons, I1l.,Oklahoma City, and At- 
lanta will either be sold or con-'| 
| verted to other uses. 

The company will devote its ef-| 
forts hereafter 1. strengthening its. 
position as a supplier of materials 
|/to manufacturers. Needham, Louis 
& Brorby, Chicago, is the agency. 


Wilson Plastics Hikes Budget 


Wilson Plastics Inc., Cleveland 
maker of plastic wall tile, has more 
than doubled its 1953 advertising 
program. Trade and consumer 
publications will be used, as well 
as direct mail and point of pur- 
chase materials. The six-year-old 
company showed a net profit of 
$200,000 in 1950. Gregory & House, 
Cleveland, is the Wilson agency. 


| Wyandotte, Mich., 
| George H. Baker to v.p. in charge 


| public relations. 


Ad Agency League Elects 


Louis E. Reinhold of Richmond 
Advertising Service, Brooklyn, has 
been elected president of the 
League of Advertising Agencies. 
Other new officers are S. Duane 
Lyon, S. Duane Lyon Inc.; Ken- 
neth Rader, Kenneth Rader Co., 
and David E. Rothschild, David E. 
Rothschild Advertising,  v.p.s; 
Charles Ford, Iverson & Ford, 
treasurer, Max Sinowitz, Chelsea 
Advertising, treasurer, and Max 


|B. Pearlman, M. B. Pearlman Co., 


executive secretary. 


Promotes George H. Baker 


Wyandotte Chemicals Corp. 
has promoted 


of employe and public relations. | 


| Mr. Baker joined the company in| 


1950 as director of employe and | 


37 Advertisers Join ABC | 


Audit Bureau of Circulations has | 
| added 37 advertisers to its member- 
ship. The bureau now has 578 ad- 
vertisers in its total membership 
| of 3,416 advertisers, agencies and 
publishers in the U. S. and Canada. 


Luckies Adds Radio Show 


a weekly | 


“The American Way,” 
series over CBS Radio, starting | 
Thursday, Jan. 1, 10-10:30 p.m., 
EST, will be sponsored by Ameri- 

can Tobacco Co. for Lucky Strike. 
Batten, Barton, Durstine & Osborn | 
bought the time. 


Gift-Pax Opens in Toledo 
Gift-Pax, New York distributor 
of samples of baby items to new | 
mothers in hospitals, has opened a 
Toledo branch to be known as 
Gift-Pax of Toledo. Offices are lo- 
cated at 716 Superior St. Alvin, 


Shnider will be in charge. 


WKOK Aftiliates with CBS 
WKOK, Sunbury, Pa., has be-| 
come an affiliate of the Columbia | 
Broadcasting System radio net- 
work, effective Jan. 1. This brings 


_the number of CBS radio network 
stations to 216. 


Appoints Banks Miller 

Banks Miller Jr., formerly pub- 
lic relations director of Tennessee 
Products & Chemical Corp., Nash- 
ville, has been added to the staff 
of Witherspoon & Ridings, Fort 
Worth public relations consultant. 


Names Bauer Advertising 


Scammell China Co., Trenton, 
|has named Bauer Adv ertising, 
New York, to handle its advertis- 
ing, merchandising and sales pro- 
motion. 


Joins Ketchum, MacLeod 
M. Adolph Heikkila, formerly in 


‘the market development division 


ot New Jersey Zinc Co., has joined 
the technical literature department 
of Ketchum, MacLeod & Grove, 
Pittsburgh. 


' 

! Four Clip Books of Ready-To-Use Art—hundreds j 
wf art pre oOfs—absolutely FREE if you'll just 

| examine our new monthly art service. Saves | 
tim and money, sparks layout and copy 

| ideas. Merely clip and paste up for offset or { 
line cuts. The 810 kit of spot art given FREE 

| as an introductory gift—request yours on com- | 
pany lette rhe ad We'll tneclude the current 

H issue of our new art service (only $4.05 a 1 
month) on 10-day ig ee No obligation. 

| Send no money Write today | 


600 Central Bidg., Atlantic City, N. J. 
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How to watch a (39S KING 
MERCHANDISING CIRCUS 


and never miss a thing! 


cold 


If your 
stores thie 


product is 


sarily be in the 1, 


bulk of its sales must neces- 
393 eitie 


through retail 


s in which daily lising campaigns 


newspapers are published. 


There is wide 


dising situation in many 0 


variation 


different merchants with different compet: 


itive attitudes,..varying adi 


in behalf of other brands... 


demand and variable brand acceptance in 


trade areas. 


ACB Research Reports enable 


chandiser to determine 


variables in each market 


strength and bolster the 


his brand may have. All 
the |. 


market can then be 
attention necessary to be 
ACB Research Reports 
to the 
territory 
quency, etc. They 


users own speci 


covered data 


593 cities can be covered and each 


tell what 


price reports... 
certifying service 


special auditing and 
s on cooperative adver: 
and many others. 


Send for ACB’s New 


in the merchan- 
f these cities 
ertising intensity AB Page - 


ariable consumer make 


Gives cost of each service 


estimating same, 
a mer- 


many of the 


to exploit the 
is reprinted from 


is running in each city on your brand or 


competitive brands. Fror 


tion important decisions can be made on 


sales and advertising stra 
Still other ACB Servic 


to give visual sales tools 


to scout new developments os 


weakness that 

or any part of 

given the individual 
st results. 

- as 
are always made (9 Madison 
fications as to 
contained — fre- 

advertising ©) Firs 
n this informa- he 
tegy. 


es are available 
to salesmen... 
. advertised Send 


and as complete 
. Describes fully each of the 14 
ACB jade Gives many case histories. 


Tell-All Catalog... 


It’s brand new from cover to cover— 


as we could 


or method of 
Has complete directory 


of all daily and Sunday newspapers, The 
state breakdown of 1, 


769,510 retail stores 
recent U.S. trade census. 


Send for your free copy today! 


CB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 

Ave. + New York 16 

18S. Michigan Ave. « Chicago 3 

20 South Third St. « Columbus 15 
J61 Jeflerson Ave, « Memphis 3 


t St.«San Francisco 5 


ADVERTISING 
CHECKING BUREAU 
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1,518,883 
Srowind families 


Set your sales sights on more than 
1% million larger-than-average fam- 
ilies across the nation. Bombard 
these volume buyers with advertis- 
ing in Our Sunday Visitor and The 
Register—two great national week- 
lies they believe in . .°. and respond 


to! 


Feel the full impact of this buy- 
ing power in these established media 
which have regular advertising pull 


others envy! 


Don’t be satisfied with claims. 
Prove it yourself! Try this money- 
meking UNIT for your products 
now. Just write, wire or telephone 
for helpful facts and information to 
steady, national family 


sell this 


market. 


1,518,885 


WEEKLY CIRCULATION 
(JUNE 30, 1951) 


nays 
ter Unit 


NATIONAL REPRESENTATIVES 


CD Bertolet a Co.ine 


90 woetnw OEARBORN 


—CHICAGO 


4-.-@e«e0rt 


cemwrteart 


Along the Media Path 


‘[the reprint shows which papers 


{ 
articles or staff-written articles? | 
Does a big editorial staff insure | 
better editorial content? Is re- 
sponse from readers a_ worth 
while measure of editorial values? 


e Admen who want to know what | 
merchandising aids are offered by 
newspapers can now get such in- 
formation for 37 papers. It is| 
available from the Bureau of Ad- | 
vertising, ANPA, which is sending | | 
out reprints of an 1ll-page ad e The Minneapolis Star and Trib-| 
which the 37 papers ran in the une bought 1,000 copies of “Poor 
Dec. 1 ApverTistinc AcE. Admen|Cedric’s Almanac” for distribu- 
can use the reprint, which is in| tion to advertising men. The book 
the form of a check list, to see at recently published by Doubieday 
a glance the specific services main- is a collection of columns by Ced- 
tained by each paper. For example, | ric Adams and the copies going to 
admen are autographed and have 
a specially-designed book jacket 
promoting the Star and Tribune. 


have a consumer analysis; which 
ones furnish market maps, route 
lists of drug, grocery and liquor 
stores; which ones publish trade 
papers for grocers or druggists, 
etc. 


e Latest promotion piece by Met- 
ropolitan Sunday Newspapers Inc. 
tries to sell national advertisers 
f by telling the success stories of 
e Reader’s Digest has put out a| 295 local retailers who have used 
booklet showing a city-by-city cir- | Space in the Metro magazine sec- 
culation of the magazine in 58, tions in their respective cities. 
nations. Some circulation hemes | ; 

for the internaticnal editions are: | ®¢ McCall’s has a real aid for har- 
Japanese, 413,218; Australian, 325,- | ried males who can’t remember 
000; Italian, 325,000; British, 700,-. clothes sizes and gift preferences 
000; Mexican, 285,000; Argentina, of their wives or lady friends. It 
160,000; Austrian, 30,000. 'is a pocket-size card which has 
space for listing of “her sizes,” 


. : ;_ | “her preferences” and “her type” 
e Season's greetings from the Chi | (tailored, frilly, windblown, siren). 


cago Sun-Times consisted of an 
attractive, Lichty-illustrated book- | 
let containing formulae for “sun- | 
dry wholesome juices,” namely: | 
Wassail, Tom & Jerry, Gluwein, | 
Swedish Glogg, cinnamon tea and 
Belgian punch. 


e@ Magazine claim-and-boast de- 
partment: 

Popular Science Publishing Co. 
reports the greatest ad revenue in 
its history for Popular Science and 
Outdoor Life—$4,250,000 for 1952. 

Sunset also reports 1952 was the 
biggest year in its history with ad 
revenue of $3,330,000, compared 
to $2,630,000 in 1951. 

Farm Journal had its top year 
in 1952 also, with revenue of $9,- 


e Putman Publishing Co. has is- 
sued an 84-page handbook to help 
industrial advertisers in the selec- 
tion of magazines. The booklet 
asks and answers 37 questions, 
such as: What is best editorial con-| 107,271. 

tent? Do long articles or short) McCall’s says its Sept. 30 ABC 
articles develop greater reader- | statement showed a new peak cir- 
ship? Which are better. ..signed | culation of 4,292,825, which makes 


no 
smear 


no smud 


REPRODUCTION 


PROOFS 


Type set photographically on a revolutionary new 
Fotosetter machine comes to you on easily mounted, 
bleed-proof, smear-proof, smudge-proof paper. Put 
an end to damaged paste-ups and unsatisfactory 
plate reproduction with perfect reproduction proofs 

.. Save time and temper in your Art Department. 
Write for the complete Fotoset story. 


WARWICK FOTOSET 
OFFERS 


WARWICK TYPOGRAPHERS, INC., DEPT. A13 
920 WASHINGTON AVE., ST. LOUIS 1, MO. 
Overnight by air mail from most of U. S. 


A 


it “the third largest of the ABC- 
audited magazines.” 

American Aviation’s year-end 
report shows ad pages up by 178, 
a 25.5% increase over 1951 ad 
volume. 

Woman’s Day reports a response 


dvertising Age, January 5, 1953 
e Wood Construction & Building 
Materialist used daylight fluores- 
cent ink for the first time on the 
cover of its January issue. The 
letters, “convention issue,’ were 
printed by silk screen in fluores- 
cent red ink against a black panel. 


of 112,611 requests in five weeks | 


for a chart of the American presi- 
dents which it offered in October. 
It was the heaviest reader response 


| in the history of the magazine. 


e Ladies’ Home Journal begins 


{1955 with a new service—a series 
|of monthly bulletins to appliance 
’| dealers. The folders are designed 
’ to be practical sales aids for ap- 


pliance retailers. Each month a 
successful appliance dealer will 
give a detailed report on his mer- 
chandising policies. In the back 
of the folder the Journal runs— 
for possible use by dealers—con- 
densed copy from the national ad- 
vertising of appliance makers. 


e WGAR, Cleveland, has become 
the first Ohio organization to get 
more than one _ outstanding 
achievement award from _ the 
state’s safety council. Station won 
its second safety award for its 
news show, “Unwanted First,” 
started after Ohio became the 
state with the highest number of 
traffic accidents per capita on 
Memorial Day weekend. The 
broadcasts consisted of hospital 
interviews with victims. 


@ The Chicago Tribune has a new 
slide presentation, “Customer 
Trails of Metropolitan Chicago.” 
The presentation uses color pic- 
tures and charts to trace the routes 
traveled by Chicago _ buyers 
through shopping districts and 
suggests ways in which a retailer 
can make his store become part 
of these patterns. 


e As part of its increased edito- 
rial coverage of automotive safety 
and car maintenance, Look has set 
up a permanent Automotive Mer- 
chandising Panel. Members of the 
panel are 50 leading automotive 
jobbers. 


e Science & Mechanics announces 


that, beginning with its April is-| 


sue, it “will be the only national 
magazine able to provide true 
split run testing facilities.” Adver- 
tisers will be able to run tests for 
copy; or products using any size 
ad from seven lines up at an addi- 
tional charge of $50. 


Oxford Paper Boosts 
|Spear, Buncke, Bruning 


T. F. Spear, H. J. Buncke and 
|T. E. Bruning have been elected 
|v.p.s of Oxford Paper Co., New 
| York. Mr. Spear, formerly a mill 
manager and assistant v.p., is v.p. 
in charge of public relations. He 
joined Oxford in 1919. Mr. Buncke, 
formerly manager of engineering, 
is v.p. in charge of engineering. He 
came to Oxford in 1933 as chief 
engineer, after 17 years with 
Abitibi Pulp & Paper Co. Mr. 
Bruning, who has been treasurer 
since 1943, becomes a v.p. as well. 
At the same time, Oxford named 
Harold M. Annis, manager of 
product development, to be tech- 
nical director. Since 1937 he has 
held various posts, including man- 
ager of sales service. Walter W. 
Holland, previously manager of 
production, has been named mill 
manager. Mr. Holland joined the 
company in 1951, having previous- 
ly been general superintendent of 
Quebec North Shore Paper Co. 


Two Buy Out Wm. Neville 


Edward E. Felker and Elizabeth 
A. Mahony have purchased the re- 
maining interest of Wm. Neville 
& Associates, Philadelphia news- 
paper representative, from Wil- 
liam H. H. Neville III. The name of 
the company has been changed to 
Felker-Mahony Inc. Mr. Neville 
resigned on Sept. 1 to enter the 
advertising agency of his late fa- 
ther, who died July 3. 


Appoints R. Randall Irwin 


R. Randall Irwin has been ap- 
pointed personnel and industrial 
relations manager for the Brown 
instruments division of Minneapo- 
lis-Honeywell Regulator Co., Phil- 
adelphia. Mr. Irwin formerly was 
with Richardson, Bellows, Henry & 
Co., New York industrial consult- 
ant. 


Elect Spengler Walker V.P. 

| Paul J. Spengler, western divi- 
sion manager in San Francisco for 
Hiram Walker Inc., Detroit, has 
been elected a v.p. Mr. Spengler 
has directed marketing in Califor- 
nia, Nevada, Arizona and Hawaii. 


Kastor, Farrell Moves 

| Kastor, Farrell, Chesley & Clif- 

|ford, New York, has moved to 

— quarters at 400 Madison 
ve. 


NEWSWE 


KK 


has moved up 


to 3rd place 


among 


magazines checked by PLB. 


in Industrial 
Advertising 


(with a page gain of 14% 
for the first nine months of 


‘52 over same period of '51) 


Machinery 
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Fair Traders 
Trade Blows in 
Merry Hassle 


(Continued from Page 1) 
Commission. 
Said the council: 


= 1. It doesn’t go along with the 
bureau’s policy of urging citizens 
to urge congressmen to pressure 
the FTC. 

2. The bureau doesn’t repre- 
sent a wide portion of fair traders. 

3. The AFTC is the “oldest and 
by far most influential” group 
advocating fair trade. 

4. The bureau is a part of 


quasi-judicial governmental agen- | 
cies. | 


'@ Anderson and the AFTC don’t | 
want any part of the hassle they 
think the bureau has gotten itself 


into. Said the AFTC letter, | 
‘ couched in Mr. Anderson’s trench- | 
ant style: 


“The present controversy be- 
_tween your commisssion and Mr. 
| Dargavel’s ‘Fair Trade Bureau’ on 
| the issue of the propriety of urging 
citizens to urge their members of 
_ Congress to, in turn, put pressures 
_ upon fair trading manufacturers 
'to influence their decisions in 
matters in which the public has 
an interest has reflected unfairly 
upon fair trading manufacturers 
and resellers outnumbering about 
| twenty to one the druggists who 
/may be said to be represented by 
| NARD and its fair trade bureau... 


Companion, retiring president; Charles A. 


AGATE OFFICERS—New officers of the Agate Club are, left to right: Hiram Schuster, 
Look, treasurer; E. J. Hughes, Newsweek, president; R. P. Hohman, Woman’s Home 


Sturgis Jr., Family Circle, assistant secretary. 


Agate Club, Oldest Ad Organization, 


NARD, and is largely a retailer | 
group, and is certainly not “the @ “{n behalf of about a million 
principal advocate of retail price retailers of fair traded products 


maintenance.” 


® To bewiidered observers, fair 
trade men explained the feud like 
this: 

During the battles which pre- 
ceded the passage of the McGuire 
Bill, there was a temporary lull 
in the running battle between the 
fair trade groups which represent 
the drug field and the druggists, 
and those representing the manu- 
facturer. There were several meet- 
ings between Mr. Dargavel, who 
is the prime mover in NARD and 


the bureau, and John Anderson, | 


longtime mainspring of AFTC. 
Last summer, the bureau sought 
to create a national advisory 
group, to be composed of mem- 
bers of 25 trade associations in 


who are not involved in your con- 
troversy and who have not en- 
| deavored, through any authorized 
_instrumentality, to prod congress- 
|/men to throw stones through the 
| windows of the deliberative cham- 
| bers of your commission. ..we sug- 
_gest that you decline further to 
dignify your current adversary by 
| designating it to be more than a 
/minor factor in the field of fair 
|trade, with whose policies and 
| practices fair traders in diversified 
industries are not wholly in sym- 
| pathy.” 

_ The bureau had no statement to 
|make last week, although it was 
cautiously indicated that no quar- 
_rel existed with Mr. Anderson of 
|the bureau’s making. The bureau 
‘now contends that it represents 


Cuicaco, Dec. 31—The Agate, 
Club, magazine representatives’ | 
association, which was founded in| 
1894 and is believed to be the old-| 
est advertising club in the United | 
States, honored its past presidents | 
at its annual Christmas party at) 
the Bismarck Hotel yesterday. 

R. P. Hohmann, Woman’s Home | 
Companion, president for 1952, 
presented handsome bronze tab- 


Honors Past Presidents and Elects Hughes 
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| Chicago Radio, TV 
Stations Settle 
Announcers’ Strike 


Cuicaco, Dec. 31—Agreements 
reached with the American Feder- 
ation of Television & Radio Artists 
ended strikes by announcers this 
week at stations WGN, WGN-TV, 
WGNB (FM) and WLS. 

The week-old strike at the WGN 
stations ended at 6 a.m. Tuesday 
and the eight-day strike at WLS 
at 6 p.m. on the same day. 

According to a joint announce- 
;}ment by WGN Inc. and the union, 
five disputed points at WGN were 
resolved as follows: 

(1) Radio and TV news staff 
/members will not be under union 
jurisdiction; (2) a checkoff system 
of dues collection will not be in- 
stituted; (3) pay raises agreed to 
before the strike—including a base 
pay hike from $135 to $150 weekly 


Lethen, Dell Publishing Co., v.p.; W. A. 


Carr, Look; John F. Pollock, Mac- 


fadden Publications; William C. | for staff announcers—will be ret- 
Henning, Country Gentleman; | roactive to Nov. 1 on radio con- 
Thomas Verschuur, Specialty| tracts and to Dec. 1 on TV con- 


Salesman; J. F. Morrissy, Life; Al 
Vinnedge, Cosmopolitan. 

Edward J. Hughes, Newsweek’s 
Chicago manager, was elected 
president of the club, moving up 
from v.p. Other officers chosen 
were Charles A. Lethen, Dell Pub- 


lets to each of the following ex-/| lishing Co., v.p.; Hiram Schuster, 
presidents, still active in Agate Look, treasurer; Ray C. Senate, 
Club affairs: Capper Publications, secretary, 

Harry J. Hurlbut, McCall’s; B.E.| and William A. Sturgis Jr., Family 


tracts; (4) am unlimited severance 
pay system, providing one week's 
pay for every year of service, will 
be instituted, and (5) there will be 
no change in sick leave policy to 
grant unlimited sick leave. 

At WLS, the agreement in- 
cluded the raising of staff announ- 
cer base pay for 12 units of work 
from $135 to $150 weekly, but the 
13th unit (overtime) will be $6 in- 


the retail and wholesale fields.| many retail interests other than 


The group’ was inauspiciously | druggists. 


named the National 
Council to the Bureau of Educa- | 
tion on Fair Trade. 

Mr. Anderson went off. like a 
skyrocket. 

The bureau changed the name; 
it is now the National Advisory 
Committee, etc. 


s The discord is traced back to | 


the legislative maneuvers before 
the passage of the McGuire Bill. 
NARD and the bureau sponsored 
the McGuire Bill; AFTC backed 
the Keogh Bill. In the end, AFTC 
capitulated, but insists that the 
Keogh Bill was 80% 
into the McGuire Bill. 

The remaining 20% was the re- 
striction on mail order, the so- 
called “Wentling loophole,” which 


still enables interstate mail order | 


selling at prices below fair trade. 
AFTC says that Mr. Dargavel had 
reneged. Mr. Dargavel says the 


McGuire Bill has adequate safe- | 


guards against price-cutting mail 
order sellers. 

With cut-price catalogs boom- 
ing (according to AFTC esti- 


mates) the council still thinks it | 


was doublecrossed. It still wants 
additional legislation, and is en- 
gaged in sending out copies of 
cut-price mail order catalogs to 


its members, in order to remind | 


them of the continuing problem. 


@ Then came the recent argument 
between the bureau and Commis- 
sioner Spingarn, centering around 
the Eastman Kodak case. FTC 
seeks to restrain Eastman from 
alleged illegal horizontal retail 
price fixing in setting fair traded 
minimums on its photographic 
and other products when sold by 
Eastman-owned retail stores. 
The bureau calls this an in- 
direct attempt to repeal the Mc- 
Guire Act, which permits states 
to set up enforceable fair trade 


laws, and members of the bureau | 


have been solicited to write to 
congressmen and others to pro- 
test the commission’s 
against Eastman. Commissioner 


incorporated | 


Advisory | 
2 MORE SUITS FILED 


AGAINST SCHWEGMANN 

NEw ORLEANS, Dec. 31—If the 
suits in which John Schweg- 
/mann Jr. had an interest were of 
_the textile variety, he would be 
the best-dressed man in federal 
district court. 

But they are not of that type. 
Two more suits have been filed 
against Schwegmann Bros. Giant 
Super Markets, charging violation 
of the fair trade laws. 

The latest legal actions were 
brought on behalf of Johnson & 
Johnson, New Brunswick, N. J., 
and its subsidiary, Personal Prod- 
ucts Corp. The companies are 
seeking a permanent injunction 
which will stop Schwegmann 
from selling their surgical dress- 
‘ings and baby products below 
/minimum fair trade prices. 


@ Mr. Schwegmann, who has 
‘openly defied the new McGuire 
Act, already had his hands full. 
|Similar suits have been filed 
against him by two drug manu- 
facturers, Eli Lilly & Co. and 
Bristol-Myers Co. Lilly got a tem- 
porary injunction and Judge J. 
Skelly Wright indicated, when he 
took the case under advisement, 
that his decision will be in favor 
of the drug firm and that “even- 
tual comfort of the defendant must 
come from the Supreme Court.” 
Mr. Schwegmann is, of course, 
prepared to fight all the way to 
the high court, just as he did 
successfully in 1951. The Mc- 


i : ich k tate fair | - 
Cee AN, We eee Oe a’ | Dec. 26 after a brief illness. Be- 


‘fore starting his publishing busi- 


| ness, Mr. Daikeler was a v.p. in 


trade agreements binding on non- 
signers, was passed with the spe- 


cific aim of nullifying Mr. 
Schwegmann’s Supreme Court 
victory. 


Johnson & Johnson and Mr. 


L. J. FITZPATRICK 
| Burrato, Dec. 30—L. J. Fitz- 


Schwegmann are old antagonists. 
The New Jersey company sued 


1950, charging violation of the 
| Miller-Tydings Act, the predeces- 


temporary injunction, but this 


Ay 
Newman, Ladies’ Home Journal; | 


George Hadlock, Parents’ Maga- 
zine; Frank W. MacDonald, Time; 
G. J. Eyler, McCall’s; James T. 


stead of the $11 negotiated with 
other network owned-and-oper- 
ated and affiliated stations. How- 
ever, the 14th unit will be at the 
full $11 rate. 


Circle, assistant secretary. 

Mr. Pollock was given a spe- 
cial award for the best attendance 
record for the year. 


Orleans supermarket operator. 


# In its current petition Johnson | 
& Johnson cites Mr. Schweg- 
mann’s testimony in the Lilly) 
case, in which he stated that he 
had no intention of observing fair 
trade prices. 

The company said this refusal, 
if continued, would cause irrep- 
arable damages, injury and loss 
to the plaintiffs by making it dif- 
ficult for retailers abiding by 
agreements to compete. The suit 
also declares that “under fair) 
trade consumers can buy at gen- 
erally lower prices and be served 
more conveniently through more. 
retail outlets.” 


RETAILER SUES ANOTHER 

New York, Dec. 31—A local re- | 
tailer with eight fair trade con- 
tracts, Ditmars Jewelry Shop in 
Long Island City, has filed suit 
against another retailer—Masters 
Inc., a large discount house—to re- 
strain it from selling at cut prices 
the fair traded articles carried by 
Ditmars. This is believed to be the 
first suit of its kind. 

A restraining order has been 
signed, pending a hearing for the 
application of a temporary injunc- 
tion on Jan. 30, forbidding Masters 
to advertise or sel] the items in 
question. 

The items on which an injunc- 
tion and damages are sought, in- 
clude Gruen, Longines, Bulova and 
Benrus watches, Flexlet watch- 
bands, Parker and Sheaffer pens 
and Ronson lighters. 


JOSEPH DAIKELER 


PHILADELPHIA, Dec. 30—Joseph 
Daikeler, 51, founder and presi- 


Schwegmann Bros. on April 13,| patrick, 54, 


dent of Dyco Publishing Co., died 


charge of advertising and sales for 
Burry Biscuit Co., Elizabeth, N. J. 


former advertising 
manager of National Gypsum Co., 
| died yesterday after a three-month 


action | sor of the McGuire Act. It got a/ illness. 


Mr. Fitzpatrick was a member 


Spingarn says these tactics ap-| was dissolved when the Supreme of the original sales correspon- 
proximate unethical pressure on Court decided in favor of the New ' dence and promotion staff of Na- 


/in 1929. He was later transferred 


One of the biggest points of con- 
tention in the WGN dispute ap- 
peared to be the question of 


tional Gypsum which was founded 


to the advertising department and 


|became advertising manager a 


short time later. 


ROBERT WILLIAMS JR. 
PATERSON, N. J., Jan. 2—Robert 


| Williams Jr., 61, publisher of the 


Paterson Morning Call, died last 


whether newscasters should be- 
long to the union. 


® Jim Hanlon, of the WGN publi- 
city office, said newsmen such as 
news commentators, analysts and 
reporters never have been under 
union jurisdiction and that this 


night from a heart attack he suf- | status continues. There never was 

fered Christmas day. any question about announcers 
Son of one of the founders and who might do newscasts as part of 

owner of the Call, Mr. Williams | their regular duties belonging to 

was graduated from Princeton in| AFTRA, he said. 

1915. Later he attended law school| Edward Schlesinger, national 

and practiced law until 1948. | representative for AFTRA in Chi- 
He was a collector of rare books | cago, said that although news staff 


_and autographs, and was author of members will not belong to the 


a recently published volume titled union, WGN has guaranteed to 


| “Adventures of an Autograph Col- ‘maintain a staff of 14 announcers. 


lector.” Active in civic affairs, he| The contracts at both WGN and 
was president of the local board WLS are to run for two years. 
of library trustees, and was chair- Programming was not affected 
man of the Paterson Museum since | during the strike. Executives and 
its inception in 1927. |supervisory personnel took over 


| the work of announcers. 
EMIL BESSINGER SR. 

St. Louis, Dec. 30—Emil Bes- 
singer Sr., 62, president of Mutual 
Outdoor Advertising Co., died Dec. 
28. Mr. Bessinger established the 
advertising company 15 years ago. 


CARL S. ANDERSON 


Western Empire Names Sites: 
Issues Direct Mail Booklet 
Western Empire Direct Adver- 
tising Co. (formerly Hecht-Arms 
Co.), San Francisco, has appointed 
W. E. Sites as general manager. 
Among his duties will be super- 


. |vision of the company’s “Brands 
Burra.o, Dec. 30—Carl S. An- ‘You Know” cooperative group- 


derson, 65, founder of Anderson | couponing plan. Mr. Sites former- 
& Wahl, mail advertising service,|}y was associated with the Col- 
died yesterday after a five-week | gate-Palmolive-Peet Co. 


illness. | Western Empire has prepared a 
'booklet of occupancy mailing list 
Paper Order Rescinded |information covering the 11 west- 


lern states, Hawaii and Alaska. 
National Production Authority Copies are available upon request 

has revoked, effective Jan. 1, its from the company’s sales office at 

order requiring paper mills to set ¢)9 Howard St. 

aside specified percentages of their | 


monthly paper output to fill gov- | 
ernment orders. The order has ~— _oellngy +O ad- 


been in force since February, 1951.| .. - 

The set-aside order required paper vertieng i? Pa. — 
mills to hold about 6% of all pro- eee SS Ss eee Mgnn VO., 
duction for 90 days pending gov- | ttlevision distributor in northern 
. . ; New sey, ‘ ppoin 
ernment orders, but in the past 90. advertising and sales promotion 


days, government orders have . 
, _| manager for RCA Victor room 
— only about 2% of produc air conditioners in Camden, N. J. 


He succeeds E. B. Close, who has 
|resigned to join Patterson Pro- 
Courier-Post Promotes Pace Gualies, ; 

Edward W. Pace Jr., for 20 years | 
with the national advertising de- Ketchum, MacLeod Boosts 2 
partment of the Courier-Post,, Ketchum, MacLeod & Grove, 
Camden, N. J., has been promoted | Pittsburgh, has promoted James C. 
to national advertising manager. Stuart and James B. Tafel from 
Since 1951 Mr. Pace has served (assistants to managers in the me- 
as food advertising manager. dia department. 
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Sun Oil Co. Promotes Daub 


William B. Daub, special repre- 
sentative in the industrial adver- 
tising department, has been pro- 
moted to assistant advertising 
manager for industrial products by 
Sun Oil Co., Philadelphia. 


First UHF Station Starts 


With its dedication at 10:45 p.m. 
Jan. 20, WFPG-TV, Atlantic City, 
says it is the first commercially 
equipped ultra high frequency 
television station to begin regular 
programming. Regular daily pro- 
gramming began Dec. 22. 


The Fabulous Southwest 


+ 


The Biggest 30c Buy 
In The Nation** 


Blanketing 24 Counties 
of West Texas 
and Southern New Mexico 


Y/> BILLION DOLLAR 
RETAIL SALES 


Covered Exclusively by 


The Zl Paso Times 


An Independent Newspaper 
Morning and Sunday 


E] Paso Herald-Post 


A Scripps-Howard Newspcper 
Evening 


‘ONE LOW RATE 
BUYS BOTH! 


Marketing Men Hear 
About ‘Mind Probing’ 


(Continued from Page 1) 
meeting of the Allied Social Sci- 
ence Associations. 


housewife, while 4% tagged her as 
a spendthrift. 


But in a question-and-answer 
test of housewives, in which they 
were asked for their opinions on 
instant coffee, 
; those who said they didn’t like it 
cussed by James Vicary, research gave as their reason that they 
consultant from New York. “didn’t like the taste,” and no in- 

Mr. Vicary related some inter- | dication of the respondents’ actual 
esting results that he has obtained opinions of instant coffee users 
in word association tests of con-'| was obtained. 


® Projective techniques, or the in- 
direct approach to uncovering peo- 
ple’s basic motivations, were dis- 


the majority of! 


Advertising Age, January 5, 1953 
and caution that surround mar-' 
ket research activities, Dean Jeuck 
said. 

“I am impressed with how un- 
likely it would have been for 
Sears, Roebuck ever to have got 
a really strong start if it had a 
clear view of all the dangers in- 
volved in the mail order business 
in the late 19th century,” he said. 

“Marketing research’s effective- 
ness in deciding what action 
should be taken must be limited to 
what prospective buyers can-and 
will communicate about their fu- 
ture behavior,” he said. “It seems 
doubtful that prospective buyers 
are able to communicate what they 


NEW YEAR 
RESOLUTIONS 
& 


¥ 
A MAN WHO CARES 


RESOLUTE MAN-—Institutional 


New Yeor 


sumers, where the researcher calls | 


| out a word and the respondent re- 


| plies 


| that 


with the first word that 
comes into his mind. 

In one such test for a brewer 
wanted to test the word 


| “lagered,” which it had been using 


in its ads, Mr. Vicary found that} 


lonly one-third of those queried | 


responded with a word like “beer,” 
“ale’ or “stout.” Words like 
“drunk,” “linger,” “dizzy,” “slow, 


the interviewees gave no response 


at all. ‘“Lagered” was dropped 


from future ads. 


2 An 


answer test was made by Mr. 


| Vicary. 


In the projective test, which he | 


termed the “personification meth- 
od,” a group of women was given 
a shopping list and asked to de- 
scribe the housewife on the basis 
of the list. Some of the lists had 
Nescafe as one of the items, while 
the others had Maxwell House 
coffee. 

The housewife who buys Nes- 
cafe took a beating at the hands of 
the women interviewed. Almost 
half of them described her as 
“lazy” or a “poor planner.” An- 
other 16% ° said she wasn’t a good 


THE Buffalo MARKET... 
NEW YORK STATE'S 2nd LARGEST MARKET 


SELL THE NEWS READERS AND YOU 
SELL THE WHOLE BUFFALO MARKET 


EDWARD H. BUTLER 
’ Editor ond Publisher 


BUFFALO EVENING NEWS 


KELLY-SMITH CO. 


viational Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 


"| tend to overlook the vital influ- 
“tired,” etc., were given by 38% | 


|of those interviewed, and 26% of | 


| 


® Paul Lazarsfeld, sociology pro- 
fessor from Columbia University, | 
reviewed his studies of the interre- | 
lation between mass media 
personal or group influence for the 
assembled marketing men. 


and 


Advertisers often make the mis- 


take of considering only the di- 


rect influence of media advertis- 
ing, Mr. Lazarsfeld said. Thev 


ence exercised by friends and 
business associates, which in many 


cases determines the buying hab- 


its of people. 
In a study of 800 women in a 


/small Illinois town, conducted for 
interesting comparison be- | 


tween the results of a projective | 
test and a straight question-and- | 


Macfadden Publications, Mr. 
Lazarsfeld found that personal in- 
fluence was “considerably more 
effective than advertising” in in- 
fluencing the purchase of small 
food, cosmetic and wearing ap- 
parel items. 
® The role of the “opinion leader” 
was also discussed by Mr. Lazars- 
feld. One of the most interesting 
discoveries in this field, he said, 
was that these leaders exist in all 
strata of a community, and are not 
confined merely to the well-to-do, 
or so-called community leaders. 
People seek out leaders in their 
own groups, and for the most part 
these turn out to be the more gre- 
garious members, and they seem 


|to fall into a particular age group, 
he said. In the Macfadden study, it | 


is the housewife in the 25-45 
age classification that exercises 
the most influence on her neigh- 
bors, Mr. Lazarsfeld found. 

There are some very real dan- 
gers present in the ever-increasing 
usage of techniques that explore 
the basic influences that guide peo- 


ple, the sociology professor warned. | 


There is always the danger that 
psychological findings will be mis- 


used and will thus produce a detri- | 


mental instead of a beneficial ef- 
fect, he said. 


® The use of “stereotypes, images | 


and prejudices” in advertising was 
discussed by 
executive director 
search Inc. 
Advertisers, along with psy- 
chologists and sociologists, gen- 
erally Know that these prejudices 
and stereotypes exist, Mr. Gard- 
ner said, but often they are not 


of Social Re- 


|aware of how deeply rooted and 
| subtle they are, and how impor- 


tant it is to stimulate them in the 
proper direction. 

If an advertiser can discover 
the symbol or image that will im- 
mediately create a favorable re- 
action on the part of a potential 
consumer, he has accomplished his 
purpose, Mr. Gardner said. This 
is the best way to reach all those 
prospective buyers who aren’t go- 
ing to take the time to read the 
entire “story” in an ad, he said. 


@ There was nothing of the psy- 
chological approach in the plain- 
spoken words that John Jeuck, 
dean of the University of Chi- 
cago’s school of business, directed 
to the meeting. 

Marketing success depends more 
on the imaginative and aggressive 
personality of the leaders of an 
enterprise than it does on the care 


Burleigh Gardner, | 


will do. 

“It would seem that they must 
experience the situation before 
they can have much confidence in 
the statements they may be willing 
to make about how they will ulti- 
mately behave in a really novel 
situation. 

“The really significant market- 
ing achievements—the chance for 
large profits and strong, if short- 
lived, protection against competi- 
tion—is dependent primarily on 
imagination on the part of man- 
agers significant enough so that 
they are willing to develop and 
exploit the new opportunity, often 
in the face of discouraging pre- 
dictions from researchers and ex- 
perts,” he concluded. 


| 


. A complex mathematical for- 


! 


|}mula whereby the nature and size 


\of duplicated media audiences can 
'be determined algebraically was 
| presented by Ira Bix, director of 
‘advertising research for Farm 
| Journal. 
| The actual formula itself is un- 
|important, Mr. Bix told his audi- 
ence, except to those interested 
in mathematics. The important as- 
pect of his system, which he has 
‘named “Mediamatics,” is that it 
| makes it possible to “estimate very 
accurately, from the total gross 
circulation, the number of net 
families reached by any combina- 
tion of major urban magazines.” 
Although all the data he pre- 
sented referred to magazines, Mr. 
Bix said that the same general 
principles and_ similar-shaped 
mathematical curves also hold for 
| other media, such as radio and TV, 
land also for inter-media relation- 
| ships. 


® Stanley Canter, associate re- 
search director of McCann-Erick- 


| 
| 
| 


ad by Carstairs, which identifies itself 

only in small type, appeared in about 

35 newspopers on the Eastern Seaboard. 
There is no product identification. 


son, New York, criticized Mr. Bix’ 
system on several grounds. He said 
that the formulation contained 
“vague terminology,” and that it 
contained the important error 
throughout of confusing actual 
proof with what was really only 
graphic demonstration. 

Mr. Canter also pointed out that 
duplication of audience is only one 
factor in the problem of media 
selection, and he termed Mr. Bix’ 
extension of the Mediamatics for- 
mula to all media “far-fetched.” 

George H. Brown, professor of 
marketing at the University of 
Chicago, took a stand somewhere 
between the two extreme views 
held by Mr. Bix and Mr. Canter. 

Mr. Brown said he felt ‘‘optimis- 
tic’ about Mr. Bix’ findings, al- 
though he did feel that the Media- 
matics formulation tended to gen- 
eralize beyond the data presented. 
However, he called it ‘an impor- 
tant start that warrants further 


Pi9 | NATIONAL 
Vase DISTRIBUTION 


Fast, Easy, Low in Cost! 
OPPORTUNITY MAGAZINE 


Today's soaring sales costs call for your careful 
examination of the oid tested, proved inde- 
pendent selling field. This pian has built 48- 
state distribution quickly and at remarkably 
many of America’s multi-million 
dollar industries and hundreds of smaller 
firms. If your product or line can be sold by 
personal demonstration, we invite you to secure 
a frank, experienced appraisal of your possi- 
bilities and future in the direct-to-consumer 
selling field There is no cost or obligation to 
you. Write today in detail. 


low cost tor 


OPPORTUNITY MAGAZINE 
Dept. A-152, 28 E. Jackson Bivd., Chicago 4, Hl. 


NEWSWEEK 


continues to 
move up 

in Insurance 
Advertising 


(Second only to Saturday 
Evening Post in this cate- 
gory, NEWSWEEK gained 
15% more pages, first nine 
months of "52 over same 
period of '51) 


SOURCE: P.1.B. 
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support,” and said he thought it 
should be expanded to cover other 
media. 


@ Fairfax Cone, president of Foote, 
Cone & Belding, kicked off the 
three-day conference with a 
luncheon address in which he 
urged wider use of advertising to 
sell ideas. 

Advertising has amply proved 
its ability to sell products, Mr. 
Cone said, and has also displayed 
its ability to produce results in 
savings bonds, blocd donor and 
get out the vote campaigns. 

The big job that advertising can 
perform now, he said, is to get 
across to the American people the 
basic trutns about the free enter- 
prise system. 


s Two American Marketing Assn. 
awards were made at the meeting. 
Joel Dean, president of Joel Dean 
Associates, New York, received an 
award for his book entitled ““Man- 
agerial Economics,” which was 
adjudged “the most significant 
contribution to the advancement 
of the science of marketing.” 


The second award was shared | 


by Ralph Cassady Jr. and Wylie 
L. Jones, both of the University of 
California at Los Angeles, for 


their report entitled “The Nature | 


of Competition in Gasoline Dis- 


tributed at the Retail Level.” The 


report was termed “the most sig- 
nificant contribution in the field 
of distribution, theory and prac- 
tice.” 


Barry, General Manager of 
Knight Newspapers, Retires 


John H. Barry has retired from 
his post as general manager of the 
Knight newspapers. Mr. Barry, 
who is 78, will continue as honor- 
ary chairman of the board. He 
has been serving as general man- 
ager of the Akron Beacon Jour- 
nal, Chicago Daily News, Detroit 
Free Press and Miami Herald. He 
joined the Beacon Journal in 1916 
and made his headquarters in 
Akron. 

Arthur E. Hall, circulation di- 
rector of the Daily News, will 
succeed Mr. Barry as_ general 
manager of the Chicago paper. 
The Miami paper has its own 
general manager, James L. 
Knight, brother of John S. Knight, 
the publisher. The other two 
Knight papers will continue to 
operate under their business man- 
agers. 


/WQXR (AM and FM), New York, 


Cooperating stations—only 


CHAT—Thomas A. McAvity (right), national program director of NBC, holds the 
| attention of (left to right) Arthur Borowsky, president of the Television Assn. of 
Philadelphia; Humboldt J. Greig, president and general manager of WHUM and 
WHUM-TV, Reading, Pa., and Ernest Walling, program director af WPTZ in Phila- 


delphia, prior to the association’s monthly 


dinner meeting at the Poor Richard Club. 


Good Music Broadcasters Names Sales Head ,,,2¢ "4 Lamb Enterprises Ine., 


New York, Dec. 30—John E.! off on the purchase. In addition, | 


Arens has been named sales man-| 
ager of Good Music Broadcasters, | 
which represents several AM and| 
FM stations in key markets across | 
the country. Mr. Arens has re-| 
signed as sales director of WFAS| 
and WFAS-FM, White Plains, N.| 
Y., to take over the post. 
Raymond S. Green, v.p. and 
general manager of WFLN (FM), 
Philadelphia, and Norman S. Mc- 
Gee, v.p. in charge of sales for 


direct the joint sales operation. 
Good Music Broadcasters came 
into being in November, 1951, to 
facilitate sales for radio stations 
with similar fare in major markets. 
those 
specializing in classical music are 
eligible—are not joined py lines) 
but merely combine their forces | 
for sales purposes. Membership in | 


an advertiser profits from being | 
able to pay a single bill and pre-'! 
pare a single set of commercials | 
for all the stations, Mr. McGee 
said. 

In the past the sales organiza- 
tion of Good Music Broadcasters 
has been operated on a “‘catch-as- 
catch-can basis.” Sales activity 
now will be stepped up, with Mr. 
Arens devoting his time exclusive- 
ly to the project. His offices will 
be at WQXR, 229 W. 43rd St. 


| 
| 
| 
| 
| 
| 


@ Several other stations have) 
asked to join the group, which is 
expected to be enlarged later. | 
Though the stations are not linked | 
for programming purposes, re-| 
cordings of shows on one station 
may be bought for airing on oth- 
ers in the lineup. 

This operation is entirely sep-| 


| post. 


Appoinis Reginald Lowander 


Reginald W. Lowander, former- 
ly of Red Top Brewing Co., Cin- 
cinnati, has been’ named Cincin- 
nati manager for Cecil & Presbrey. 
He succeeds William J. Hecker, | 
who has returned to the agency’s 
New York headquarters. 


Promotes Ted Harbaugh 


Ted H. Harbaugh, merchandis- 
ing manager for the Libbey glass 
division of Owens-Illinois Glass 
Co., Toledo, has been promoted to 
supermarket sales manager, a new 
He has been with Libbey 
since 1938. 


and into 
our shop 


We'll make your problems our 
problems, give your artwork 
the special care that only 
a fully-staffed, fully-equipped 
complete art and typographic 
service can give it. 


vx Artogtaphy 


Call us at LU 2-0466-7-8-9 
37 W. 47th ST., N. Y. 


Promotes M. A. Hough 

M. A. Hough, who has served in 
the post in an acting capacity since 
September, has been promoted to 
frozen foods merchandiser for 
Fairmont Foods Co., Omaha. 


Edward Lamb Appoints Two 


rie, Pa., has named Kar! Nelson 
regional sales manager of its radio 
and TV properties. Mr. Nelson has 
been manager of WTOL, Toledo,O. 


What's the magic that’s kept 
Morton Salt on top for 
104 years? 


this group does not affect the sta-| arate from the “WQXR Network” 
tions’ individual representatives. | of 17 FM stations in New York 

land nearby states which is being 
® The list of participating stations | S0ld to advertisers as a group 


includes: WQXR (AM, FM), New) 
York; WEAW (FM), Chicago; | 
KFAC (AM, FM), Los Angeles; | 
WFLN (FM), Philadelphia; WEW | 
(AM), St. Louis; WGMS (AM,) 
FM), Washington; WXHR (FM), | 
Cambridge, Mass.; KIXL (AM), 


|Dallas; WBIB (FM), New Haven, | 


Conn.; WDRC-FM, Hartford, and | 
WITH-FM, Baltimore. 

Advertisers who buy the full) 
lineup of stations get about 10% 


NEWSWEEK 


continues to 


move up 
Chemical 


in 
Industry 


Advertising 


(NEWSWEEK — the strong 
#2 in this category — 
made a 12% page gain 
for the first nine months of 
"52 over same period of '51) 


SOURCE: P.1.B. 


| its own on the last day of the year. 


(AA, Dec. 29). 


Chirurg Co. Ads 
Reporting Billings 
Blanket Four Papers 


Boston, Dec. 31—James Thomas 
Chirurg Co., Boston advertising 
agency, did some advertising of 


To report the largest billing 
year in its history—$5,460,000— 
Chirurg took back pages of the 
Boston Herald, Hartford Courant, 
Providence Journal and Worcester 
Telegram Gazette, plus 2x2” ads 
scattered throughout the four pa- 
pers. The smaller ads called at- 
tention to the back page ad. 

The back pages carried a chart 
showing the agency’s billings from 
1933 through 1952 (the post-1936 
billing figures being audited by 
Patterson, Teale & Dennis, public 
accounts firm). 

The page ad also expounded the 


agency’s theory of operations, 
backing it up with case histories 
of seven Chirurg clients. 

Figuring on light department 
store advertising, the agency set 
out to dominate the newspapers 
for the day with its advertising. 


Armco Steel Promotes Two 

Logan T. Johnston, general 
sales manager of Armco Steel 
Corp., Middletown, O., has been 
promoted to v.p. in charge of sales. 
He succeeds the late John A. Ing- 
wersen. Wallace B. Quail, manager 
of central area sales, has been ad- 
vanced to manager of the sales 
division. 


‘Tribune’ Sets Fashion Meet 

The Chicago Tribune’s 14th an- 
nual American Fashions competi- 
tion opened Jan. 1. Prizes of $2,000, 
$1,000 and $500 will be awarded to 
winners of 30 preliminary selec- 
tions. Designs may be sketched in 
b&w or in color. Deadline is April 
20. Rules can be obtained by writ- 
ing to American Fashions competi- 
tion, Chicago Tribune. 


No magic! They just have 
an outstanding product— 
and they back it with out- 
standing advertising. * 


Here are the clients of Needham, Louis & Brorby... 


Cummins Engine Company, Inc. 
Derby Foods, Inc. 

The Eagle-Picher Company 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Marathon Corporation 


Morton Salt Company 

The Peoples Gas Light and 
Coke Company 

Phenix Foods Company 

The Quaker Oats Company 

State Farm Insurance Companies 

Swift & Company 

Wieboldt Stores, Inc. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 
135 South lo Salle Street, Chicago 3, illinois 
Chicago 
New York 
Hollywood 
Toronto 
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General Mills’ Samuelson Outlines 
Marketing Strategy for New Products 


Cuicaco, Dec. 30—The market-. 
ing strategy that General Mills, 
uses in planning introduction of a/ 
new grocery product was revealed | 
here yesterday. 

Cliff Samuelson, advertising 
manager of grocery products for | 
the big milling company, outlined 
some of the essential features of 
what GM considers good marketing | 
strategy before the annual winter 
conference of the American Mar- 
keting Assn. 

Mr. Samuelson started by tell- 
ing his audience that General 
Mills, despite its wide experience, 
still has much to learn about in- 
troducing a new product. Few 
products, he said, are really new, | 
so the problem becomes one of 
telling your product story dra- 
matically. 


@ There are only three reasons 


why a “new” product is created, 
in Mr. Samuelson’s opinion: 


1. It will do a better job. 

2. It will do it easier. 

3. It will do it cheaper. 

All of these factors obviously 
don’t have to be present, he 
pointed out, but if your proposed 
product won’t fill at least one of 
these requirements, it should never 
be introduced. 

It isn’t enough to merely say, 
or feel, that a new product will do 
a better job, he said; you must be 


_able to show that the product is) 


believably and demonstrably bet- 
ter. 

Because of the ever-increasing 
demands on the housewife’s time, 
the factor of doing a job “easier,” 
i.e., quicker, is extremely impor- 
tant, he said. 


® As for the necessity of doing 
the job cheaper, this is sometimes 
difficult to assess, because people 
are often willing to pay more if 
they think a product’s quality 


the leaders 


MacFarland, Aveyard & Company 


333 NORTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 


. 
An Advertising Agency 
serving the following clients, each among 


ALEMITE — Division Stewart-Warner 


BANKERS LIFE COMPANY + THE CELOTEX CORPORATION 
COOK ELECTRIC COMPANY + DREWRYS LIMITED, U.S.A. INC. 
THE FORMFIT COMPANY * THE HALLICRAFTERS COMPANY 
MARTIN-SENOUR PAINTS * STANDARD KNITTING MILLS, INC. 


SKIL CORPORATION * STANDARD STEEL SPRING COMPANY 
STEWART-WARNER CORPORATION 


Stewart Die Casting Division * South Wind Heater Division 
Auto Accessories, Marine Instruments 


UNITED WALLPAPER, INC. 


in its field 


js a 


x c ie fee 


~ 


| 


experimented with different 


warrants it, Mr. Samuelson said. 
General Mills had an interesting 
experience with prices several 
years ago on a product named 
Pyequick, he said. 
When the product didn’t sell as 
well as GM expected, the company 


prices in different areas, until it 
finally hit on what it considered 
the optimum price, from the 
standpoint of sales—but found that 
this was a figure below the profit 
level! 


@ In many cases manufacturers 
make much too casual a review of 
the possible uses of a new product 
that they are introducing, the 
speaker said. A company can also 
make the mistake of spending 
large sums of money—as General 
Mills did—telling the prospective 
buyer something that she already 
knows. 

Mr. Samuelson cited GM’s cake 
mixes us an example. The company 
spent a lot of money telling house- 
wives that its cake mixes offered | 
a quick, easy way to make a cake | 
—and suddenly realized that the 
basic name of the product, “cake. 
mix,” left no doubt in the buyer’s | 
mind as to what the product would | 
do. 

As an example of how ouster! 
ing—and promoting—other uses of | 
a product can pay off, Mr. Samuel- | 
son told about General Mills’ ex- | 
perience with Bisquick. Originally 
marketed as a biscuit mix, the, 
product’s current sales are five | 
times larger than the goal set by 
GM when it was introduced, and 
less than one-third of the amount 
being sold is actually used in mak-_ 
ing biscuits. | 


| 


| a year ago in the week ended Dec. 


, ume. “ 


Advertising 


Department Store Sales... 


Age, January 5, 1953 


Heavy Christmas Sales Are Reported 


WASHINGTON, Dec. 30—Sales in| 
the nation’s department stores 
averaged 4% higher than those of 


20. 

The gain brought the depart- 
ment stores closer to their goal of 
equaling or exceeding last year’s 
record-breaking total sales vol- 


The latest Federal Reserve 
Board report showed that stores in 
the big metropolitan centers are 
lagging 1% behind 1951 sales for 
the Jan. 1 through Dec. 20 period. | 

However, this 1% lag may be 
wiped out when department stores | 


DEPARTMENT STORE 


1947-49 equals 100 


Week to Dec. 20, ’52*.p237 
Week to Dec. 22, ’51*..228 
Week to Dec. 13, ’52*..224 
Week to Dec. 15, ’51*..213 
Week to Dec. 6, ’52*..195 
Week to Dec. 8, '51*..191 


*Not adjusted seasonally. 
pPreliminary. 


in the smaller cities give their 
final report. 


= In the week ended Dec. 20, when 
Christmas buying was at its height, 
every Federal Reserve district ei- 
ther increased or matched its sales 
in the same week last year. 

The biggest gains were the 8% 
and 7% increases reported by the 


|death of Wash- 


# Mr. Samuelson gave his audi- | Gjeyejand and Richmond districts. 
ence some rules to follow in select-| giores in the New York and San 
ing a brand name and a package Francisco districts did about the 


for a new product in the grocery | 
field. These included: 

1. Make the name short. Use’ 
hard, staccato letters (soft words | 
are hard to get across, especially | 
in radio and TV advertising). And | 
stay away from trick typography | 
on the package. 

2. Identify your brand clearly 
and positively. When it comes to} 
color and design, be sure to test 
your package on retail shelves 
next to those of competitive items 
before selecting the final package. 

3. Make the package large 
enough so that it will be conspicu- 
ous, but not unwieldy. Always 
keep in mind the ease of removing 
the product from the package after 
it is opened, and don’t forget that 
closing devices are important to 
most housewives. 


# Test marketing is the all-impor- 
tant final step in the introduction 
of a new product, and Mr. Sam- 
uelson laid down the following 
rules for setting up a test market 
operation: 

1. Use three or more markets, 
if possible, as a control. 

2. Be careful to select areas 
where your results can be eval- 
uated. 

3. Don’t try to test too many 
things—like new market research 
techniques, etc. Stick to the basic 
job of testing the product. 

4. Use established media of 
advertising in the test areas. 

5. Don’t skimp on your test cam- 
paign expenditure. In many cases 
companies make the mistake of 
allocating only an amount that is | 
proportionate to what it would 
cost to introduce a product na-_| 
tionally. It takes much more than | 
a pro rata share to get the smash | 
impact needed in the test areas, | 
Mr. Samuelson pointed out. 

6. Be sure you have set up sound 
measures by which to evaluate 
your results. This calls for test 
procedures to be worked out in| 
advance; for a minimum sales goal 
to be predetermined, and for 
qualified experts to be used in | 
evaluating the test findings. 


same volume as last year for the 
week. 

For the four weeks ended Dec. 
20, sales in the nation’s depart- 
ment stores were equal to those in 
the same four weeks last year. 

The following are the district 
reports for the week ended Dec. 20 
(city-by-city tabulations were de- 


layed because of the holidays): 
Federal Reserve % Change from 51 | 


District Week Ended Dec. 20 | 
ee snieatvabetesinvieliadiaades 3 } 
UIE. INIT ca.cecsneicuscsnsasediiansaeidenntebetiod 0 
CEE NRO a RE, 3 
IIE . tucssuch clacceiotiidcpdsensdaediaaciaedntal 8 
TRIGEIOIG ccessenesseososercecscoocososceceenessooescnse 7 
SREIIITE  inaiincirseceha ean sptenaConbesseniecietaerncdaiel 5 | 


St. Louis 
Minneapolis 
Kansas City 2 
Dallas mm 
0 
4 


eeeecececeesenereceeneetceesessrecseesses 


IID. Sivininitiidosmeamomiaineaes 
U.S. Total 


Kentucky Utilities Elects 
Fairman V. P., Tuttle to Board 


Floyd I. Fairman, director of 
customer service and advertising, 
has been elected a v.p. of Ken- 
tucky Utilities 
Co., Lexington. 
A. A. Tuttle, sec- 
retary -treasurer, 
has been named 
to the board of 
directors, filling 
the vacancy 
caused by the 


ington Reed, a 
v.p. 

Joining the 
company in 1926, 
Mr. Fairman be- 
came director of customer service 
and advertising in 1942. Mr. Tuttle 
has been secretary-treasurer since 
1914, two years after the company 
was formed. 


F. |. Fairman 


‘Modern Pattern Making’ 
to Be Launched in April 


Modern Pattern Making will be 
launched in April by Cleworth 
Publishing Co., Greenwich, Conn. 
It will start with a controlled cir- 
culation of 10,000 to custom pat- 
tern and model shops and captive 
pattern and core departments of 
foundries. Format will be 11%” 
square, three columns to the page. 
Page size will be 7x10”. One-time 
full-page rate is $360. 

C. William Cleworth, president 
of Cleworth Publishing, is pub- 
lisher, and George W. Rhine is edi- 
tor. 


Promotes Ernest T. Degel 


Ernest T. Degel, for the past 
year assistant art director for 
Henry A. Loudon Advertising, 
Boston, has been promoted to art 
director. 


JUST ASK FOR MARIE: 


Call WAbash 2-8655 and ask for 
Marie Maize on your next multi- 
graph, ire ene a addressing or 


mailing job. Quic Dp -up and de- 
livery, fast and accurate work, plenty 
of experienced personnel, charges 


always in line. THE L R SHOP, . 
Inc., 431 S. Dearborn St., Chicago 5. 


(Now in oun 23rd successful year.) 


86 of the 100 
largest corporations 
advertising to 
business and industry 
advertise in 


NEWSWEEK 


SOURCE: P.1.B. 
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Politicos Spent 
$6,062,378 on 


January 5, 
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WASHINGTON, Dec. 31—Sen. T. C. . 
Hennings Jr. (D., Mo.) announced 
today that a total of $6,062,378.05 
was spent by political parties on 
radio and TV during the Presiden- 
tial election. 

Sen. Hennings, chairman of the 
Senate subcommittee investigating : stil 
campaign expenditures, said the 
figure was based on results of ap- 
proximately 3,000 questionnaires 
sent to radio and TV networks and 
individual stations. 

Another questionnaire has been | Be 
sent to political candidates and | 
various political organizations on | REPEAT RUN—As a result of its success 
their election expenditures, Sen. | last year, this Christmas ad for Cadillac 
Hennings said. Results of this sur- | “% "epeated in newspapers this year in- 


: : viting longtime Cadillac admirers to order 
vey will be reported later. one. MacManus, John & Adams, Bloom- 


Magazine Dollar 
Volume at Peak 
for 1952: MAB 


(Continued from Page 1) 
in the first 11 months over the 
same period of 1951. The gain in 
pages of advertising was 1.6%. 
Sunday supplements and comics 
showed a gain of 1.9% in revenue 


Sen. Hennings added that the £1.6% i es for the 
subcommittee had _ received ica” ee 


100% return on the questionnaire | 
from TV stations and 83.5% from» The figures: 
the radio stations. GENERAL & FARM MAGAZINES 

He declared that the report. Pages Dollars 
“forcefully stresses the need for a jon..Nov., 1952 73,986.17 $509,278,781 
revised uniform election law Jon.-Nov., 1951 72,793.60 471,387,774 


which would establish realistic % Change Up 1.6% Up 8% 
SUNDAY NEWSPAPER SECTIONS 


Tike Men Win Wars Boy 
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a The senator’s report shows that 
10 political parties spent $3,111,- 
049.53 on radio, and six parties 
spent $2,951,328.52 on television 
during the campaign. Radio ex- 
penditures for the Democratic 
Party were $1,269,660.28 as com- 
pared with $1,803,825.82 for the 
Republicans. On TV, the Demo- 
crats spent $1,303,916.91 and the 
Republicans $1,643,909.61. 

Aside from the two major 
parties, the biggest radio spender 
was the Socialist Labor Party 
with $13,595.93. The Progressive 
Party followed in the TV lineup 
with an expenditure of $1,546. 


limitations consistent with the high 


Leo Burnett Names Cary, Porter V. P.s 


Curicaco, Jan. 2—Leo Burnett Co. has appointed F. Strother Cary Jr. 
to the newly created post of administrative v.p., and has named Arthur 


|| A. Porter v.p. in charge of the media department. Mr. Cary has been 
| with the agency since its founding 18 years ago, and for the past year 


has acted as administrative assistant to R. N. Heath, executive v.p. 
Roy Boyer, who has been Mr. Porter's assistant, succeeds him as man- 
ager of the media department. 


Mullin Made Ass’‘t. Ad Manager of ‘McCall's’ 


New York, Jan. 2—William L. Mullin, who joined the Chicago staff 
of McCall’s in 1938 and was transferred to New York in 1950, has been 
named to the new post of assistant advertising manager. William B.| 
Carr, McCall's ad director, also announced appointment of Gilbert Lea | 
as manager of grocery store products advertising, and Joseph Maloney | 
and Roderick Vandivert as members of this staff. Mr. Lea was for- 
merly Philadelphia ad manager of Business Week. Mr. Maloney was 
in the New York office of the Detroit News and Mr. Vandivert was 
with Atlantic Monthly. 


Pines Publications Names Rosen Ad Manager 


New York, Jan. 2—William A. Rosen, formerly with the Look sales 
staff, has been named v.p. and director of advertising for Pines Publi- | 
cations Inc. He will direct the advertising of Screenland Unit, Real, 
See, Thrilling Fiction Group and Standard Comics Group. 


Lever Starts Surf-Lux Bargain Offer | 


New York, Jan. 2—Lever Bros. Co. is teaming its Surf and Lux | 
toilet soap in a “two for two” bargain promotion in newspapers this | 
month and next with a boxtop coupon good for two cakes of regular- | 
size Lux soap with the purchase of two large size packages of Surf. The 
Surf packages will be pre-sealed back-to-back at the factory with the) 
coupon on one of the packages. J. Walter Thompson Co. handles Lux | 
and N. W. Ayer is the Surf agency. 


Quaker Oats and Lever Tie In on Coupon Offer 

New York, Jan. 2—Quaker Oats Co., Chicago, is tying in with Lever | 
Bros. Co. in a February 10¢ coupon offer toward a three-pound can of | 
Spry. The offer will be carried in 24,000,000 large and small Quaker | 
Oats and Mother’s Oats packages. Newspapers and radio will be used. | 
Sherman & Marquette is the agency for Quaker, and Foote, Cone & 


| agement 
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as McConnell 
Goes to Colgate 


Sudden Shift in High 
Commands Affects Soap 
Company and Network 


New York, Dec. 31—Six months 
after joining the network Frank 
White is moving up to the presi- 
dency of National Broadcasting Co. 

Mr. White, who was president of 
Mutual Broad- 
casting System 
before he became 
v.p. and general 
manager of 
NBC's radio and 
TV networks, has 
been promoted to 
fill the vacancy 
created by the 
resignation of 
Joseph H. Mce- 
Connell. 

The NBC man- 
shifts also moved Syl- 
vester L. (Pat) Weaver Jr. up 
a step in the line of command. 
Now v.p. in charge of the radio 
and TV networks, Mr. Weaver goes 
into the newly created post of vice- 
chairman of the board. 


Frank White 


# Mr. McConnell, executive v.p. of 
| the Radio Corp. of America before 


his appointment as NBC president 
in October, 1949, reportedly is 


Belding is handling Spry. 
- . P leaving the broadcasting company 
Howard Reid Takes American Machine Ad Post to beccehe seeaideiet ak alnaae: 


New York, Jan. 2—Howard A. Reid, former advertising and sales | Palmolive-Peet Co. A statement 
promotion manager of General Cable Corp., has joined American from the office of E. H. Little, Col- 
Machine & Foundry Co. as advertising and sales promotion manager gate president, who, rumors have 
of the general products division. Victor Ancona continues as over-all | jit, will move up to chairman of 


advertising manager. the board, termed these wide- 
spread reports as “premature,” 
Record $2,225,000 Ad Budget Set for Amana while confirming that “various 


Cepar Rapws, Ia., Jan. 2—Amana Refrigeration Inc. will put a record changes have been under consid- 
$2,225,000 ad budget behind its freezers this year—largest ever put eration, but no action has been ta- 


cost of present day campaigning 
but still provide definite safe- 
guards.” 


Jan.-Nov., 1952 4,544.44 $56,711,541 
Jan.-Nov., 1951 4,616.65 55,636,879 
| % Change Down 1.6% Up 1.9% 


4-Page Ads to Herald GE's 75th Year 


New York, Dec. 31—General 
Electric Co. will keynote its 75th 
anniversary in ’53 with an un- 


Thomas A. Edison organized the 
first of the companies which, in 
1892, became General Electric Co. 


behind food freezers. Six national magazines, eight farm publications 
and trade magazines, a co-op program, a new dealer identification pro- 
gram, and various other promotions will be used. Maury, Lee & Marsh- | 
all, New York, handles the general magazine advertising; Gourfain- | 
Cobb, Chicago, handles trade and farm magazines. 


Finly Joins Wallace Bros.; Other Late News 


e Barney Finly, formerly manager of the flatware division of National | 


ken by the board of directors.’ The 
statement added that Mr. Little 
plans to continue “indefinitely” as 
active head of the soap company. 

Mr. McConnell is the second top 
NBC executive to resign this 
month. Niles Trammell recently 
quit as chairman of the board to 


Silver Co., has joined the Wallace Bros. division of R. Wallace & Sons | "¢ad up a new TV station opera- 


usual four-page, four-color ad-| Brilliant accomplishments of sci- 
vertisement to break Jan. 10 in| entists and engineers over the 
The Saturday Evening Post and| years have helped to improve our 
Feb. 10 in Look. standard of living. A few of the 
The ads consist of two adjacent! milestones are portrayed here. 
spreads containing 16 posterettes.| They were first brought to the 
Each panel illustrates a major con-| American public by General Elec- 
tribution to America’s standard of; tric men and women, who can be 
living, first brought out by Gen-!| counted upon to find tomorrow’s 
eral Electric. ways to brighten our lives and 
Typical GE “firsts” include the! lighten our labors.” 
first electric lamp, first jet engine! In addition to the publications 
in the U. S., first home refrigera- named, adaptations of the ad will 
tor with sealed mechanism, first | be used in newspapers in cities 
high voltage X-ray, first turbine | where GE operates plants. Supple- | 
electric ship drive, first photoflash| mentary advertising, if any, has 
lamp. not been disclosed. 
| The ad was planned by GE’s 
® Final panel of the 16, headed, public relations services division. 
“75 years of electrical progress,” | Batten, Barton, Durstine & Osborn 
points out that “on Oct. 15, 1878,' is the agency. 


Boosts Two in Sales ‘Donovan succeeds W. F. Arnold, 


who has been named v.p. in 


Louis J. Mayer, Buffalo man- charge of sales and iy 


ager, has been promoted to gen-. 
eral sales manager of Air-Way | 
Electric Appliance Corp., Toledo,, Emenee to Ray-Hirsch 
and Burdette M. Baldwin, sales; Emenee Industries Inc., New 
promotion manager, has been pro-| York, has appointed Ray-Hirsch 
moted to assistant general sales Co., New York, to handle its ad- 
manager. W. D. Hart, former v.p. | vertising. A national campaign 
in charge of sales, who has been | featuring the Arthur Godfrey uke 
associated with Air-Way for 25) player, the Golden Trumpet and 
years, has resigned. other musical toys, has been 
scheduled. Consumer magazines, 
Underwood Promotes Three business papers, radio and tele- 


James D. Donovan, eastern vision will be u 
district manager o erwood , 
Corp., New York, has been pro- ‘Farm & Ranch’ Joins MPA 
moted to general sales manager| Farm and Ranch Publishing 
of the corporation, and W. G. Co., Nashville, publisher of Farm 
Turquand, national typewriter & Ranch—Southern Agriculturist, 
sales manager, has been advanced has been elected to active mem- 
to assistant to the general sales bership in the Magazine Pub- 
manager, a new position. Mr. lishers Assn. 


Mfg. Co., Wallingford, Conn., flatware manufacturer, as merchandising | 
manager. 


e Harold S. Luther, formerly assistant product manager of the Birds | 
Eye division of General Foods Corp., has been named sales manager | 
of Norwegian Frozen Fish Ltd., Jersey City. 


e A. C. Webber & Co., Chicago distributor for G. M. Pfaff sewing | 
machines, will sponsor half of the Wednesday segment of “Queen for 
a Day” (Mutual) starting Jan. 21. This buy, which leaves only 15 min- | 
utes of the five-a-week broadcast open, was through Bozell & Jacobs. 
Beginning Jan. 16, Union Pharmaceutical Co., Montclair, N. J. (Grey 
Advertising Agency), will join the list of network radio users as one 
of Gabriel Heatter’s sponsors on the same network. 


e J. N. Rager, assistant ad manager for Simoniz Co., Chicago, has 
been named brand ad manager on Simoniz floor wax, “B” brands and 
Bodysheen, a new product being launched this year. Fred Stroud, for- | 
merly with Tatham-Laird, joins Simoniz as brand ad manager on car 
wax, Simoniz Kleener and Body Gard. Jack Doran continues as ad- 
vertising and sales promotion manager on all products. 


tion in Miami. Mr. Trammell was 
Mr. McConnell’s predecessor in the 
NBC presidency. 

Mr. Weaver's former position 
will be filled by John K. Herbert, 
now v.p. in charge of sales. Along 
with his new duties, Mr. Herbers 
will continue to supervise sales for 
radio and TV. 


Hillman to Drop 
Cops, Comics Books; 
Starts ‘Man's Day’ 


(Continued from Page 1) 
but there is no change at present 
in advertising personnel. 
Standard size and edited by 


' John Ross, Man's Day will have a 


e L. E. Phenner has been elected president of International Cellucotton 
Products Co., Chicago, succeeding R. B. Cassingham, retired. Mr. Phen- 
ner joined the parent company two years after serving as president 
of Canadian Cellucotton Products Co., a post he retains. 


e Dixie Products Inc., Cleveland, Tenn., will launch its first national 
consumer advertising for Dixie gas ranges, starting with February 
issues of Family Circle, Woman’s Day and What’s New in Home Econ- 
omics. Better Homes & Gardens, Everywoman’s, Holland’s and Sun- 
set are also on the list. Fulton, Morrissey Co., Chicago, is the agency. 


e Perfection Stove Co., Cleveland, will announce its entry in the year- 
round air conditioning field with a Day-Glo insert in the January is- 
sues of Snips and Fueloil & Oil Heat. 


e The Chicago Defender, national Negro newspaper, included Batten, 
Barton, Durstine & Osborn on its “honor roll of democracy” for 
“pioneering in the employment of a Negro (Clarence Holte) to a top 
executive position.” 


e Oshkosh Brewing Co., Oshkosh, Wis., has named C. Wendell Muench 
& Co., Chicago, to handle advertising for its Chief Oshkosh beer. The 
brewer’s ’53 advertising appropriation has been increased and will be 
concentrated in newspapers and radio. 


250,000 guarantee and a $625 b&w 
page rate. Edgar N. Rowell is ad- 
vertising sales director. 

Besides the new _ publication, 
Hillman’s new setup will include 
a romance group, women’s group, 
Pageant, People Today and Show. 


‘N. Y. Times’ Promotes Burke 
William P. Burke, with the 
New York Times advertising staff 
for 11 years, has been promoted 
to New England advertising man- 
ager. He succeeds J. Edgar Pool 
who has resigned. Mr. Burke’s 
headquarters will be in Boston. 


Shifts Jerome Milgrim 


Jerome S. Milgrim, formerly 
with the newsstand promotion 
department of Coronet, has been 
named newsstand promotion 


manager for Esquire. 
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FRANCIS SCHROEDER 

New York, Dec. 30—Francis De 
Neufville Schroeder, 51, for the 
last 11 years editor of Interiors, 
publication for architects and in- 
terior designers published bv 
Whitney Publications Inc., died 
Dec. 27 of a heart attack while 
vacationing in Italy. 

Mr. 
from Harvard University in 1924. 
From 1929 to 1938, he was asso- 
ciated with Time and Life as a for- 
eign correspondent, and traveled 
extensively in Europe. He became 
editor of Interiors in 1941. 


DONALD M. MUNROE 

NEw HAVEN, CONN., Dec. 30— 
Donald Mitchell Munroe, 59, v.p. 
and general manager of Edward 
Malley Co., department store, died 
Dec. 23 after a long illness. Before 
joining the store, Mr. Munroe was 
advertising manager of the Re- 
publican and the Daily News, both 
of Springfield, Mass. 


ARTHUR HORNING 


CRESTON, IA., 


pital. 
Southwest Broadcasting, Mr. Horn- 
ing was also president of Station 


| KSIB here. 
Schroeder was graduated 


FELIX J. ABEROUETTE 


SAN FRANCISCO, Dec. 30—Felix J. 
Aberouette, 46, 


cisco Chronicle, died last week af- 
ter suffering a heart attack. 

Mr. Aberouette, who was born 
in Los Angeles, spent most of his 
life in the newspaper advertising 
business, starting with the display 
advertising department of the San 
Francisco Examiner. He left the 
Examiner in 1936 to become a 
member of the advertising depart- 
ment of Leo J. Meyberg Co., West 
Coast electrical appliance distribu- 
tor. 

In 1940, Mr. Aberouette became 


AMERICA'S 
FIRST 
ENGRAVER 


DAY-NIGHT 


REVERE PHOTO ENGRAVING CO. 
712 FEDERAL STREET, CHICAGO 5, ILL. WA 2-8816-7-8 


NEWSWEEK 


delivers more people of influence 
and decision in business, industry, 
the professions and government 
—per advertising dollar invested - 
than any other weekly 


or bi-weekly 
magazine. 


SOURCE: P.1.B. 


Dec. 30-—Arthur | 
Horning, 63, president of South-| 
west Iowa Broadcasting Co., died | 
Christmas day in a Creston hos- | 
One of the organizers of | 


classified adver- | 
tising manager of the San Fran- | 


| 


PIPE HOLSTER—New trick for pipe smokers 
is a holster which Kaywoodie Co. is 
offering with the purchase of its $2 
Century model. Dealer's counter display 
holds 24 of the combinations. 


advertising director of the old 
Oakland Post-Enquirer and then 
joined the Chronicle in December, 
1950. He was a past president of 
the Oakland Advertising Club and 
an active member of the San 
Francisco Press Club and the 
Union League Club. 


ALLEN JONES 


WASHINGTON, Dec. 30—Allen 
Jones, 34, president of Store Radio, 
sales and merchandising repre- 
sentative for FM stations serving 
stores, died Dec. 26 in an airplane 
crash. Mr. Jones also had an in- 
terest in Washington Associates 
Inc., consulting organization for 
schools proposing non-profit TV 
stations on commercial channels. 


RICHARD S. CHENAULT 

New York, Dec. 31—Richard 
Sloan Chenault, 45, advertising art 
director, layout adviser and head 
of Dick Chenault Service Inc., an 
art service studio, died yesterday 
at his home in Rye, N. Y. 

A native of Arkansas, he 
studied at Chicago Art Institute. 
He came here 24 years ago and 
was associated with several agen- 
cies and commercial art studios 
before starting his own business 
several years ago. He was a mem- 
ber of the Art Directors and Dutch 
Treat Clubs of New York. 


WALTER B. SMITH 

NEw York, Dec. 31—Walter B. 
Smith, 55, executive v.p. and gen- 
eral manager of the Union Phar- 
maceutical division of Schering 
Corp., Bloomfield, N. J., died 
Dec. 20 at his home in Garden 
City, L. I. Before joining the 
Schering organization two years 


ago, Mr. Smith had been asso- 
ciated with Emerson Drug Co. 
and American Home _ Products 


Corp. 


CBS Boosts Dawson, Digges 
to Sales Managers for TV 


| Columbia Broadcasting System 
‘has promoted Thomas W. Dawson 
to sales manager for the CBS tele- 
vision network and Sam C. Digges 
'to general sales manager for CBS 
television spot sales. Formerly 
eastern sales manager of CBS tele- 
| vision spot sales, Mr. Digges suc- 
‘ceeds Mr. Dawson. 


| Two Appoint Posner-Zabin 


Glovecraft Inc., Johnstown, N. 
Y., maker of stadium gloves, has 
appointed Posner-Zabin Advertis- 
ing, New York, to handle its ac- 


count. Ray Austrian & Associates, 


New York, is the previous agency. | 


Posner-Zabin has also been named 
io handle a promotion and pub- 
licity program for Taffel Bros. 
Inc., maker of ribbons. 


Cooke to Represent WTVU 


, WTVU, Scranton, Pa., has ap- 
/ pointed Donald Cooke Inc. to rep- 

resent it nationally. The televis- 
| ion station is due to go on the air 
| March 1. 


| 


| 
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1953 


International Harvester Will Introduce 
Fabric-Covered Refrigerator in February 


New York, Dec. 30—lInterna- 
tional Harvester Co. will launch 
its 1953 advertising campaign for 
its new line of refrigerators with 
a spread in the Feb. 14 issue of 
The Saturday Evening Post. The 
ad will illustrate in color and ex- 
plain the decorator model, which 
enables a housewife to make her 
refrigerator a feature of her kitch- 
en decoration with the use of fab- 
ric on the refrigerator door. 

Full-color pages will also ap- 
pear in the March issues of Bet- 
ter Homes & Gardens, Farm Jour- 
nal, Ladies’ Home Journal, Living 
for Young Homemakers, Path- 


| finder and Vogue. 


In the case of Vogue, it will be 
the first time it has carried a 
major appliance advertisement. 

Business paper advertising will 
break late in January in Electrical 
Merchandising and Retailing Daily. 


s Leo Burnett Co., Chicago, is 
handling the advertising, details 
of which were announced here 
yesterday at a sales meeting of 
International Harvester distribu- 
tors. 

According to R. H. Burnside, 
sales manager of the company’s 
refrigeration division, Internation- | 
al anticipates a 30% increase in| 
its refrigeration volume during 
1953. He said the company expects 
to produce 165,000 refrigerators and 


125,000 freezers in addition to 50,-| 
000 room air conditioners and 10,-| 
000 dehumidifiers in ’53. | 

The company’s 1953 line in-| 
cludes 10 new refrigerators, four | 
new freezers, three new air condi- | 
tioners and a dehumidifier. The 
complete line will be shown to 
the public starting Jan. 5 at the! 
company’s Michigan Ave. show- 
room in Chicago. Dealers will be 
shown models at 150 distributor | 
and district meetings between now 
and Jan. 15. 


# The outstanding feature of the 
new decorator model is that 1%4 
yards of any fabric may be ap- 
plied to the door of the refrig-| 
erator by a housewife to match | 
her kitchen color scheme in less | 
than ten minutes. In addition, the. 
refrigerators in the line contain) 
seven different areas of cold from | 
6° to 55° to keep basic foods in) 
prime condition. 


fractional) newsprint rolls. 


supplemented by 


zines will be 
special dealer advertising aids 
which include 24-sheet ovosters, 
catalogs, radio scripts and publi- 
city releases, television commer- 
cials, movie playlets, and mats for 
newspaper ads. Display materials 
and sales manuals also will be 
supplied dealers at nominal cost. 

While the full advertising sched- 
ule in national magazines has not 
been worked out, AA was told that 
follow-up ads after March prob- 
ably will be used for freezers and 
air conditioning equipment. 


Katz Agency Names Byerly 


Keith S. Byerly has been ap- 
pointed manager of the Atlanta 
office of Katz Agency, radio and 
television representative, replac- 
ing Fred M. Bell, who has re- 
signed after nearly 30 years with 
the company. Mr. Byerly former- 
ly was general sales manager for 
WBT and WBTV, Charlotte. 


Rutenberg Leaves J. M. Huber 


William E. (Bill) Rutenberg, 
sales manager of the central di- 
vision in Chicago of J. M. Huber 
Corp. ink division, has resigned. 
Mr. Rutenberg has been in the 
graphic arts industry for more 
than 30 years. He has not an- 
nounced his future plans. 


‘Free Press’ Changes Format 


The Free Press, Burlington, Vt., 
is changing its format in February 
from eight 12-pica columns to nine 
1142-pica columns, using 71” (and 
The 
classified pages, now nine columns, 


| will be changed to 10 columns of 


Advertising in national maga-| 10 picas-3 points. 


NEWSWEEK 


delivers more families 
with $5,000-up incomes 
—per advertising dollar— 
than any other weekly or 
bi-weekly magazine 


checked by 
P.1.B. 
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Holme Opens Own Agency 
Ray Holme, previously copy 
chief in the McGraw-Hill adver- 
tising copy service department, 
has formed Ray Holme Advertis- 
ing Service on Green Hill Rd., 
Bethlehem, Conn. The agency 
will specialize in all branches of 
industrial advertising and _ starts 
out with seven industrial accounts 
in New York and New England. 


Durkee Backs Radio Shows 


Durkee Famous Foods, division 
of Glidden Co., Cleveland, will 


sponsor two nationwide network | 
programs of American Broadcast- | 


ing Co. The shows are “When a 
Girl Marries” and “Don Gardiner 
and the News.” Both are daytime 
programs, heard at varying times 
in different time zones. 


Considine to John W. Cullen 


Paul E. Considine, formerly in 
the retail advertising department 
of the Cleveland Press, has been 
appointed to the Cleveland staff 
of John W. Cullen Co., publishers’ 
representative. 


oa * ~ 


“ALL ABOARD FOR NEW MARKETS!” 


Exactly what can IEN 
do for you this year? 


In a word, INDUSTRIAL EQUIPMENT 
NEWS can help you get your share of 
the new business to make up for and 
exceed what Uncle Sam doesn’t buy. 


To keep old wheels turning, no pub- 
lication delivers more foot-pounds of 
selling energy per dollar than IEN. 


But there are a lot of new wheels 
turning this year. 


Business needs: © 


NEW products 
NEW plants NEW parts 
NEW equipment NEW materials 


Above all, business needs NEW 
MARKETS! That’swhereIEN shines. 
It explores, finds and sells in one 
hrifty operation. 


Reason: 61,794 of the most actively 
buying plant officials: (1) rely on 
IEN for buying ideas; (2) check the 
Product Finding Index on page one 
egainst their immediate needs; (3) 
leaf through the book for product 
news and buying information. They 
are finding what they need while your 
vroducts are finding new markets. 


46) Eighth Avenue, New Yor 


| 


FREE MINK—Lever Bros. Co. will give away 20 mink coats, 40 mink stoles and 300 
mink scarves in four weekly contests for Lux toilet soap. Prospective mink wearers 
will finish the statement “I like Lux toilet soap because... in 25 words or less, 
and send in two Lux wrappers. The contests will get heavy support in magazines, 
Sunday supplements, radio and TV through J. Walter Thompson Co. 


|farms have a truck. The chart 


| 
| 


| 


| 


Nine Farm Publications Collaborate with 
Erwin, Wasey on Study of U.S. Farm Market 


New York, Dec. 30—A national 
research job on the farm market— | 
turning up information useful to, 
advertisers of petroleum products, | 
passenger cars, trucks and tractors | 
—has been completed by Erwin, | 
Wasey & Co. 

Nine farm magazines collabor- 
ated in conducting a survey of 2,- 
049 people who earn the major 
part of their income from farming. | 
The magazines were American Ag- | 
riculturist, Capper’s Farmer,| 
Country Gentleman, Farm Journal, 
Farm & Ranch-Southern Agricul- 
turist, Farmer-Stockman, New 
England Homestead, Progressive 
Farmer and Successful Farming. 

The survey found there are more 
tractors on farms today than auto- 
mobiles. Nearly two-thirds of the) 


looks like this: 


Own Own Own 
Type One Two Three Total | 
(%) (%) (%) (%) 
Serre 73.6 11.4 1.5 86.5 
Tractor 50.0 25.9 9.7 85.6 
WOE. aivxs 33.2 7.4 r Be 60.2 


s Farmers in the midwest farm 
belt have more tractors and more 
automobiles than do farmers in 
other parts of the country. Farm- 
ers, the report goes on, buy me- 
dium- and high-price cars to 
about the same degree as their 
city cousins. 

The report also contains a sec- 
tion devoted to where farmers buy 
gas, oil and grease, and the 
amounts of these products they 
purchase. Farmers owning autos, 
for instance, buy most of their gas | 
from a_ service station (60.1% 
of the sample) and from tank wag- 
on delivery (33.5%). Service sta- 
tions also supply oil to 53% and 
grease to 53.9%, while tank wagon 
deliveries of oil go to 26% and 
grease to 21.2%. 

Tank wagon delivery and serv- 
ice stations also lead for gas, oil 
and grease intended for tractors. 
But close behind service stations 
are co-ops, now supplying more 
than 11% of the farmers. 


s About one-fifth of the farmers, 


_“unquestionably has been an im- 


|ably more apt to be aware of ad- 


than price by nearly three to one. 


s Advertising, the agency adds, 


portant factor in impressing farm- 
ers with the quality of various pe- 
troleum products. Since cone of! 
their main reasons for buying the 
brands they do is because they 
have faith in their quality, adver- 
tising has had tremendous impact 
on America’s farmers. 

“There is a high correlation be- 
tween the advertising they’ve seen 
and the brands they buy. Obvious- 
ly, this in itself is not especially 
significant, since people are prob-| 


| 


| 


vertising done by manufacturers 
whose products they use. But the! 
fact that this awareness correlates 
well with the quantity of adver- | 


| tising done by the various manu- | 
| facturers indicates its importance.” | 


® According to the survey, farm-_| 
ers seem to be most loyal to farm 


magazines. “More farm families 
read farm magazines than read 
either daily or weekly newspa-| 


pers, and about twice as many 
read farm magazines as read the | 
big, general magazines. As many | 
families read farm publications as | 
own radios. Television, while it is) 
still owned by less than one-fifth | 
of the farmers, is growing in im- 
portance in the North, where near- 
ly 32% of the farms have TV. In 
the South, 10% of the farms have 
sets, while in central states the 


‘ume 


11%.” 

A partial chart of newspaper | 
and magazine readership and TV) 
ownership follows: 

DAILY NEWSPAPERS 


3 


ONO NINE SAIO~ 


Read one or more regularly .... 
Don't read any regularly 
Don't know or no answer .......... 
WEEKLY NEWSPAPERS 
Read one or more regularly .... 
Don't read any regularly 
No answer or don't know 
FARM MAGAZINES 
Read one or more regularly ...... ; 
Don't read any regularly .......... 
Don't know 


-ao- 


MNO) 


© 
NYw NON YN 


s As for other magazines (not in- 
cluding women’s magazines), the 
study found that 72.7% read one 
or more regularly, and 5% read 
women’s magazines but no other 
general magazines. In this cate- 
gory, 12.2% gave no answer. Tele- 
vision set ownership was reported 
by 18.1%. 

The research job, planned and 
directed by T. Norman Tveter, v.p. 
for markets and media at Erwin, 
Wasey, and Dale Anderson, re- 
search director, saw the agency 
and the participating publishers 
share the cost together, “so no 
one shared more than an average 
10%” of the total. 

Mr. Tveter hopes the study “will 
serve to show the way how sound 
cooperative effort between pub- 
lishers and agencies will develop 
brand preference ratings, adver- 
tising effectiveness data, total vol- 
figures and buying habit 
facts which are the only sound 
approach to most effective sales 


direction and advertising prac- 
tices.” 
Mr. Anderson believes he “has 


the formula for successful further | 
work of the same kind, possibly in| 
the important drug and grocery | 
fields.” 


‘Telegram’ Raises Price 

The Sunday Telegram, Portland, | 
Me., has increased its copy price 
from 15¢ to 20¢. 


| cago 
| prices averaging 7% to 8% 


| figure is 21% and in the Pacific Spiegel’s Summer-Spring, 


| States, 


Ward's Sales Catalogs Out 


The general catalog for spring 
and summer, 1953, for Spiegel, Chi- 
mail order retailer, lists 
lower 
than in last year’s book. The 492- 
page catalog shows the biggest 
savings in clothing and _ textile 
lines, estimated at from 5% to 15% 


|lower. Prices on furniture, appli- 
'ances and hardware are at about 
| the same level as those for spring, 


1952. 

Montgomery Ward & Co., Chi- 
cago, shows the greatest savings in 
clothing and textiles, also, in its 
1953. midwinter 180-page sale 
book. Savings on these items 
range from 10% to 39%. Price 
cuts on hard goods and appliances 
run between 5% and 20%. 


Joins John Donnelly & Sons 


Thomas J. Mills, formerly na- 
tional advertising manager of the 
Telegram-Gazette, Worcester, 
Mass., has been appointed mana- 
ger of the Worcester branch of 
John Donnelly & Sons, Boston 
outdoor advertising plant operator. 


COVERED ONLY BY __ 
ORLANDO SENTINEL-STAR 


MORNING EVENING SUNDAY 


es 


ORLANDO, FLORIDA 


for TV 


Hundreds of Ad Agencies rely on Filmack 


Spots by Mail. With our 35 Years 


Experience , Huge Facilities, and Expert 
Craftsmen, we can produce all types of 
stop-motion, full animation and TV slides! 
... Send in your Storyboards for quotes. 


FILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAGO 


the report shows, drive their autos 
more than 15,000 miles a year. | 
About one-fifth also drive their} 
trucks that far. 

The report also gives brand| 
rankings of petroleum products in| 
the farm market, including the re-| 
port that one-fifth use premium | 
gasoline in their autos. Only 11% 
use premium gas in trucks, and 
less than half that figure use it! 
for tractors. 

Farmers “seem to be pretty loy-_ 
al customers as far as purchasing 
fuel, oil and grease are concerned,” 
the agency comments; 84% buy 
most of their fuel from the same 
source. The main reasons farmers 
buy where they do are because 
they feel the products offered at 
that place are of good quality, the 
service given them is better, and 
it is convenient for them te shop 
there. All three of these reasons 
were reported as more important 


EFFECTIVE JANUARY 5, 1953 


WILLIAM HART ADLER, 
will occupy new and larger quarters: 
25th Floor, Palmolive Building 


919 North Michigan Avenue 


Chicago 11, Illinois 


TELEPHONE: WHitehal! 4-5210 


INC. 
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ES MARRIED.. to a girl who will 


spend $40,000 of his money in the first 10 years! J 


Through these habit-forming years, this young wife will read and buy 


from TODAY’S WOMAN —the only magazine edited just for her. 


VERY TIME he looks around—it’s “bye, 

‘bye bankroll. That's because he’s mar- 
ried to our girl, that fast-spending, sense- 
making reader of TODAY’s WOMAN. Is he 
down-hearted? Not one bit. He knows that 
almost every dollar of his $4,665 yearly in- 
come* goes for family and home. Our adver- 
tisers know it, too! Even more important, 
they realize that the brand preferences es- 
tablished during these ten top en 
years will last a lifetime. Are you with us? 


Matronly Magazines, 
take her away! 
After 10 intimate years, TODAY'S WOMAN 
cheerfully turns its readers over to the 


Median family inccmne of Today's Woman reader, 30% higher 
than vational median. 


MATRONLY MAGAZINES. But before she turns 
from sinks to sables, she’s all ours and yours! 
During this great buying decade, she will 
spend over $3,100 for appliances and home 
furnishings. More than $10,000 will go for 
her young children’s needs. 

Healthy sums will also be paid out for 
food, clothing. drugs and other essentials. 
That’s why we can say. after her home is 
nearly completely furnished and applianced 
and her children off to school, “MATRONLY 
MAGAZINES take her away!” 


Join 368 delighted advertisers! 


Multiply TODAY's WOMAN’s 1,200,000 young 
families by their 10-year, $40,000 spenda- 


bility and you get an inviting 48 billion dol- 
lars: money that’s spent mostly on nation- 
ally advertised products. 

Now, extend the buying habits formed 
over these years through a lifetime, and you 
realize what a powerful business friend you 
have in TODAY’S WOMAN. W hy not let this 
magazine go to work for you as it has for 
368 other delighted advertisers? 


Information Please 


If you would like further information about 
TODAY'S WOMAN and its readers, call or 
write Mr. Joseph DeLone, Advertising Man- 
ager, TODAY'S WOMAN, 67 West 44th Street, 
New York City. Or dial MU 2-3606. 


FOR Young WIVES 


‘a Murphys’ Mirae 


Robe Te, hes Trev tes, 


A Fawcett Publication 
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